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PHILADELPHIA  NOTES. 

THINGS  SERIOUS  AND  GAY  IN 
NEWSPAPER  CIRCLES  OF 
THE  QUAKER  CITY. 

Uncertainty  of  The  Evening  Tele¬ 
gram’s  Permanent  Abode — Death  of 
Captain  Peter  L.  Weaver  of  the 
Inquirer — False  Notice  of  His  De¬ 
mise  Once  Printed — Col.  Thomas 
Fitzgerald’s  Estate — Personals. 
(Special  Correspondence.) 

Philadelphia,  July  30. — The  Public 
Ledger,  which,  as  everybody  knows,  is 
now  owned  by  a  company  of  which  the 
president  is  Cyrus  H.  K.  Curtis,  chief 
owner  of  the  Ladies’  Home  Journal 
and  the  Saturday  Evening  Post,  is  now 
running  on  Tuesdays  and  Fridays  im¬ 
pressive  full-page  and  beautifully  dis¬ 
played  “talks”  on  “What  Is  Advertis¬ 
ing?”  There  is  no  getting  away  from 
their  facts  and  figures,  but  if  you  should 
still  be  dubious  all  you  need  to  do  is 
to  walk  a  few  steps  down  Sixth  street 
and  gaze  at  the  superb  white  marble 
building  of  the  Curtis  Publishing  Com¬ 
pany,  which  covers  an  entire  city  block. 

MAY  CREATE  PUBLIC  PARK. 

The  sensation  of  the  week,  which  has 
a  bearing  on  the  future  home  of  the 
Evening  Telegraph,  is  the  talk  of  tear¬ 
ing  down  the  office  buildings  on  the 
east  side  of  Broad  street,  between 
Chestnut  and  South  Penn  Square,  in 
order  that  the  ugliness  of  the  public 
buildings  may  be  slightly  alleviated  by 
the  creation  of  a  public  .park.  The 
holders  of  the  properties  involved  are, 
as  has  just  come  to  light,  two  men  only, 
John  Wanamaker  and  P.  A.  B.  Widener. 
For  some  weeks  the  Evening  Telegraph, 
which  is  owned  by  Rodman  Wana¬ 
maker,  has  had  central  business  offices 
installed  in  the  old  Betz  Building,  which 
has  been  renamed  the  Lincoln  Building. 
It  has  been  generally  understood  that 
the  presses  and  editorial  offices  were  to 
be  moved  there  also,  such  shifting  be¬ 
ing  expected  to  follow  not  long  after 
the  transfer  of  the  business  offices.  This 
is  one  of  the  buildings  which  will  go, 
in  case  the  park  plan  is  carried  out  as 
proposed. 

telegraph’s  NEW  HOME. 

The  latest  gossip  was  that  the  Hasel- 
tine  site  on  Chestnut  street,  not  a  block 
away,  until  this  week  the  property  of 
John  Wanamaker,  would  be  converted 
into  a  five-story  building  for  the  use 
of  the  Evening  Telegraph.  John  T. 
Windrim,  architect  and  former  presi¬ 
dent  of  the  Telegraph  Company,  had 
been  preparing  the  plans  for  this  devel¬ 
opment,  by  no  means  the  first  that  he 
has  made  for  the  improved  housing  of 
the  paper.  Finally,  the  Franklin  Bank, 
occupying  the  other  building  on  the  pro¬ 
posed  park  site,  has  now  bought  the 
Haseltine  property,  and  it  is  probable 
that,  after  all,  Mr.  Windrim’s  skillfully 
planned  drawings  will  again  be  wasted. 

In  the  meantime,  the  Telegraph  con¬ 
tinues  publication  at  the  old  stand.  The 
two  Wanamaker  holdings  are  assessed 
at  $4,300,000,  and  the  owner  has  in¬ 
formed  Councils  that  he  is  willing  to 
turn  his  properties  over  to  the  city  un¬ 
der  reasonable  terms.  The  rest  of  the 
park  site  is  owned  by  Mr.  Widener, 
who  is  erecting  thereon  a  nineteen-story 
office  building  which  will  effectively  shut 
off  much  of  the  splendid  west  light 
which  the  Wanamaker  store  now  en¬ 
joys.  The  building  has  not  progressed 
further  than  the  foundations,  and, 
though  the  assessment  is  $3,100,000,  it 
(Continued  on  page  140.) 


_  THREE  CHEERS  FOR  WAR! 

BUYS  ASTOR  NEWSPAPERS.  BOALT  LOSES  CREDENTIALS. 


Gardiner  Sinclair  Pays  Half  Million 

for  Pall  Mall  Gazette  and  the  Ob¬ 
server  of  London. 

William  Waldorf  Astor  has  sold  the 
Pall  Mall  Gazette  and  the  Observer  of 
London  to  Gardiner  Sinclair  at  a  price 
reported  to  be  $500,000.  The  newspa¬ 
pers  will  continue  to  be  Unionist  in 
politics.  J.  L.  Garvin  remains  as  edi¬ 
tor  of  both. 

Mr.  Gardiner,  the  new  owner,  is  the 
head  of  the  London  printing  and  pub¬ 
lishing  firm  of  Dobson,  Molle  &  Co., 
and  is  well  known  in  newspaper  and 
business  circles. 

The  price  paid  is  considered  “an  ab¬ 
surdly  low”  sum  as  the  Pall  Mall  Ga¬ 
zette  is  more  than  paying  expenses  and 
the  Observer  is  said  to  be  making  a 
good  net  income.  Mr.  Aster’s  determi¬ 
nation  to  dispose  of  both  papers  was 
sufficiently  well  known  to  make  it  un¬ 
likely  that  he  would  obtain  anything  like 
the  price  he  paid  for  either  of  them. 
The  political  prospects  of  Mr.  Aster’s 
son  are  regarded  in  London  as  ruined. 

De*  Moines  Times  Makes  Appearance. 

The  Des  Moines  (la.)  Times,  the 
new  Democratic  weekly  paper,  which 
made  its  appearance  last  week,  is  edited 
and  published  by  Matthew  J.  Hartney. 
Forty  years  ago  Des  Moines  had  a  daiW 
paper,  called  the  Times,  edited  by  Stif- 
son  Hutchins,  who  moved  to  St.  Louis 
and  became  famous  as  the  editor  of  the 
St.  Louis  Times. 

Three  Arkansas  Newspapers  Merge. 

The  State  Line  Republican,  the  Mam¬ 
moth  Spring  Record  and  Mammoth 
Spring  Democrat,  of  Arkansas,  have 
consolidated  under  the  management  of 
R.  S.  Dills,  editor.  The  new  name  will 
be  the  Mammoth  Spring  (Ark.) 
Progress. 


War  Correspondent  at  Vera  Cruz  Had 
Sent  Out  False  News  Report. 

Secretary  of  War  Garrison  has  or¬ 
dered  the  cancellation  of  the  credentials 
of  Fred  L.  Boalt,  correspondent  of  the 
Newspaper  Enterprise  Association  at 
Vera  Cruz,  as  the  result  of  the  publica¬ 
tion  under  Boalt’s  name  of  an  article 
alleging  that  the  United  States  naval 
officers  had  applied  the  law  of  flight  to 
Mexican  prisoners,  ordering  them  to  run 
and  then  shooting  them  down  as  they 
ran.  Mr.  Garrison  said  that  he  found 
Mr.  Boalt’s  article,  by  Mr,  Boalt’s  ad¬ 
mission,  to  be  utterly  without  founda¬ 
tion. 

A  naval  court  of  inquiry  was  held  fol¬ 
lowing  Mr.  Boalt’s  allegation  that  Ensign 
William  H.  Richardson,  U.  S.  N.,  had 
told  him  the  story  which  he  had  pub¬ 
lished.  This  court  cleared  Mr.  Richard¬ 
son,  but  Mr.  Garrison  said  that  he  did 
not  have  to  consider  the  controversial 
facts  presented  at  that  inquiry,  as  the 
uncontroverted  facts  warranted  the  can¬ 
cellation  of  Mr.  Boalt’s  credentials. 

Austria  Bars  All  Cable  Ciphers. 

The  Commercial  Cable  Company  was 
advised  this  week  that  private  mes¬ 
sages  to  Austria  or  in  transit  through 
Austria  must  be  in  plain  (German, 
French,  English  or  Italian,  but  those  to 
Hungary  may  be  in  plain  Hungarian 
language.  Commercial  marks,  commer¬ 
cial  abbreviations  and  military  news 
not  admitted  in  private  messages;  mes¬ 
sages  without  text  not  admitted,  (joast 
stations  of  Trieste,  Sebenico,  Castelnu- 
ovo,  and  semaphoric  offices  of  Lagosta, 
Faro,  Lissa,  (Dstro,  Salvore  and  Van- 
etak  will  not  communicate  private  mes¬ 
sages  until  further  notice.  Telegraph 
lines  between  Austria  and  Montenegro 
interrupted.  Private  messages  are  sub¬ 
ject  to  government  censorship. 


COVERING  WAR  ZONE. 

STRICT  CENSORSHIP  IN  EUROPE 
MAKES  TROUBLE  FOR  NEWS 
ORGANIZATIONS. 

Only  Official  Dizpatche*  Emanata 
from  Austria,  and  Other  Countries 
Apply  Military  Regulations — New 
York  Times  Correspondent  Ex¬ 
pelled  from  Semlin — Preparations  of 
Press  to  Meet  Grave  Situation. 

No  sooner  had  the  war  clouds  burst 
over  Europe  than  the  news  associations 
and  metropolitan  newspapers  started 
the  mobilization  of  their  correspondents. 
This  has  been  a  difficult  task  in  the 
present  serious  situation,  as  no  one  yet 
knows  where  the  real  news  source  will 
break.  So  far,  the  centers  are  Vienna, 
Berlin,  London,  St.  Petersburg,  Paris 
and  Rome,  with  a  localization  of  actual 
war  news  at  Belgrade,  Servia.  The 
fate  of  Europe  is  now  in  the  hands  of 
the  Czar  of  Russia  and  the  Emperor  of 
Germany,  and  their  definite  stand 
will  decide  the  localization  of  cor¬ 
respondents. 

Censorship  of  news  is  very  rigid  all 
over  Europe,  but  Austria  has  closed  as 
tight  as  a  clam  on  all  correspondence, 
other  than  that  officially  given  out.  Dr. 
Dillon,  in  a  despatch  from  Vienna  to 
the  London  Daily  Telegraph,  says  the 
days  of  the  war  correspondent  are  over. 

'  The  vicissitudes  of  the  great  struggle 
will  be  chronicled,  day  by  day,  by  offi¬ 
cial  analists,  to  the  exclusion  of  all 
others. 

The  strictness  of  the  military  censor- 
'  ship  is  shown  by  delays  in  sending  and 
deletions  in  all  dispatches  from  Austria. 
Martin  H.  Donohue,  correspondent  of 
the  New  York  Times  and  the  London 
Chronicle  at  Semlin,  who  sent  the  first 
and  only  telegram  outside  the  official 
reports  of  the  bombardment  of  Belgrade 
by  Austrian  troops,  has  been  expelled 
from  that  city  by  the  Austrian  military 
authorities,  together  with  other  cor¬ 
respondents  there. 

NEWS  SERVICE  ACTIVITY. 

The  New  York  Times  correspondent 
tried  to  file  a  telegram  from  Berlin  to 
Carlsbad,  but  the  German  telegraph 
authorities  refused  to  accept  the  mes¬ 
sage,  saying  it  would  get  there  much 
quicker  if  sent  by  mail. 

Both  the  Associated  Press  and  the 
United  Press  have  already  covered  by 
correspondents  the  important  strategic 
points  in  the  Austria-Servia  struggle, 
but  are  depending  upon  their  regular 
correspondents  at  the  various  capitals 
for  news  from  diplomatic  centers. 

At  the  Associated  Press  offices  it  was 
stated  that  more  than  15.000  words  of 
cable  news,  skeletonized,  but  not  in 
code,  had  been  received  in  twenty-four 
hours.  Only  official  news  comes  from 
Austria,  but  to  reach  Servia  a  most 
circuitous  cable  route  had  to  be  resorted 
to,  at  great  expense.  The  International 
News  Service  received  over  8,000  words 
by  cable  on  Wednesday  night. 

The  International  News  Service  was 
fortunate  in  the  presence  in  London 
during  the  past  week  of  Bradford  Mer¬ 
rill,  publisher  of  the  New  York  American, 
and  R.  A.  Farrelly,  general  manager  of 
the  service.  They  are  now  directing 
the  distribution  of  correspondents  at 
important  points.  J.  L.  Eddy,  for  three 
years  head  of  the  European  bureau,  is 
in  charge  here. 

Orton  W.  Tewson,  who  is  in  charge 
of  the  London  bureau,  is  now  in  general 
charge  of  news  from  the  sovereign  eap- 
(Continued  on  page  laO.) 
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COMMENDS  THE  EXTRA. 

President  William  Woodhead  on  the 
Work  of  the  Newspaper  Dieision 
at  Toronto— Sajrs  Increased  Inter¬ 
est  in  the  A.  A.  C.  W.  Is  MosC 
Gratifying — Says  Publishers  Have 
Accomplished  Much  in  Cleaning  Up 

[We  present  herewith  portions  of  a  letter 
written  by  President  Wiliiam  Woodhead,  of 
the  Associated  Advertising  Ciubs  of  the 
World,  to  W.  C.  Freeman,  advertising  Coun¬ 
sellor,  of  the  New  York  Globe,  who  was  chair¬ 
man  of  the  Newspaper  Division  at  the  To¬ 
ronto  Convention.  They  are  published  with 
the  consent  of  Mr.  Woodhead.] 

San  Francisco,  July  24,  1914. 
My  dear  Freeman :  I  have  been  away 
so  much  and  have  had  so  many  things 
to  attend  to  since  I  returned  from  the 
East  that  I  am  only  just  beginning  to 
catch  up  with  my  correspondence,  which 
is  my  only  excuse  for  not  having  ack¬ 
nowledged  your  cordial  letter  of  June 
29  before  this,  and  now  I  am  in  receipt 
of  your  letter  of  July  17,  so  will  an¬ 
swer  them  together. 

In  the  first  place,  let  me  thank  you 
for  your  kind  and  inspiring  words  of 
congratulation.  It  is  just  such  men  as 
you  that  make  this  work  worth  while, 
and  it  is  the  enthusiastic  earnestness  of 
men  like  yourself  that  is  doing  more 
toward  higher  ideals  than  any  of  the 
work  of  presidents  or  committees. 

COMMENDS  THE  GOOD  WORK. 

I  am  mighty  glad  to  have  that  orig¬ 
inal  document  with  the  signatures  of 
the  newspaper  men  who  participated  in 
your  departmental  meeting  in  Toronto. 
The  adoption  of  these  Standards  of 
Practice  by  all  of  the  departments  and 
especially  the  spirit  in  which  they  were 
adopted  represents  the  best  and  most 
resultful  work  the  Associated  Adver¬ 
tising  Clubs  have  accomplished  to  date. 

I  took  home  last  night  the  Conven¬ 
tion  Extra  of  The  Editor  and  Pub¬ 
lisher  of  July  8  and  read  it  through 
from  cover  to  cover — every  word.  The 
newspaper  men  themselves  and  the  pub¬ 
lishers  of  The  Editor  and  Publisher 
are  certainly  to  be  congratulated  on  this 
enterprising  effort  and  if  it  has  had  the 
wide  distribution  promised  by  various 
men  it  will  have  done  tremendous  work 
for  our  cause  The  most  gratifying 
thing  I  know  in  connection  with  this  last 
year’s  work  is  the  increased  interest 
taken  in  the  aims  and  objects  of  the 
Associated  .Advertising  Clubs,  and  if  we 
succeed  this  year,  as  we  surely  will,  in 
organizing  a  strong  departmental  or¬ 
ganization  of  the  newspapers  affiliated 
with  the  .Associated  Advertising  Clubs 
I  shall  feel  mighty  proud  of  my  admin¬ 
istration. 

SEES  brighter  SIDE. 

I  thoroughly  agree  with  you  that  a 
halt  should  be  called  on  those  ever  ready 
orators  who,  as  you  say,  are  “specially 
designed  for  no  other  purpose  in  God’s 
world  than  to  assail  the  newspaper." 
The  newspapers  are  coming  along  all 
right  and  this  coming  year  is  going  to 
see  a  whole  lot  more  of  them  standing 
up  to  the  dough  dish.  We  cannot  ex¬ 
pect  a  tremendous  business  like  the 
newspaper  business  of  this  country,  con¬ 
trolled  by  all  kinds  and  conditions  of 
men,  some  of  them  having  a  hard  strug¬ 
gle  to  make  ends  meet,  to  completely 
revolutionize  its  business  in  a  few 
months  or  even  a  few  years.  When 
people  complain  and  criticize  that  so 
many  newspapers  are  still  carrying  rot¬ 
ten,  unclean  and  fake  advertisements  I 
tell  them  to  “forget  it”  and  look  on  the 
Other  side  of  the  picture — the  news¬ 
papers  that  have  cleaned  house  and  the 
many  others  that  are  trying  hard  to 
scrub  out  some  of  the  dirt. 

I  like  to  look  on  the  picture  painted 
by  Senator  Lafayette  Young  of  Des 
Moines  in  your  departmental  meeting 
and  think  that  it  is  only  about  twenty 
years  since  that  newspapers  were  glad 
to  publish  advertisements  of  the  Louis¬ 
iana  State  Lottery  and  lots  of  others 
as  bad  and  even  worse  advertisements, 
because,  as  he  says,  “at  the  beginning 
of  the  newspaper  business  it  was 
thought  to  be  legitimate  to  publish  any¬ 
thing  that  anybody  offered  that  would 
go  through  the  mails ;  and  the  public 
(Continued  on  page  138.) 


NORTHWESTERN  NEWS. 

Country  Weekly  Editor*  Faror  State 
Law  Fixing  Minimum  for 
Municipal  Printing. 

(Special  Correspondence.) 

Spokane,  July  26. — One  thousand 
three  hundred  and  sixty  persons  are 
employed  in  the  printing  plants  of  Spo¬ 
kane,  drawing  an  aggregate  salary  of 
$1,559,861,  according  to  statistics  just 
made.  The  amount  of  capital  invested 
is  $2,508,717,  and  the  annual  volume  of 
business  about  $4,248,300. 

Editors  of  weekly  newspapers  of  Kit¬ 
titas,  Yakima  and  Benton  Counties  met 
in  Prosser  recently.  Those  present 
were:  William  Werran  of  the  Wapato 
Independent,  president ;  C.  D.  Foster  of 
the  Grandview  Herald  secretary-treas¬ 
urer;  George  M.  Allen  of  the  Toppen- 
ish  Review,  A.  S.  Hillyer  of  the 
Zillah  b'ree  Press,  .A.  R.  Gardner, 
Kennewick  Courier-Reporter ;  M.  D. 
O’Connell,  Richland  .Advocate ;  Charles 
Kingston,  Yakima  Optimist  of  Selah; 
W.  R.  Sproull,  Prosser  Republican- 
Bulletin.  and  C.  B.  Michener,  In¬ 
dependent-Record  of  Prosser.  The  as¬ 
sociation  adopted  a  resolution  favoring 
a  State  law  to  establish  a  minimum  for 
municipal  printing  in  cities  of  the  third 
imd  fourth  classes.  A  committee  was 
appointed  to  draft  a  uniform  schedule 
for  job  printing  to  be  presented  at  the 
next  meeting,  which  will  be  held  at 
Kennewick,  September  19. 

About  800  persons  attended  the  sixth 
annual  “wayzgoose”  picnic  given  by 
Spokane  printers  and  workers  in  allied 
trades  at  Loon  Lake  July  19.  Basket 
lunches  were  taken  by  each,  and  in  the 
afternoon  an  athletic  program  was  held. 
In  the  evening  there  was  dancing. 

L.  B.  Rowland,  for  three  years  a 
member  of  the  staff  of  the  Yakima 
Morning  Herald  at  North  Yakima, 
Wash.,  has  gone  to  New  York  City  to 
join  the  staff  of  Financial  .America. 
Prior  to  going  to  North  Yakima,  Mr. 
Rowland  was  a  reporter  for  the  Spokes¬ 
man-Review  in  Spokane. 

The  Spokane  Weekly  Chronicle  has 
been  continued  as  the  official  paper  of 
Spokane  County  by  vote  of  the  county 
commissioners. 

M.  L.  Boyd,  former  owner  of  the 
News  at  Hillyard,  Wash.,  has  entered 
into  a  partnership  with  J.  E.  Bloom. 
They  have  leased  the  Polk  County  Item- 
izer,.  of  Dallas,  Ore.,  with  option  to 
buy. 

The  twenty-eighth  annual  convention 
of  the  Washington  State  Press  .Associa¬ 
tion  will  be  held  at  South  Bend.  Pacific 
County,  .August  20  to  22  inclusive.  Mat¬ 
ters  of  legislation  essential  to  the  wel¬ 
fare  of  the  craft  will  be  under  discus¬ 
sion  and  a  number  of  papers  will  be 
read.  _ 

Honor  Memory  of  John  T.  Mack. 

A  memorial  service  to  the  late  John 
T.  Mack,  editor  and  owner  of  the  San¬ 
dusky  (O.)  Register,  was  held  at  the 
mid-summer  meeting  of  members  of  the 
Ohio  Associated  Dailies  at  Cedar  Point 
July  28.  C.  W.  C.  Perry,  vice-president 
and  acting  president  of  the  organization, 
of  which  Mr.  Mack  had  served  as  presi¬ 
dent  for  more  than  a  quarter  of  a  cen¬ 
tury,  was  in  charge  of  the  meeting. 
Addresses  were  delivered  by  Warren  G. 
Harding,  of  Marion,  and  Dr.  W.  O. 
Thompson,  president  of  Ohio  State 
University. 


Sutherland  LeaTe*  Scranton  New*. 

Oscar  B.  Sutherland,  of  Philadelphia, 
who  has  been  business  manager  of  the 
Scranton  (Pa.)  Daily  News  since  June  1 
and  as  personal  representative  of  the 
principal  owner,  George  B.  Markle,  of 
Hazleton,  has  returned  to  Philadelphia. 
This  change  was  made  soon  after  the 
It  is  not  known  who  will  be  the  new 
business  manager. 


Award  Prize*  for  Pre**  Article. 

John  C.  Keller,  secretary  of  the 
Evansville  (Ind.)  Business  .Association; 
.Austin  Loer,  of  the  Evansville  Journal- 
News,  and  R.  H.  Gore,  of  the  Evans¬ 
ville  Press,  have  announced  their 
decision  as  to  the  best  articles  written 


by  the  members  of  the  Indiana  Demo¬ 
cratic  Editorial  .Association  on  their  re¬ 
cent  visit  to  Evansville.  The  prizes 
were  offered  by  the  Evansville  Courier 
and  the  committee  was  appointed  by 
the  Courier  to  award  the  prizes.  The 
committee  voted  to  split  the  first  prize 
of  $25  between  the  New  Albany  Public 
Press  and  the  Elwood  Weekly  Free 
Press.  The  third  prize  of  $10  was 
awarded  to  the  Owen  County  Demo¬ 
crat  at  Spencer.  The  writers  of  the 
articles  were  Frank  Gwin,  of  New  Al¬ 
bany;  Mrs.  A.  D.  Moffett,  of  Elwood, 
and  George  R.  Griffin,  of  Spencer. 


T.  R.  NOT  A  REAL  EDITOR. 


Manchester  Guardian  Explains  Fane* 
tion*  of  a  Contributor. 

Ex-President  Roosevelt’s  status  on 
the  Outlook  and  the  meaning  of  the 
term  “contributing  editor”  are  explained 
in  a  recent  number  of  the  Manchester 
(Eng.)  Guardian,  which  says  in  part: 

“It  is  not  quite  correct  to  say,  as  a 
New  York  telegram  says,  that  Mr. 
Roosevelt  has  given  up  the  associate  ed¬ 
itorship  of  the  Outlook.  Wide  as  is  the 
.American  usage  of  the  word  editor,  it 
did  not  properly  apply  to  Mr.  Roose¬ 
velt,  who  on  .going  out  of  office  became 
attached  to  the  New  York  Outlook  as 
its  principal  and  very  highly  paid  con¬ 
tributor.  He  was  called  contributing 
editor,  a  term  unknown  to  us  and  new 
in  .America,  and  provocative  of  many 
jests  among  Mr.  Roosevelt’s  journalistic 
friends  and  opponents. 

“Readers  of  that  lively  paper  the 
New  York  Sun  f6r  example,  will  have 
remarked  that  letters  from  private  cor¬ 
respondents  go  under  the  heading  ‘From 
Our  Contributing  Editors,’  a  standing 
gibe  at  Dr.  Lyman  Abbott’s  celebrated 
coadjutor. 

“The  Outlook  is  in  appearance  wholly 
unlike  any  English  weekly,  and  al¬ 
though  of  recent  years  it  has  become 
predominantly  a  political  journal  it  has 
retained  the  special  literary  and  relig¬ 
ious  character  impressed  upon  it  by  its 
editor-in-chief  in  the  years  when  he 
was  Beecher’s  successor  at  Brooklyn. 
Dr.  .Abbott  is  now  a  veteran,  and  for  a 
good  long  time  past  the  chief  burden  of 
the  editorship  has  rested  upon  his  son, 
Lawrence  .Abbott.” 


C.  A.  Jzggar  Killed  by  Own  Auto. 

Charles  .A.  Jaggar,  editor  of  the 
Southampton  (L.  I.)  Press,  was  driv¬ 
ing  his  automobile  Tuesday  afternoon 
when  the  machine  swerved  to  one  side 
and  turned  a  somersault.  Mr.  Jaggar 
was  thrown  to  the  street.  Miss  Jose¬ 
phine  Schaws  ran  to  Aid  the  injured 
man.  The  top  of  the  seat  was  resting 
on  Mr.  Jagger’s  head.  He  was  uncon¬ 
scious.  .A  passing  automobile  took  him 
to  the  Southampton  Hospital,  where  it 
was  found  he  had  a  fractured  skull. 
He  died  several  hours  later.  Mr.  Jag¬ 
gar  was  S3  years  old.  He  was  also 
editor  of  the  Southampton  Magazine. 


Calmette  Slayer  Freed  by  Pari*  Jury. 

Mme.  Henriette  Caillaux,  wife  of  the 
ex-premier  and  ex-Minister  of  Finance 
of  France,  was  acquitted  by  a  jury  in 
Paris,  Tuesday  night,  of  the  charge  of 
murdering  Gaston  Calmette,  editor  of 
the  Figaro.  The  jury  was  out  fifty 
minutes.  She  shot  the  famous  editor 
on  March  16  last,  when  on  a  visit  to 
his  office.  The  shooting  was  the  con¬ 
sequence  of  a  vigorous  newspaper  cam¬ 
paign  carried  on  by  Calmette  against 
Caillaux.  Mre.  Labori,  who  was  coun¬ 
sel  for  Capt.  Dreyfus,  directed  the 
defense. 


Warren  LeaTe*  Appeal  to  Reason. 

Fred.  D.  Warren,  for  14  years  editor 
of  the  Appeal  to  Reason,  a  Socialist 
newspaper  of  Girard,  Kan.,  resigned 
Monday  because  of  ill  health.  Louis 
Koehling,  present  managing  editor  will 
succeed  him  and  Walter  H.  Wayland, 
son  of  the  late  J.  A.  Wayland,  founder 
of  the  paper,  will  hereafter  be  owner. 


Publicity,  a  weekly  newspaper  of 
Norristown.  N.  J.,  has  suspended. 


VAN  LAEYS  GOES  TO  ST.  LOUIS. 


Bu*ine**  Manager  of  Houston  Cbron- 
icle  to  Fill  Similar  Place  on  Star. 

L.  J.  Van  Laeys,  who,  a  year  ago, 
was  made  business  manage.r  of  the 
Houston  Chronicle,  has  tendered  his 
resignation,  the  same  to  take  effect 
Sept.  1.  After  a  month’s  vacation,  he 


L.  J.  Van  Laeys. 

will  become  business  manager  of  the 
St.  Louis  Star. 

Mr.  Van  Laeys  was  for  seven  years 
director  of  circulation  on  the  Capper 
publications  at  Topeka,  Kan.  Two 
years  ago  he  went  to  Texas  to  become 
circulation  manager  of  Marcellus 
Foster’s  Houston  Chronicle,  and  after 
serving  in  that  capacity  for  twelve 
months  he  was  appointed  to  his  pres¬ 
ent  position. 

In  going  to  the  St.  Louis  Star,  Mr. 
Van  Laeys  enters  a  wider  field  in  which 
his  friends  believe  he  will  have  great 
success. 


STARKEY  SUCCEEDS  SCHOLZ. 


New  Circulation  Manager  of  Chicago 
Herald  Well  Known  in  News¬ 
paper  Circle*. 

Harry  L.  Starkey,  an  untiring  execu¬ 
tive  of  large  capacity  and  ability,  quite 
well  known  in  newspaper  circles,  took 
charge  of  the  circulation  department  of 
the  Chicago  Herald  this  past  week,  suc¬ 
ceeding  Ernest  .A.  Scholz. 

Mr.  Starkey  has  been  connected  with 
Chicago  papers  off  and  on  for  over 
twenty  years.  He  began  newspaper 
work  on  the  Chicago  Tribune,  and  re¬ 
mained  with  that  paper  for  eight  years. 
From  Chicago  he  went  to  the  Boston 
American.  He  had  charge  of  the  cir¬ 
culation  of  the  Boston  American  for 
two  years  and  then  returned  to  Chicago 
to  take  charge  of  the  circulation  of  the 
Chicago  American,  where  he  held  forth 
for  three  years. 

One  of  the  first  moves  that  William 
P.  Leech  made  when  he  took  charge  of 
Dan  R.  Hanna’s  papers  in  Cleveland 
was  to  appoint  Mr.  Starkey  business 
manager  of  the  morning  Leader  and  the 
Evening  News.  Mr.  Starkey  has  held 
that  post  for  the  past  two  years. 

Writing  to  The  Editor  and  Pub¬ 
lisher,  Mr.  Starkey  says:  “Really,  I 
can’t  give  you  a  story.  As  you  know, 
I  never  was  much  on  this  stuff,  and  my 
past  life  is  a  blank.  I  am  the  poorest 
press  agent  in  the  world  for  myself.” 

It  is  said  that  Mr.  Starkey  will  have 
the  appointment  of  an  entire  force,  as 
most  of  the  old  men  withdrew  when 
Mr.  Scholz  retired.  This  move  of  Mr. 
Keeley,  the  editor,  and  W.  W.  Chapin, 
the  publisher,  makes  a  clean  sweep  of 
the  old  Record-Herald  staff.  Mr.  Star- 
key  will  be  right  at  home  in  the  Chicago 
field.  He  knows  the  system  perfectly. 
He  knows  just  where  to  put  the  pres¬ 
sure  on,  just  how  to  get  circulation,  and, 
moreover,  how  to  hold  it.  His  many 
friends  in  the  trade  wish  him  success 
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PACIFIC  COAST  NEWS. 

the  Ad  Field  Picking  Up 


SWISS  NAVY  STORY  A  HOAX. 


Washington  Correspondent*  Get 
Themselves  Into  Trouble. 

{Special  Correspondence.) 

Washington,  D.  C.,  July  28. — It  has 
transpired  that  the  Washington  cor¬ 
respondents  who,  without  investigating, 
told  the  story  that  the  State  Department 
had  invited  the  Swiss  navy  to  participate 
in  the  ceremonies  incident  to  the  formal 
opening  of  the  Panama  Canal  were 
themselves  the  victims  of  a  hoax. 

They  thought  it  would  be  funny  to 
hear  Mr.  Bryan’s  explanation  of  how 
it  happened.  The  State  Department 
promptly  declared  the  entire  story  to  be 
a  fake,  and  now  1  know  of  at  least  one 
correspondent  who  has  been  called  upon 
to  explain  why  he  sent  the  yarn  to  his 
paper. 

There  can  be  no  excuse  for  the  send¬ 
ing  of  such  dispatches.  Their  tendency 
is  to  discredit  true  stories.  And  just 
now,  when  Washington  news  is  read 
with  an  unusual  degree  of  interest,  cor¬ 
respondents  at  the  national  capital 
should  exercise  particular  care  to  insure 
the  accuracy  of  every  statement  they 
send  out. 

Of  course,  the  joke  about  the  Swiss 
navy  is  an  old  one ;  but  how  many 
people  know  that  Switzerland  once  had 
a  navy  and  that  the  head  of  the  fleet 
was  an  admiral?  It’s  true.  The  Swiss 
navy  floated  on  Lake  Geneva,  LA  Mar¬ 
quis  de  Fontenoy  told  us  a  few  days 
ago  in  the  New  York  Evening  Sun,  for 
nearly  two  hundred  years,  and  was  only 
abolished  at  the  time  of  the  Napoleonic 
wars  at  the  close  of  the  eighteenth  cen¬ 
tury.  De  Crousas,  a  gallant  officer,  was 
the  last  Swiss  Admiral.  This  leads  La 
Marquis  de  Fontenoy  to  say  that  “those 
who  fondly  imagine  that  the  title  of 
Swiss  Admiral  exists  only  in  comic 
opera,  and  in  the  imagination  of  such 
composers  as  Offenbach,  merely  expose 
themselves  to  imputations  of  ignorance.” 

Jim  Dash. 


Business  in 

_ Press  Club  Give*  an  Entertain¬ 
ment  in  It*  New  Quarter* — Sacra¬ 
mento’s  New  Slogan— Woodhead 
Appreciated  at  Home — Neil  Wil¬ 
son’s  Rise — Interesting  Personal*. 

{Special  Correspondence.) 

San  Francisco,  July  25.— The  fall 
advertising  season  for  Western  news- 
papers  is  commencing  to  take  shape  ana 
business  has  picked  up  surprisingly  dur¬ 
ing  the  past  couple  of  weeks.  Because 
of  the  equitable  climate  of  California 
and  other  sections  of  the  coast,  the  ad- 
vertising  seasons  are  not  quite  so  Re¬ 
nounced  here  as  in  other  localities.  The 
only  decided  slackening  of  advertising 
occurs  in  June  and  July  and  a  portion 
of  August.  During  the  remaining  por¬ 
tions  of  the  year  the  advertisers  gen¬ 
erally  maintain  a  constant  appropria¬ 
tion  for  this  purpose. 

In  California  the  primary  elections  for 
all  the  important  State  offices  will  be 
held  this  year  and  the  campaigning  is 
now  going  on  in  full  blast.  The  fight 
for  the  several  high  offices  is  a  hot  one 
and  this  means  good  business  for  the 
publicity  men  and  the  newspapers.  In¬ 
creased  activities,  brought  about  by  the 
near  approach  to  the  opening  of  the 
Panama  Canal  and  the  expositions  to 
be  held  in  San  Francisco  and  San  Diego 
during  1915,  have  also  contributed 
largely  to  stimulate  business  on  the 
coast.  The  San  Francisco  Panama-Pa¬ 
cific  International  Exposition  will  as¬ 
suredly  result  in  a  wealth  of  advertis¬ 
ing  for  the  newspapers  and  periodicals 
and  this  campaign  of  publicity  will  start 
.soon. 

CHURCH  ADVERTISING. 

Advertising  as  a  factor  in  increasing 
the  attendance  at  the  churches  has  made 
a  decided  impression  upon  guiding  spir¬ 
its  of  these  institutions  in  this  terri¬ 
tory.  Injunctions  to  “go  to  church 
Sundays”  are  quite  numerous  nowadays 
and  the  increased  interest  in  church 
affairs  that  advertising  has  aroused  is 
a  tribute  to  the  power  of  publicity.  Big 
ads  in  the  newspapers  and  huge  signs 
now  carry  the  message  of  the  church.  . 

The  members  of  the  San  Francisco  $22,000  without  furnishings  and 
Press  Club  enjoyed  an  excellent  enter-  the  accommodation  of  the  public 
tainment  and  party  at  their  cliibrooms  partment  of  the  exposition  as  i 
Saturday  evening,  July  25:  or  was  it  for  visiting  newspaper  men  and  i 
Sunday  morning,  the  26th?  The  “All  Sacramento,  Cal.,  has  adopted 
Star  Company.”  whose  members  have  gan  sign  for  advertising  that  cit] 
brought  the  club  some  of  the  delight-  sign  has  been  erected  in  a  pre 
fill  reminiscences  of  the  old  summer  place  and  on  it  is  inscribed :  ‘ 
“in  the  days  before.”  were  the  special  mento.  the  heart  of  California — i 
guests  of  the  evening.  There  was  a  Chamber  of  Commerce.”  The 
program  of  music  and  dancing  and  a  tising  men  of  the  capital  city  ar 
little  something  added  to  “Trifling  with  ing  along  the  publicity  moveme 
Tomorrow,”  bv  the  club’s  own  “ill-  have  mapped  out  a  strenuous  ca 
starred”  cast.  The  party  was  arranged  for  the  fall  in  an  endeavor  to  bri 
for  members  only  and  started  at  12  residents  there, 
p.  m.  The  entertainment  committee  in  The  advertising  department 
charge  of  the  affair  included  Thomas  Ghirardelli  Company.  San  Fri 
T.  Bellew,  chairman;  Joseph  Cahen,  makers  of  fine  chocolates,  is  the 
Walter  Dovle.  Harry  Robertson,  Al.  lent  of  many  compliments  as  a 
C.  Jov,  Walter  h.  Rivers  and  Burr  Me-  of  the  exhibit  they  conducted 
Tntosh.  ‘  Toronto  convention  of  advertisir 

THE  PRESS  club’s  FINE  HOME.  WOODHEAD  POPULAR  AT  HOMl 

The  home  of  the  club,  Sutter  and  The  name  of  William  Woi 
Powell  streets,  has  been  pronounced  the  two-lime  president  of  the  As< 
finest  structure  of  its  kind  in  this  conn-  Advertising  Oubs  of  the  World 


RALPH  D.  BLUMENFELD, 

Editor  and  One  ok  the  Owners  of  the  London  Express  and  the  Gloce. 


VICTOR  HUGO  AS  JOURNALIST. 


and  Dana,  in  1862,  will  arouse  memories  Isle  of  Guernsey, 

among  the  old  journalists  and  printers  ...  .  i.  .  . 

who  worked  in  the  big  city  in  those  days  .  ^“80?  reputation  as  a  novelist 

of  strenuous  deeds.  great  and  so  world-wide  that  we 

_ _  are  apt  to  forget  that  he  was  for  many 

Kii7\i/Q  u AispcMiiur'Q  years  a  journalist.  There  has  just  been 
CHICAGO  NEWS  HAPPENINGS.  erected  and  unveiled  in  the  Isle  of  Guern- 

{Special  Correspondence.)  sey  a  splendid  statue,  of  the  great  h'rench 

Chicago,  July  29. — The  Chicago  Ad-  writer.  From  1855  to  1870  Guernsey  was 
vertising  Club  held  an  Indian  powwow  the  home  of  Victor  Hugo.  Here  he 
at  Lake  Wawasee,  Ind.,  Saturday,  going  wrote  the  “Toilers  of  the  Sea,”  one  of 
down  there  on  the  train  the  night  before,  his  best  known  novels. 

Boating,  fishing  and  athletic  games  were  The  statue,  by  Jean  Boucher,  cost 
enjoyed.  30,000  francs,  and  the  French  govern- 

Both  the  Herald  and  Examiner  have  ment  voted  25,000  francs  toward  the  ex- 
added  four  page  business  sections  to  penses  of  erection  and  the  Paris  Coun- 
their  papers  as  a  regular  Monday  morn-  cil  voted  another  5,0(W  francs.  It  was 
ing  feature.  presented  to  the  British  Government 

John  A.  Tenney,  secretary  of  the  Chi-  which  in  turn  gave  it  to  Guernsey.  When 
cago  Advertising  Association,  rescued  it  was  unveiled  there  was  a  great  cele- 
a  girl  from  drowning  at  Lake  Wawasee,  bration  at  which  members  of  the  French 
Ind.,  Saturday.  Academy  spoke.  Hugo  was  termed  the 

Charles  N.  Wheeler,  formerly  political  French  Shakespeare  but  he  was  more 
writer  on  the  late  Inter  Ocean,  is  now  he  was  a  great  journalist,  which 
on  the  Tribune.  Shakespeare  was  not. 

Richard  Henry  Little,  formerly  of  the  The  statue  of  Victor  Hugo  is  truly 
Examiner,  is  now  writing  for  the  Her-  French  in  conception  and  treatment.  It 
aid.  rests  on  wave-worn  boulders  selected 

The  magazine  “Child  Betterment,”  has  ^^om  the  shores  of  Guernsey.  It  repre- 
appeared  with  Dr.  G.  Frank  Lydston  as  s^nts  the  poet-dramatist  looking  towards 
editor.  France  in  the  teeth  of  a  mighty  gale. 

Rev.  E.  Robb  Zaring,  editor  of  the  ^is  coat  tails  flying,  his  waistcoat  not 
.......  ............ V  Northwestern  Christian  Advocate,  was  fully  buttoned  (so  characteristic  of  him), 

was  brought  last  week  appointed  a  delegate  to  the  church  peace  scarf  flying  aloft  like  the  Republican 
arrv  against  Charles  C.  conference  that  meets  at  Constance,  "^8.  h's  trousers  loose  and  ill-fitting.  No 
ublishers  of  ♦■hat  paner,  Germany,  Aug.  2  to  5.  He  has  already  English  sculptor  could  or  would  have 
IS,  trustee.  The  article  left  for  there.  designed  such  a  work.  Viewed  torn  be- 

vas  headed  "Arrests  at  Col.  George  Fabyan,  guardian  of  Mrs.-  hindr  the  statue-has- a-most  ungainly  ap- 
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BLUMENFELD’S  CAREER 


An  American  Journalist  Who  Has 
Scored  a  Success  As  Editor  of  the 
London  Daily  Express — Started  As 
a  Telegraph  Operator — Later  Took 
Up  Newspaper  Work  in  Chicago 
and  on  New  York  Newspapers. 

Of  all  the  American  jourrnalists  who 
have  sought  to  win  success  in  London, 
Ralph  D.  Blunienfeld,  publisher  and  ed¬ 
itor-in-chief  of  the  Daily  Express,  has 
probably  achieved  the  greatest  distinc¬ 
tion,  although  Pomeroy  Burton  of  the 
Harmsworth  publications  is  a  close  sec¬ 
ond. 

Mr.  Blumenfeld  was  born  in  Water- 
town,  Wisconsin,  April  7,  1864.  His 
father,  David  Blumenfeld,  came  to 
America  with  Carl  Schurz  and  founded 
in  Watertown  Der  Weltbuerger,  the 
lirst  German  newspaper  in  the  West. 

Young  Blumenfeld  learned  to  set 
type  in  his  father’s  office  and  afterward 
took  to  telegraphy,  in  which  he  became 
so  proficient  that  in  1880  he  handled 
the  night  Associated  Press  report  for 
the  Milwaukee  paper. 

From  Milwaukee  he  went  to  Chica¬ 
go,  where  he  handled  more  press  re¬ 
ports  and  later  entered  the  employ  of 
the  Chicago  Herald.  In  September, 
1885,  Mr.  Blumenfeld  went  to  New 
York  to  work  for  the  United  Press  then 
conducted  by  Walter  Phillips.  Mr. 
Phillips  sent  Mr.  Blumenfeld  to  London 
in  1887  to  Queen  Victoria’s  first  jubi¬ 
lee,  after  which  he  returned  to  New 
York,  going  first  to  the  New  York 
Journal,  and  then  to  the  Evening  Tel¬ 
egram,  of  which  he  became  editor.  In 
1890  James  Gordon  Bennett  sent  Mr. 
Blumenfeld  to  London  as  resident  cor¬ 
respondent. 

CHARGE  OF  HERALD  OFFICE. 

In  1893,  Blumenfeld  returned  to  New 
York  as  superintendent  of  the  New 
Y’ork  Herald  office.  He  went  back  to 
London  in  1894  where  he  was  given  a 
responsible  position  on  the  Daily  Mail, 
the  editor  of  which  was  Arthur  Pear¬ 
son.  When  the  latter  established  the 
Daily  Express,  Mr.  Blumenfeld  was 
Mr.  Pearson’s  chief  assistant.  In  the 
following  few  years  Mr.  Pearson’s  sight 
failed  him  and  the  editorship  and  man¬ 
agement  of  this  newspaper  fell  upon 
his  shoulders. 

Walter  P.  Phillips,  who  now  holds 
an  important  position  with  the  Ameri¬ 
can  Graphoplione  Co.,  the  Columbia 
Phonograph  Co.,  and  the  Phillip’s  Man¬ 
ufacturing  and  Trading  Co.,  in  discus¬ 
sing  Mr.  Blumenfeld’s  career,  with  a 
representative  of  the  EIditor  and  Pub¬ 
lisher  said: 

“A  short  time  ago  I  ran  across  an 
article  about  Mr.  Blumenfeld  in  the 
London  World  from  the  pen  of  Fran¬ 
cis  Stopford,  who  first  met  him  in  Kan¬ 
sas  City,  in  1880,  when  the  city,  now 
developed  into  its  butterfly  existence, 
was  in  the  form  that  is  represented  by 
the  unostentatious  grub.  At  that  time 
Mr.  Blumenfeld  was  a  youthful  opera¬ 
tor  in  one  of  the  telegraph  offices  and 
Mr.  Stopford  was  driving  a  mule  at¬ 
tached  to  the  Main  street  line  of  cars. 

FROM  OPERATOR  TO  EDITOR. 

“The  passing  of  thirty-four  yprs 
often  sees  men  fall  from  high  positions 
to  very  low  ones,  but  instances  are  rare 
in  which  a  telegraph  operator  ad¬ 
vances,  in  that  space  of  time,  to  a  posi¬ 
tion  of  such  importance  as  Mr.  Blu¬ 
menfeld  occupies,  as  the  editor  and  a 
large  owner  of  two  London  newspapers 
— the  Express  and  the  Globe — the  lat¬ 
ter,  recently  purchased,  being  the  oldest 
paper  in  the  British  metropolis. 


Mr.  Stopford's  career  has  been 
scarcely  less  spectacular.  From  his 
commanding  position  behind  a  Kansas 
City  mule  he  has  inherited,  by  right  of 
fitness,  the  editorial  chair  vacated  by 
the  late  brilliant  and  world  renowned 
writer,  Edmund  Y’ates. 

“Mr.  Blumenfeld  wandered  from  Wa¬ 
tertown,  Wisconsin,  to  Milwaukee,  Chi¬ 
cago  and  Kansas  City  in  search  of  suit¬ 
able  and  remunerative  employment  and 
found  it.  Mr.  Stopford,  after  his  grad¬ 
uation  at  Oxford,  visited  the  United 
States  to  find  himself,  but  the  face  of 
fortune  was  unsmiling  and  as  the  street 
car  business,  the  only  department  that 
seemed  to  be  open  to  him,  was  neither 
congenial  nor  noteworthy  in  respect 
of  emolument,  he  returned  to  England, 
in  due  course,  and  eventually  scored  a 
distinct  success  in  the  difficult  field  of 
that  particular  kind  of  London  jour¬ 
nalism  in  which  Thackeray,  Dickens, 
Frederick  Greenwood,  Henry  Labou- 
chere,  Edmund  Y’ates  and  others  of 
varied  literary  accomplishments,  in¬ 
dulged,  to  more  or  less  extent,  and  in  a 
greatly  modernized  style.  Mr.  Stop- 
ford’s  article  contains  a  good  deal  about 
Mr.  Blumenfeld  that  Mr.  Heyn’s  recent 
contribution  to  Leslie’s  Weekly  did  not 
cover,  particularly  the  information  con¬ 
tained  in  the  paragraphs  given  below: 

REM.ARKABLE  CAREER. 

“Mr.  Stopford  may  not  be  especially 
elated  by  the  change  in  his  circum¬ 
stances,  for  the  English  emotions  are 
not  easily  stirred.  One  of  his  country¬ 
men,  I  have  read,  after  listening  to  the 
recital  of  what  had  befallen  a  man  who 
was  wrecked  and  lived  alone,  on  a  des¬ 
ert  island  for  five  years  commented,  in 
even  tones:  ‘Must  have  been  an  ex¬ 
tremely  uneventful  sort  of  life,  really.’ 

“But  if  Mr.  Blumenfeld  had  been 
told,  in  1883,  when  he  was  blacklisted 
by  all  the  telegraph  companies  as  a  late 
striker,  who  had  various  elements  of 
danger  concealed  about  his  person,  and 
was  hunting  for  work,  with  all  his 
heart  and  soul— had  he  been  told,  then, 
that  he  would  live  to  be  mentioned  in 
the  eleventh  edition  of  the  conservative 
and  high  toned  encyclopedia  Brittan- 
nica,  as  a  great  English  editor  and  tariff 
reformer,  I  imagine  that  he  would  have 
winked  his  other  eye.  Notwithstand¬ 
ing  his  most  delightful  sense  of  humor, 
I  am  confident  that  a  forecast  of  what 
he  was  coming  to,  in  days  like  these, 
would  have  been  regarded  as  a  joke 
having  that  air  of  mystery  and  improb¬ 
ability  about  it  that  changes  mirth  into 
sadness  and  makes  countenances  which, 
under  ordinary  conditions  are  as  smil¬ 
ing  as  the  morn,  take  on  funereal  and 
forbidden  aspects.’’ 

In  the  course  of  Mr.  Stopford’s  ar¬ 
ticle  he  says: 

HAS  GIFT  OF  LEADERSHIP. 

“Mr.  Blumenfeld  has  the  gift  of  lead¬ 
ership.  He  is  a  good  fighter  and  a  good 
comrade,  and  it  may  he  said  w'ithout 
contradiction  that  there  is  today  no 
chief  in  Fleet  street  who  is  more  gen¬ 
uinely  with  his  men  in  all  grades  of 
duty. 

“Mr.  Blumenfeld  has  even  been 
strongly  of  the  opinion  that  an  English 
daily  paper  cannot  hold  its  own  which 
is  tepid  in  politics.  For  it  to  be  neither 
hot  nor  cold  on  this  topic  is  to  court 
the  fate  of  the  church  at  Laodicea.  Since 
he  has  been  in  control  he  has  always 
taken  a  bold  and  aggressive  Unionist 
policy — a  policy  which  has  commended 
itself  to  the  public,  for  the  circulation 
of  the  paper  has  increased  by  leaps  and 
bounds.  It  is  not  forgotten  that  when 
Mr.  Balfour  retired  from  the  leadership 
of  the  opposition,  and  his  successor  was 
to  be  appointed,  the  public  first  read  of 
a  certain  dark  horse  of  the  name  of  Bo- 


nar  Law  in  the  columns  of  the  Daily 
Express.  So  little  was  Mr.  Bonar  Law 
known  in  those  days  outside  the  inner 
councils  of  the  party,  that  people 
laughed  at  the  suggestion.  The  tuture 
proved  that  the  Express  was  the  best 
informed  paper  in  London  of  the  day. 
Mr.  Blumenfeld  was  the  first  London 
editor  to  be  selected  for  election  by  the 
committee  of  the  Carlton  Club  in  its 
whole  history. 

“Just  now  the  Daily  Express  is  cir¬ 
culating  by  thousands  the  great  fighting 
speech  which  Mr.  Rudyard  Kipling  de¬ 
livered  at  Tunbridge  Wells.  Mr.  Kip¬ 
ling  is  a  personal  friend  of  Mr.  Blu¬ 
menfeld,  who  also  numbers  among  his 
friends  that  other  famous  publicist,  Mr. 
H.  G.  Wells.  Mr.  Wells  lives  at  the 
Little  Eastern  Rectory,  Essex,  and 
the  country  seat,  as  his  friends  style  it, 
of  the  editor  of  the  Daily  Express  is 
Hill  Farm,  Great  Easton. 

HIS  UNIQUE  HOME  IN  ESSEX. 

“Some  years  ago  Mr.  Blumenfeld, 
who  is  a  married  man  with  a  family  of 
the  ideal  size — two  sons  and  two 
daughters,  a  parti  carree — decided  that 
country  air  was  good  for  the  children 
as  it  was  good  for  himself  and  his  wife 
on  week-ends  and  holidays.  He  ex¬ 
plored  the  wilds  of  Essex,  and  discov¬ 
ered  a  small  farmhouse  with  a  big  barn. 
Detecting  its  possibilities,  he  bought  it. 
Every  year  saw  an  old  bit  transformed 
and  a  new  bit  added,  until  gradually  a 
delightful  English  home  grew  into  be¬ 
ing. 

“Only  those  who  have  ever  tried  it 
realize  the  fascination  of  bending  the 
centuries  to  their  will,  and  building, 
without  destroying,  a  modern  home 
within  ancient  walls.  To  have  every¬ 
thing  in  keeping  he  collected  old  furni¬ 
ture,  and  there  is  not  today  a  more 
beautiful  house  of  its  size  in  Essex 
than  Hill  Farm. 

“But  this  weekly  escape  into  the  coun¬ 
try  has  other  advantages  besides  those 
of  pleasure  and  health.  It  gives  a  busy 
man  a  chance  to  preserve  a  level  mind 
and  to  laugh  at  his  own  foibles.  An 
editor  has  to  know  so  many  things,  that 
perhaps  it  is  hunian  for  him  gradually 
to  arrive  at  the  belief  that  he  knows 
everything.  But  a  half-hour’s  chat  with 
a  good  old  Essex  yokel  soon  undeceives 
him,  and  he  returns  on  ‘Monday  morn¬ 
ing  to  his  desk  a  chastened  man,  know¬ 
ing  that  there  are  spheres  of  life,  and 
of  useful  life,  in  the  land  where  a  daily 
paper  is  regarded  of  less  value  than  a 
load  of  muck. 

“The  man  who  wants  to  be  a  living 
influence  must  not  take  himself  too  se¬ 
riously,  and  no  small  part  of  the  excep¬ 
tional  success  which  Mr.  Blumenfeld 
1t>s  won  in  the  land  of  his  adaption  and 
of  his  popularity  with  all  classes  of  men 
arises  from  this  very  fact.” 


The  Ideal  Advertising  Man. 

(Advertisers’  Weekly.) 

If  one  were  asked  to  provide  a  for¬ 
mula  for  an  ideal  advertising  man,  it 
would  run  somewhat  as  follows:  Take 
a  liberal  quantity  of  shopkeeping  in¬ 
stinct,  a  flavor  of  the  literary  tempera¬ 
ment,  a  pinch  of  the  poet,  a  fillip  of  the 
philosopher,  a  keen  eye  for  line  and 
form,  a  sensitive  color  perception,  a 
sound  knowledge  of  the  principles  and 
influence  of  color  and  manual  dexterity 
with  pencil  and  brush;  mix,  roast  in  the 
furnace  of  experience,  lick  into  shape 
with  a  few  hard  knocks  from  the  mallet 
of  life — and  the  product  should  be  as 
near  perfection  as  it  is  possible  to  get 
in  this  imperfect  world.  Happily  a  wise 
Providence  has  saved  us  from  intoler¬ 
able  monotony  by  peopling  the  globe 
with  beings  who  all  lack  something. 


JOURNALISTIC  CHRONOLOGY. 


Coming  Week’s  Anniverteries  of  In¬ 
terest  to  the  Newspaper  Folk. 

(Special  Correspondence.) 

Auc.  2 — Frank  Ross  Bell,  of.  New 
York,  editor,  publisher  and  advertising 
man,  born  in  Bermuda  (1871). 

Aug.  3 — Louis  Edward  Van  Norman, 
editor,  born  at  Quebec,  Canada  (1869). 

.A.UG.  3 — Dr.  George  S.  Picard,  editor 
of  the  McClure  Syndicate,  born  in 
Berea,  Ohio  ( 1850) . 

Aug.  3 — The  New  York  Mercury, 
called  Gaines’  New  York  Gazette  and 
Mercury  after  1767,  was  founded  by 
Hugh  Gaine  (1752). 

Aug.  3 — Henry  C.  Bunner,  author, 
long  editor  of  Puck,  born  in  Oswego, 
N.  Y.  (1855). 

.\uG.  4 — John  W.  Pritchard,  editor  of 
the  Christian  Nation,  New  York  City, 
born  at  Pittsburgh,  Pa.  (1851). 

Aug.  5 — The  Essex  Gazette  was 
founded  at  Salem,  Mass.,  by  Samuel 
Hall  (1768).  The  name  was  changed 
to  the  Salem  Gazette  in  1781. 

Aug.  5 — Shore  end  of  the  first  sub¬ 
marine  cable  was  fixed  at  Valencia  Bay, 
Ireland  (1857). 

Aug.  5 — Atlantic  cable  completed 
(1858). 

Aug.  6 — Joseph  Edgar  Chamberlin, 
editor  and  author,  born  at  Newbury, 
A^t.  (1851). 

•Yug.  6--Frank  1.  Cobb,  editor  of  the 
New  York  World,  born  in  Shawnee 
County,  Tenn.  (1869). 

Aug.  6 — William  D.  Ticknor,  noted 
.\merican  publisher,  born  at  Lebanon, 
N.  H.  (1810). 

.\UG.  7 — Rufus  George  Shirley,  pub¬ 
lisher,  born  in  New  York  City  (1873). 

.Yug.  7 — The  New  England  Courant 
was  founded  at  Boston  by  James  Frank¬ 
lin  (1721). 

Aug.  8— David  Gray,  editor  and  au¬ 
thor,  born  at  Buffalo,  N.  Y.  (1870). 

•Yug.  8 — New  London  (Conn.)  Sum¬ 
mary  was  founded  by  Timothy  Green 
(1758). 

Aug.  8 — Charles  Dana,  famous 

.\merican  journalist,  born  at  Hinsdale, 
N.  H.  (1819). 


The  New  York  Evening  Post  maintains 
regular  channels  for  securing  news  in 
many  fields  neglected  by  the  average 
neicspapcr  save  when  there  is  some 
episode  of  nine-days-wondcr  to  be  ex¬ 
ploited. 

The  regular  work  of  the  colleges,  the 
Government  departments,  the  Army  and 
the  Navy;  education,  science,  medicine, 
are  esteemed  more  Important  by  The 
Kvening  Post  than  occasional  startling 
sensations  which  may  arise  in  these  as 
well  as  In  other  branches  of  human  en¬ 
deavor.  The  professional  man,  the  stu¬ 
dent,  and  the  general  reader  will  find  In 
the  columns  of  The  Evening  Post  much 
valuable  matter  that  would  otherwise 
reach  them  through  the  costly  chan¬ 
nels  of  the  reviews  and  find  It  presented 
with  the  same  care  as  In  a  literary  or 
technical  periodical. 


Duriifg  June,  The  Evening  Post 
GAINED  155  columns  in  advertising.  The 
aggregate  gain  since  the  first  of  the  year 
(compared  with  last  year)  is  337  columns 
of 


96,147  Agate  Lines 

Burying  power  of  newspaper  circulation 
IS  the  first  point  to  consider.  There  are 
daily  newspapers  in  New  York  City  of 
large  circulation  and  some  with  com¬ 
paratively  small  circulation.  The  New 
York  Evening  Post  has  a  small  circula¬ 
tion,  but  It  IS  gilt  edge.  Ephemeral  cir¬ 
culation  represents  an  enormous  waste  to 
the  advertisers. 


The  Evening  Post  (3  cents  a  copy,  daily, 
and  5  cents  on  Saturdays)  does  not  sell 
circulation  alone— primarily  it  sells  adver¬ 
tising  space  with  buying  power. 


INTERTYPE 

THE  ACME  OF  HIGH  QUALITY  . 


Reduce  the  cost  of  maintaining 
your  composing  room  by  using  In¬ 
tertype  matrices,  spacebands  and  parts. 

Get  superior  quality  for  less  money. 


International  Typeaettint  Machine  Co. 
•World  Buildiny,  Near  York 
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Covering  Chicago 

There  are  approximately  450,000 
families  in  Chicago  and  immediate 
suburbs.  Within  this  territory  is  con¬ 
centrated  over  92^  of  the  350,000  cir¬ 
culation  of  The  Chicago  Daily  News. 

You  can  readily  see  that  disre¬ 
garding  the  non-English  speaking  and 
the  illiterate.  The  Daily  News  reaches 
practically  every  worth-while  family  in 
Chicago. 

The  Daily  News  has  a  larger  cir¬ 
culation  in  Chicago  than  any  other 
newspaper,  daily  or  Sunday. 

Therefore,  it  is  the  only  paper 
through  which  you  can  reach  all 
these  worth-while  families. 

The  CHICAGO  DAILY  NEWS 

Over  350,000  Daily 

JOHN  B.  WOODWARD 

Eastern  Representative 
710  Times  Building 
NEW  YORK 
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Papers  Adopt  Simplified  Spelling. 

As  a  result  of  a  campaign  in  Iowa 
for  modified  form  of  simplified  spelling 
conducted  by  Dr.  A.  (jideon,  professor 
of  languages  in  the  University  of 
Wyoming,  eleven  Iowa  newspapers  have 
decided  to  inaugurate  the  system.  They 
are:  Cedar  Falls  Record,  Cedar  Falls 
(lazette,  Waterloo  Courier  and  Re- 
t)orter,  Waterloo  Times-Tribune,  Cedar 
Rapids  Republican,  Cedar  Rapids  Times, 
Cedar  Rapids  Evening  flazette.  Iowa 
City  Republican.  l(»wa  City  Citizen, 
Iowa  City  Press.  Iowa  City.  Daily 
Iowan. 


Ck>llection8  Improved 

The  small  amounts  due  for  Classified 
Ads  and  Subscriptions  can  be  collected 
promptly  and  at  less  cost  by  adopting  the 

Wlnthrop  (>>ln  Card  Billhead 

being  used  successfully  by  over  four 
hundred  daily  newspapers. 

.  .  without  them  the  taking  of  want 
advertisements  by  phone  would  oe  a  fail¬ 
ure;  as  it  is,  92%  of  our  phone  advertise¬ 
ments  are  collected  without  trouble  by 
their  use." 

Send  your  trial  order  now.  Your  bill¬ 
head  will  make  good  copy. 

THE  WINTHROP  PRESS 

Coin  Card  Dept.  Ml  E.  ZSlk  St.,  Htw  Ttrk  CHy 


John  B.  Gallagher  &  Co. 

Feature  \ 

Industrial  Editions 
Trade  j 

Tulane-Newcomb  Building 

NEW  ORLEANS,  U.  S.  A. 

Eastern  Office:  Equitable  Bldg. 
Baltimore,  Md. 


A.  B.  C/S  NEW  BLANKS. 


Forms  for  Quarterly  Statement  from 
January  to  March  Sent  to  News¬ 
papers,  Magaxines,  Farm,  Trade 
and  Technical  Papers — Provisions 
of  Data  Blank  for  Daily  and  Sunday 
Papers — Some  of  Questions  Asked. 

The  ;^udit  Bureau  of  Circulations, 
Russell  R.  Whitman,  general  manager, 
is  sf.itling  out  to  publishers  of  daily 
ne\k 'pai-ers.  weekly  newspapers,  maga¬ 
zines,  farm  p.apeis  and  trade  and  tech¬ 
nical  newspapers,  the  new  blanks  for  the 
publishers’  quarterly  statement,  cover¬ 
ing  circulation  figures  for  ihe  first  three 
months  of  tnis  year,  January,  February 
and  March. 

The  special  committee  of  the  A.  B.  C. 
appointed  by  the  Board  of  Control  at 
the  last  meeting,  consisting  of  R.  R. 
Whitman,  M.  C.  Robbins,  Iron  Age, 
and  F.  C.  Hoyt,  the  Outlook,  held  a 
conference  in  New  York  last  week  with 
a  .special  committee  of  the  National 
.Advertising  Managers’  .Association  at 
which  these  standard  forms  were  con¬ 
sidered. 

J.  B.  Comstock,  P.  &  S.  Corbin  Com¬ 
pany,  New  Britain,  Conn.,  was  chairman 
of  the  N.  A.  M.  A.  committee,  consist¬ 
ing  of  G.  B.  Sharp,  De  Laval  Separator 
Company,  New  York ;  L.  B.  Jones,  East¬ 
man  Kodak  Company,  Rochester,  and  O, 
C.  Harn,  National  Lead  Company,  The 
N,  A.  M.  A.  committee,  it  is  understood, 
approved  the  forms,  with  a  few  minor 
corrections,  which  will  be  embodied  in 
the  second  quarterly  statement  covering 
circulation  figures  for  April,  May  and 
June.  Publishers  will  soon  receive  the 
second  quarterly  form.  As  soon  as  the 
publishers’  statements  are  received  by 
the  bureau  they  will  be  duplicated  to 
all  of  the  advertising  agents  and  adver¬ 
tisers  who  are  members  of  the  A.  B.  C. 

MR.  whitman’s  statement. 

Mr.  Whitman,  who  was  in  New  York 
City  last  week  at  the  Knickerbocker, 
said  to  a  representative  of  The  Editor 
AND  Publisher:  “We  are  requesting 
publishers  to  give  us  statements  cover¬ 
ing  the  first  quarter,  January,  February 
and  March.  The  second  quarter,  April, 
May  and  June,  will  be  requested  shortly. 
We  are  planning  to  have  our  auditors 
verify  these  figures  at  the  earliest  op¬ 
portunity.  That  means  that  the  first 
audit  will  l)e  made  for  the  six  months’ 
period,  January  to  June,  inclusive,  1914. 
The  next  audit  will  l)c  made  for  nine 
months,  January  to  September,  inclu¬ 
sive,  and  thereafter  every  audit  will  be 
for  one  year. 

“The  data  committee  is  at  work  at 
the  present  time  on  a  data  blank.  We 
propose  to  have  the  publishers  fill  out 
such  a  blank  once  a  year.  Such  blanks 
will  tell  the  population,  the  payroll,  the 
number  of  drug  stores,  grocery  stores, 
hardware  stores,  etc.,  in  fact,  give  the 
general  advertiser  and  the  agent  a  lot 
of  valuable  statistical  information  with 
reference  to  the  territory. 

WILL  STANDARDIZE  METHODS. 

“For  the  present,  we  will  accept  the 
publisher’s  statement  of  city  circulation, 
suburban  circulation  and  country  circu¬ 
lation.  In  time  we  expect  to  standardize 
methods  in  each  community.  We  expect 
to  get  the  publishers  together  and  to 
have  them  agree  as  to  what  constitutes 
the  natural  shopping  radius  in  their 
community.  Then,  all  publishers  will 
be  asked  to  supply  circulation  figures  as 
to  city  and  suburban  circulation  in  the 
territory  agreed  upon,  like  in  the  Chi¬ 
cago  field.  In  the  Chicago  field  every¬ 
thing  within  the  city  limits  and  within 
a  radius  of  forty  miles  is  called  city 
circulation,  so  that  in  Chicago,  you  see, 
city  includes  suburban  circulation  with¬ 
in  a  radius  of  forty  miles  from  the 
Chicago  City  Hall.  Country  circulation 
is  that  circulation  situated  outside  the 
forty-mile  radius. 

“For  the  first  year  it  may  be  neces¬ 
sary  for  us  to  call  to  our  assistance  some 
of  the  well  organized  accounting  firms 
of  the  country.  It  will  be  manifestly 
impossible  for  us  to  perfect  a  service 
covering  the  entire  country  in  time  to 
cover  the  first  six  months.  We  will, 


WAR  NEWS 

By  Central  News  of  America 


We  receive  the  complete  service  of  the  Cen¬ 
tral  News,  Ltd.,  of  London,  Telej^raphien- 
Union,  Berlin,  Agence-Fournier,  Paris,  and 
the  exclusive  products  of  first-class  men  sta¬ 
tioned  at  St.  Petersburg,  Vienna,  Belgrade, 
Rome,  Budapest,  Athens,  Constantinople, 
Odessa,  Moscow  and  have  correspondents  at 
all  the  important  points  in  the  war  zone. 

Charles  Hodson,  well-known  war  corre¬ 
spondent,  our  special  representative,  is  now 
in  Servia.  We  solicit  the  patronage  of  both 
evening  and  morning  newspapers. 

CENTRAL  NEWS  OF(  AMERICA 

26  Beaver  Street 
New  York 


therefore,  call  to  our  assistance  these 
outside  auditing  concerns,  and  the  indi¬ 
cations  are  that  we  will  be  able  to  make 
advantageous  arrangements  with  many 
of  them.  Ultimately,  we  expect  to  have 
the  country  divided  in  about  the  same 
way  as  the  United  States  Census,  hav¬ 
ing  our  own  competent  auditors  in  every 
one  of  the  districts." 

The  blank  for  the  newspapers,  daily 
and  Sunday,  of  course,  differs  entirely 
from  the  newspaper  blank  for  weekly, 
semi-weekly  and  tri-weekly. 

After  giving  the  name  of  the  publica¬ 
tion,  the  city  and  the  state,  and  the 
year  it  was  established,  and  the  period 
of  time  covered  by  the  statement,  and 
as  to  whether  or  not  it  is  published 
morning,  evening  and  Sunday,  the  daily 
and  Sunday  blank  provides  for  popula¬ 
tion  according  to  the  last  census,  and 
the  present  estimate,  trading  territory 
(in  miles),  total  population  (city  and 
suburban)  and  the  avenues  of  distribu¬ 
tion  arc  listed  as  follows: 

City  Paid,  includes  carriers,  news¬ 
dealers.  street  sales,  counter  sales,  and 
total :  Suburban  Paid,  includes  suburban 
carriers,  suburban  agents,  newsdealers, 
suburban  mail  subs,  and  total ;  Country 
Paid,  includes  country  newsdealers, 
country  mail  subs,  and  total;  then  Total 
Net  Paid  is  given.  Following  this  comes 
the  Unpaid  Classification — employes, 
correspondents  and  service,  office  use, 
office  files,  advertisers  and  advertising 

(Continued  on  page  149.) 


Inform  Your  Readers 

What  CommUfiion  Govrmmrnt  is  Doing. 
What  T.abor  Reforms  are  Doing. 

What  Good  Road  Apostles  are  Doing. 
What  Civic  Clubs  are  Doing. 

Start  Now — Write  Today 
BRUCE  W.  ULSH, 

Sold  by  Mail  -  -  Wabash,  Indiana 


MOST  CONVENIENT 

Newt  matria  Mnrice  in  the  market  — savat 
time,  patience,  money. 

CentnU  Ptm*  AModntloa,  Cleyeland 


One  of  Many  Such  Letters 

July  17th,  1914. 

World  Color  rrinting  Co.,  St.  Louis,  Mo. 
Dear  Sirs; 


Can  you  give  me  the  address  ot  a 
paper  that  publishes  your  patterns 
weekly,  or  do  you  have  a  catalogue  of 
your  patterns? 

I  have  use  for  new  patterns  all  of  the 
time  in  my  work. 

1  bought  the  El  Paso  Iferald  as  long 
as  they  had  patterns.  I  also  have  the 
Los  Angeles  Times  every  week. 

Everyone  can  get  the  “L.  H.  J.  Pats,” 
the  Delineator,  May  Manton,  P.  K.,  etc.,” 
but  I  want  something  new  and  different. 

Thanking  you  in  advance,  I  remain. 


820  N.  2nd  St.,  Phoenix,  Ariz. 


The  World  Color  Printing  Company  will 
send  sample  mat,  half  page  Embroidery 
Pattern  Service  to  any  paper  on  request. 
This  feature  will  positively  get  circula¬ 
tion  for  you.  The  Service  costs  little; 
accomplishes  much. 

WORLD  COLOR  PRINTING  CO. 

St.  Louis,  Mo. 

Est.  1900.  R.  S.  Grable,  Mgr. 


USE 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  OHicei,  World  Bld|.,  New  York 

Daily  Puzzles 

1  and  2  col. 


Sample  mats  with  pleasure  on 
request. 

The  International  Syndicate 

Features  for  Newapapora,  Baltimore,  Md. 
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CHAmMAfTcOMMITfei  ON  CiNCULATtOHS 


Presents  Conclusive  Proof  that  it  Gives  You  What 
You  Pay  For,  Viz.:  CIRCULATION 


The  Hartford  Times 


Misleading  circulation  statements  continue  to  cost  American  advertisers  millions  of  dollars.  The  space  buyers  have  it  in 
their  power  to  stop  this  waste. 

Connecticut’s  greatest  newspaper  has  nothing  to  withhold  or  cover  up.  It  makes  no  special  concessions  or  inside  rates. 
It  prints  the  truth  regarding  the  number  of  papers  it  actually  sells. 

Its  great  circulation  is  the  best  circulation  you  can  buy — 3c,  circulation. 

Of  the  226  foreign  accounts  carried  by  THE  TIMES  during  the  jiast  six  months,  96  appeared  in  no  other  Hartford  paper. 
THE  TIMES  alone  will  build  up  your  business  in  the  most  prosperous  section  of  Connecticut. 


KELLY-SMITH  COMPANY 

Representatives 

220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


Let  the  Truth  be  Known! 


It 


i 
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ANSWERS  BERT  MOSES. 


Mr.  SulliTan  Agree*  with  Him  on  the 

Paucity  of  AdTertiaer*  in  the  A.  A. 

C.  W.,  But  Thinks  He  Is  Too  Severe 

on  Some  of  Those  Who  Read  Pa* 

pers  at  the  Toronto  Convention. 

By  John  Suluvan. 

The  scorn  of  Bert  M.  Moses  is  always 
profitable  to  its  victims,  however,  they 
may  writhe  because  of  its  shafts.  And 
his  trenchant  criticism  of  the  Toronto 
convention  is  worthy  the  close  interest 
and  study  of  all  advertising  men  who 
have  a  pre-vision  of  large  possibilities 
in  the  Ad  Club  movement.  He  hits 
very  hard,  but  he  gets  down  to  “brass 
tacks.” 

Every  serious  Ad  Club  man  should 
be  grateful  to  him  for  indicating  clearly 
at  least  one  essential  objective — that  of 
awakening,  in  a  vastly  larger  measure, 
the  interest  of  advertisers  in  the  move¬ 
ment.  There  is  a  superlative  flavor 
about  one  of  Mr.  Moses’  alliterative  sen¬ 
tences  :  “The  most  amazing  feature  of 
the  Toronto  convention  was  the  appal¬ 
ling  paucity  of  advertisers.”  But  there 
is  truth  in  the  statement,  and  recogni¬ 
tion  of  the  fact  will  set  a  definite  line 
of  propaganda  for  the  membership 
committees  of  the  ad  cliibs.  In  the 
clubs  is  no  inconsiderable  percentage  of 
advertisers  of  national  calibre,  but  the 
smaller  advertisers,  whose  name  is  le¬ 
gion,  are  conspicuous  by  their  absence. 

CORROBORATIVE  FIGURES. 

It  might  be  of  interest,  not  alone  to 
Mr.  Moses,  to  give  an  approximately 
correct  analysis  of  the  composition  of 
the  New  York  delegation  to  the  Tor¬ 
onto  convention.  Of  publishers  there 
was  35  per  cent.;  advertisers,  18  per 
cent.;  advertising  agents,  18  per  cent.; 
engravers,  printers,  outdoor  men,  etc., 
15  per  cent.;  publishers’  representatives, 
7  per  cent.;  miscellaneous,  7  per  cent. 
These  figures  prove  the  correctness  of 
the  convention  executive’s  statement 
that  New  York  had  the  most  repre¬ 
sentative  delegation  at  Toronto. 

But  of  the  about  2,250  advertisers  in 
New  York  City  there  certainly  was  an 
“appalling  paucity.”  The  New  York 
On-to-Toronto  Committee  appreciated 
the  importance  of  interesting  in  the 
convention  this  great  body  of  merchan¬ 
disers,  and  its  mailing  list  included 
every  New  York  City  advertiser  listed 
in  McKittrick’s  Directory;  so  something 
has  been  done  towards  a  desired  end. 

Mr.  Moses’  strictures  on  the  conven¬ 
tion  speakers  and  the  general  attend¬ 
ance  are  very  severe.  It  takes  all  kinds 
of  people  to  make  a  world.  And  it 
takes  all  kinds  of  advertising  men  to 
make  a  convention.  (Waco,  Texas,  hon¬ 
estly  believes  that  the  personnel  should 
include  donkeys,  and  Mr.  Moses  would 
probably  applaud  Waco’s  unconscious 
estimate  of  the  intellectual  plane  of  an 
.\d  Club  Convention.) 

NOT  ALL  BIG  FRY. 

.\ssuming  that  an  advertising  conven¬ 
tion  is  worth  while,  the  “intellectual 
peewees  and  mental  tomtits,  full  to  the 
muzzle  with  language,”  are  at  least  do¬ 
ing  work  that  some  of  the  giants  de¬ 
cline.  The  general  level  of  the  contents 
of  the  papers  read  might  be  higher  ; 
there  might  be  in  them  more  of  experi¬ 
ence  and  facts  and  common  sense,  and 
less  of  speculation  and  high-faluting. 

There  is  in  advertising  circles  a  dan¬ 
ger  of  theorists  obscuring  common 
sense  principles  with  a  kind  of  com¬ 
mercial  theology.  There  may  be  too 
many  tyros  just  out  of  college  or  the 
correspondence  course  who  claim 
knowledge  that  can  be  born  only  of 
experience.  But  it  would  not  be  good 
policy  to  cover  these  latter  under  bar¬ 
rels  for  a  few  years  in  the  hope  that 
they  might  emerge  sadder  and  wiser. 
The  general  interest  and  participation 
of  the  “intellectual  peewees  and  men¬ 
tal  tomtits”  is  needed ;  emphatically 
so;  else  everything  would  be  too  easy 
for  the  giants,  who  would  also  deterior¬ 
ate  in  quality. 

Mark  Twain  once  said,  “But  for  the 
fools,  where  would  the  rest  of  us  be.” 
A  nation  labors  many  centuries  to  pro¬ 
duce  a  Shakespeare,  a  Napoleon,  a  Wag- 


Business  is  good — with 
the  Brooklyn  Standard 
Union.  The  “N.  Y. 
Evening  Post”  official 
measurements  show  that 
in  NewYork  City  only  five 
newspapers  carried  more 
business  during  the  first  six 
months  of  1914  than  they 
did  the  first  six  months  of 
1913. 

Only  five  went  ahead. 

Twelve  went  back. 

The  Standard  Union 
is  one  of  the  five. 

It  is  the  only  Brooklyn 
newspaper  of  the  five. 


ner.  And  Mr.  Moses  admits  that  “Na¬ 
ture,  in  order  to  produce  one  real 
thinker,  throws  in  a  million  boobs.” 
Many  of  us  can  endure  being  boobs  if 
only  the  real  thinkers  may  be  evolved, 
and,  being  evolved,  will  take  the  lead¬ 
ership.  One  can  endure  with  equa- 
nimi^  the  mighty  discord  of  millions  of 
amateur  pianists  and  violinists,  even  of 
those  in  the  practising  stage,  if  each  of 
these  “boobs’^  contributes  to  the  forma¬ 
tion  of  a  national  or  racial  music  con¬ 
sciousness  from  which  shall  come  forth 
a  genius  embodying  the  essence  of 
those  seemingly  insignificant  aspirings 
and  bleatings. 

By  the  existence  of  communities  of 
mutual  interest  and  aspiration  is  prog¬ 
ress  made,  and  higher  levels  reached — 
in  religion,  in  ethics,  in  music,  in  com¬ 
merce. 

If  the  ad  clubs  constitute  a  commun¬ 
ity  of  mutual  interest  in  evolving  the 
potentialities  of  the  germ  of  common 
sense  in  advertising,  they  will  amply 
justify  their  existence,  and  especially 
if  their  membership  includes  more  ad¬ 
vertisers.  And  surely  Mr.  Moses  does 
not  believe  that  common  sense  has 
reached  its  Ultima  Thule,  and  has  no 
more  worlds  to  conquerr.  I  am  suffi¬ 
cient  of  a  Hegelian  to  believe  that 
“Nothing  is,  but  Everything  is  Becom¬ 
ing.” 


Death  of  Edwin  Augustus  Elcock. 

Edwin  Augustus  Elcock,  formerly  cir¬ 
culation  manager  of  the  New  York 
Evening  Post,  died  at  Borough  Park, 
Brooklyn,  July  23.  Mr.  Elcock  went  to 
the  Evening  Post  from  The  Nation  in 
1881,  having  worked  three  years  for  the 
latter  journal,  whose  service  he  entered 
as  office  boy.  For  thirteen  years  he 
served  as  circulation  manager  of  the 
Evening  Post,  retiring  from  that  post 
last  year.  He  had  been  ill  for  several 
months.  Mr.  Elcock  was  born  in  New 
York,  November  4,  1865. 


OBITUARY  NOTES. 

Mrs.  Leah  Rosewater,  widow  of  Ed- 
w'ard  Rosewater,  founder  of  the  Omaha 
(Neb.)  Bee,  and  mother  of  Victor  and 
Charles  C.  Rosewater,  present  owners 
of  that  paper,  died  at  her  home,  in  Oma¬ 
ha,  Tuesday.  She  was  seventy-one  years 
old.  Mrs.  Rosewater  went  to  Omaha 
with  her  husband  in  1864. 

.\runah  Shepperdson  Abell,  grand¬ 
son  of  A.  S.  Abell,  founder  of  the  Balti¬ 
more  Sun,  and  himself  long  identified 
with  that  paper,  died  in  Baltimore  Tues¬ 
day.  He  was  forty-eight  years  old.  Mr. 
Abell’s  wife  was  Miss  Anna  Schley,  a 
cousin  of  Rear-Admiral  W.  S.  Schley. 
She  survives  him  with  seven  children. 

James  F.  McNally  died  at  West  Dor¬ 
chester,  Mass.,  last  week.  He  was  45 
years  old.  At  an  early  age  he  entered 
the  newspaper  business  and  worked  for 
the  Boston  Herald  and  other  news¬ 
papers. 

Howard  E.  Henderson,  65  years  old, 
part  owner  and  business  manager  of  the 
Kokomo  (Ind.)  Dispatch,  died  at  his 
home  on  July  21.  Mr.  Henderson  be¬ 
came  associated  in  the  Dispatch  in  1874, 
when  he  and  his  brother,  J.  O.  Hender¬ 
son,  now  of  Indianapolis,  took  over  the 
management  of  the  paper.  Mr.  Hender¬ 
son  had  been  associated  with  the  paper 
continuously  since  that  time. 

Henderson  H.  Eddy,  formerly  an  edi¬ 
torial  writer  on  the  Colorado  Daily  Sun 
at  Denver,  and  more  recently  a  State 
Senator,  died  last  week  in  Denver  from 
urenic  poisoning. 


NEW  INCORPORATIONS. 

Seattle,  Wash.— Index  Publishing 
Company;  capital  $50,(XX);  incorporated 
by  L.  R.  Stradley,  George  Morry  and 
others. 

Seattle,  Wash. — The  Examiner  Pub¬ 
lishing  Company;  capital  stock,  $10,000; 
incorporated  by  F,  C.  Van  Houten,  Joe 
E.  Diamond  and  Mrs.  Lucy  Erickson. 


The  Lafayette  (Ind.)  Journal  and 
Sunday  Times  is  erecting  a  new  home 
for  its  plant. 
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A  Matter  of  Millions 

Millions  of  people  and  millions  of  dollars  have  become  thinkable 
quantities  to  most  of  us,  but  millions  of  agate  lines  of  advertising 
within  a  period  of  six  months,  In  a  single  newspaper,  is  a  new  sort 
of  million  to  think  of. 

The  St.  Louis  Post-Dispatch  carried  more  agate  lines  of  legitimate  paid  advertising  in  the  first  six  months  of  1914  than  any 
two  St.  Louis  newspapers  combined,  and  MORE  than  the  Republic,  Times  and  Star  ALL  ADDED  TOGETHER. 

A  Comparison  of  Totals 

The  following  totals  of  agate  lines  show  that  the  Post  Dispatch  was  the  ONLY  St.  Louis  newspaper  making  a  gain  in  the 
advertising  carried  during  the  first  six  months  of  1914.  ALL  other  St.  Louis  newspapers  show  heavy  losses. 


1913  1914  Gain  Loss 

Post-Dispatch .  5,666,360  5,834,360  168,000 

Globe-Democrat .  3,548,700  3,429,900  118,800 

Republic .  2,597,100  2,392,200  204,900 

Tim4s  (No  Sunday) .  2,421,600  2,076,900  344,700 

♦Star .  1,518,300  1,237,200  281,100 


j  ♦Sunday  issue  discontinued  October  1st,  1913. 

The  Post-Dispatch  does  not  print  special  editions  of  any  kind  to  temporarily  increase  its  showing  of  circulation  or  advertising. 
Telling  figures  these,  conclusive  of  the  advertising  supremacy  of  the  Post-Dispatch,  and  a  great  tribute  to  the  quality 
and  quantity  of  its  circulation. 

An  Achievement  Unequalled 

The  Post-Dispatch  in  this  exhibit  passes  its  own  highest  record.  Never  before  in  its  history  has  it  made  so  stupendous 
a  showing.  The  gain  over  the  corresponding  six  months  of  1913  was  168,000  agate  lines ;  during  the  same  corresponding 
period  every  other  St.  Louis  newspaper  showed  a  loss. 

The  Post-Dispatch  reaches  the  St.  Louisan  irrespective  of  creed  or  politics.  It  is  the  only  newspaper  in  many  homes  and 
the  one  newspaper  in  every  home.  It  is  thi';  fact  of  universal  circulation  that  makes  the  Post-Dispatch  the  choice  of  the 
advertiser  seeking  profitable  results. 

A  Record  Unapproached  by  Any  Other  Metropolitan  Newspaper 

On  each  of  fifty  days  during  the  first  six  months  of  1914,  the  Post-Dispatch  carried  a*  much  or  more  display  advertising  from  St.  Louis 
merchants  than  all  other  St.  Louis  newspapers  comhined.  That  is  the  aggregate  of  display  advertising  from  St.  Louis  merchants  on  each 
of  these  fifty  days  was  in  excess  of  the  total  carried  by  the  Globe- Democrat,  Republic,  Times  and  Star,  all  the  other  St.  Louis  news¬ 
papers,  on  the  same  days. 

Quality  of  the  Post-Dispatch  Circulation 

It  is  conceded  by  experts  that  the  volume  of  automobile  and  piano  advertising  carried  by  a  newspaper  indicates  the  QUALITY  OF  CIRCULATION.  Judged  by 
this  standard,  the  exclusive  character  of  the  Post-Dispatch  circulation  is  unexcelled.  During  tho.  first  six  months  of  IS14  the  Post-Dispatch  carried  2t3,734  agate  lines  of 
automobile  advertising,  agsUnst  1M,474  carried  by  the  Globe-Democrat;  I18,42S  carriedby  the  Republic;  S7,337  carried  by  the  Times;  and  34,(74  carried  by  the  Star. 

During  the  entire  year  1913  the  Post-Dispatch  alone  carried  407,698  agate  lines  of  piano  advertising,  as  against  308,644  lines  in  all  the 
other  St.  Louis  newspapers  combined!  Nearly  100,000  lines  more  than  all  of  the  others  added  together.  If  piano  advertising  demon¬ 
strates  quality  of  circulation  these  figures  are  overwhelming  evidence  of  the  prestige  enjoyed  by  the  Post-Dispatch  in  the  homes  of 
St.  Louis  and  suburbs. 

No  objectionable,  medical,  financial,  clairvoyant  or  other  questionable  advertising  Is  admitted  to  its  columns  under  any  circumstances.  It  is  a  CLEAN  newspaper, 
fair  in  its  editorial  and  indefatigable  in  the  printing  of  the  news.  A  newspaper  so  founded  was  predestined  to  the  pre-eminence  achieved  by  the  Post-Dispatch.  It  is 
without  a  rival  as  a  newspaper  and  obviously  leads  all  other  metropolitan  newspapers  in  circulation,  advertising  and  results. 

Quantity  of  Post-Dispatch  Circulation 

\ _  _ _  / _ 1 _ • _  c' _ 1 _ \  ini  4  a  ^ 


Average  Circulation,  Daily  (exclusive  of  Sunday)  first  six  months  1914 .  I  77,9^0 

.•\verage  Circulation,  Sunday  only,  first  six  months  1914 . 3  I  9,  I  B3 


The  actual  sales  of  the  Post-Dispatch  in  St.  Louis  and  Suburbs  every  day  equal  the  number  of  St.  Louis  homes,  and  are  greater  than 
the  combined  sales  of  all  other  morning  or  evening  papers  in  the  same  field. 

The  display  advertising  carried  by  the  Post-Dispatch  in  the  first  six  months  of  1914  is  greater  than  that  carried  by  any  other  metropolitan 
newspaper  in  America,  exceeding  the  New  York  World  by  344,371  lines,  and  the  Chicago  Tribune  by  474,524  lines. 

These  are  highly  important  facts  throughout  and  must  be  regarded  by  all  advertisers  who  wish  to  economically  and  profitably  reach  the 
buying  multitudes  of  St.  Louis  and  the  adjacent  territory. 

Millions  of  agate  lines  are  thus  given  a  meaning  and  understanding,  as  concretely  expressed  day  by  day  by  the  St.  Louis  Post-Dispatch, 
and  the  significance  to  be  borne  in  the  minds  of  readers  and  advertisers  alike  is — that  the  Po«t-Di*patch  is 

St.  Louis’  One  Big  Newspaper 

St.  Louis  Post-Dispatch 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY, 

Tribune  Building,  New  York  Third  National  Bank  Building,  St.  Louis  Tribune  Building,  Chicago 
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THE  BUSINESS  OUTLOOK. 

Some  men  are  born  pessimists.  They  are  forever 
in  the  dumps.  If  they  are  making  ten  thousand 
dollars  a  year  they  are  unutterably  miserable  be¬ 
cause  they  are  not  making  twenty.  To  them  business 
is  always  poor.  According  to  their  view  the  depres¬ 
sion  through  which  we  have  been  passing  the  past 
year  or  two  is  to  keep  right  up  through  the  fall 
and  winter. 

There’s  not  much  use  in  arguing  with  such  people 
about  the  return  of  the  sun  of  prosperity,  the  first 
rays  of  which  are  already  driving  away  the  fog  of 
gloom  that  has  settled  down  upon  many  kinds  of 
business.  They  are  blind  to  all  evidence  with  which 
they  may  be  confronted. 

Here  are  a  few  indisputable  facts  that  ought  to 
make  every  journalist  and  advertising  man  an  opti¬ 
mist  as  to  the  business  outlook  for  the  coming  fall 
and  winter.  Two  states  alone,  Kansas  and  Nebraska, 
have  just  harvested  a  winter  wheat  crop  that  is 
worth  $175,000,000  in  cash.  The  latest  government 
reports  give  the  wheat  crop  at  930,000,000  bushels, 
and  the  total  value  of  all  this  year’s  crops  is  esti¬ 
mated  at  $10,000,000,000.  Some  money,  thatl  Don’t 
look  as  though  the  farmers  were  going  to  the  poor- 
house  right  away,  does  it? 

The  iron  and  steel  industry  is  bracing  up  all  along 
the  line.  Orders  for  steel  rails  are  much  heavier 
than  last  year.  The  Pennsylvania,  Erie  and  several 
western  roads  have  given  orders  for  many  locomo¬ 
tives  and  all-steel  cars.  Cotton  mills  have  been 
somewhat  busier  this  year  than  last,  and  the  sugar 
industry  shows  great  improvement  Manufacturers 
who  usually  shut  down  for  several  weeks  at  this 
season  of  the  year  or  run  on  reduced  time  are 
running  almost  on  full  schedule.  In  Grand  Rapids 
they  are  selling  more  furniture  than  ever  before. 
Senator  Hollis,  of  New  Hampshire,  in  a  recent  inter¬ 
view,  said:  “Not  a  single  cotton,  woolen  or  textile 
man  has  closed  down  in  my  state,  and  not  a  pulp 
or  paper  mill." 

In  the  face  of  these  facts,  what,  in  your  opinion, 
is  the  outlook  for  business?  Isn’t  it  good?  Doesn’t 
it  strike  you  that  there  is  going  to  be  a  loosening 
up  of  pocketbooks,  a  reaching  out  after  more  sales, 
a  willingness  to  take  chances  on  new  ventures,  and 
a  desire  to  do  things  better?  This  means  more 
advertising,  more  readers  for  the  newspapers,  and 
more  money  for  all.  Are  you  ready  to  get  your 
share  of  this  business? 

If  all  Europe  is  plunged  into  war  and  millions  of 
men  are  withdrawn  from  industrial  and  agricultural 
pursuits,  where  are  their  food  and  other  supplies 
coming  from  after  the  stock  in  hand  is  exhausted? 
The  United  States. 


BASEBALL  IN  PHILADELPHIA. 

My,  but  the  baseball  magnates  of  Philadelphia 
are  getting  touchy!  They  have  served  notice  on  the 
newspapers  of  the  cky  that  they  must  no  longer 
reproduce  the  details  of  the  games  on  street  bulle¬ 
tin  boards.  On  the  ground  that  receipts  have  fallen 
off  $1,000  a  day  they  argue  that  if  people  interested 
in  the  game  couldn’t  watch  the  play  on  the  boards 
they  would  have  to  go  to  the  grounds  and  pay  the 
admission  fee. 

We  have  not  heard  of  a  single  Philadelphia  daily 
that  has  paid  any  attention  to  the  orders  of  the 
baseball  magnates,  although,  personally,  we  wish  to 
goodness  they  would,  one  and  all,  because  it  would 
show  in  very  short  order  how  much  the  newspapers 
are  contributing  to  the  popularizing  of  the  game. 
We  venture  to  assert  that  if  the  newspapers  would 
banisT  the  baseball  bulletin  boa,'  U.  cut  out  tuc  print¬ 
ing  of  impossible  stories  about  the  players,  and  the 
laudatory  stuff  about  their  work,  and  confine  the 
reports  to  a  reproduction  of  the  score  and  a  plain, 
common-sense  story  of  the  game,  not  to  exceed  a 
half  column  in  length,  the  attendance  before  the 
end  of  the  season  would  fall  off  50  per  cent. 

The  owners  of  the  clubs  have  been  getting  so 
many  columns  of  free  publicity  for  the  games  from 
the  newspapers  every  day  that  they  long  ago  re¬ 
fused  to  pay  any  more  money  to  the  publishers  for 
advertising  space,  utterly  ignoring  the  fact  that  the 
newspapers  had  made  the  game  popular  and  had 
helped  them  win  fortunes  out  of  it  and  were  there¬ 
fore  entitled  to  some  remuneration  for  the  service 
they  had  rendered. 

It  is  gratifying  to  The  Editor  and  Publisher  to 
know  that  its  advocacy,  during  the  past  two  years, 
of  the  cutting  out  of  special  baseball  extras,  and 
the  reduction  of  space  devoted  to  reporting  games 
to  a  reasonable  amount,  and  the  elimination  of  the 
oceans  of  flub  dub  about  the  players,  has  resulted  in 
the  adoption  of  its  suggestions  by  many  of  the  lead¬ 
ing  newspapers  of  the  country.  After  the  baseball 
club  owners  have  seen  the  popularity  of  the  game 
knocked  into  a  cocked  hat  through  their  own  greed 
and  folly  they  will  perhaps  wake  up  and  do  what 
they  should  have  done,  advertise. 


In  one  of  the  largest  advertising  campaigns  now 
being  carried  on  in  England  the  appeal  is  made  not 
on  the  basis  that  the  goods  are  cheap,  or  good,  or 
better  than  others,  but  to  enable  the  concern  to 
achieve  its  ambition  of  doubling  its  turnover  during 
1914!  It  seems  foolish  to  suppose  that  the  public 
would  take  the  slightest  interest  in  the  very  lauda¬ 
ble  ambition  of  the  firm,  and  yet  the  plan  may,  after 
all,  work  out  to  its  advantage,  because  of  its  novelty. 


The  Daily  Mirror,  of  London,  announced  a  few 
days  ago  that  it  had  reached  a  daily  circulation  of 
1,000,000  copies.  The  Daily  Mail  and  the  Daily 
Mirror  have  been  racing  for  the  million  mark  for 
some  time,  but  the  Mirror,  which  was  founded  in 
1904,  is  the  first  to  reach  the  goal.  The  publishers 
of  the  latter  paper  received  a  congratulatory  message 
from  the  King  and  Queen.  This,  we  believe,  is  the 
first  newspaper  in  the  world  printed  in  English  to 
achieve  such  a  circulation. 


DIVERS  DASHES. 

It’s  a  pity  that  newspaper  men  have  not  more 
time  to  devote  to  civic  affairs.  Their  energy,  diver¬ 
sified  knowledge  and  ability  to  analyze  character 
makes  them  ideal  public  servants.  Those  who  leave 
the  newspaper  game  and  assume  public  office  almost 
invariably  render  a  good  account  of  themselves.  In 
Bergen  County,  N.  J.,  Vincent  B.  Kelly,  of  the  New 
York  Evening  World,  has  been  doing  herculean 
work  for  the  last  six  months  as  secretary  of  the 
Eastern  Bergen  County  Improvement  Association. 
Mr.  Kelly  lives  at  Palisade  and  has  been  giving  up 
his  nights  to  aiding  the  “fighting  mayors’’  of  numer¬ 
ous  boroughs  to  secure  a  3-cent  fare  on  Fort  Lee 
ferry,  to  obtaining  better  service  from  the  Hack- 
ersack  Water  Company,  and  to  other  needed  reforms. 
Mr.  Kelly’s  activities  have  led  the  Democrats  of 
his  Assembly  District  to  urge  him  to  accept  a  nomi¬ 
nation  for  Assembly  this  fall.  I’m  a  dyed-in-the- 
wool  Republican,  but  I’ll  vote  for  Kelly  if  he  runs. 
It  is  a  safe  100  to  1  shot  that  he  will  make  good 
at  Trenton  if  he  goes  there  as  an  Assemblyman  and 
that  he  will  look  upon  public  office  as  a  public  trust. 


But  I  fancy  that  Mr.  Kelly  would  rather  read  copy 
on  the  Evening  World’s  city  desk  than  to  roar  and 
pound  a  desk  in  legislative  halls. 


While  every  intelligent  citizen  recognizes  the 
necessity  and  the  wisdom  of  proper  censorship  of 
news  by  government  officials  in  time  of  war,  or  dur¬ 
ing  tense  international  situations,  it  is  to  be  hoped 
that  there  is  no  truth  in  the  report  from  Washington 
that  Secretary  Bryan  has  ordered  the  complete  sup¬ 
pression  of  all  news  regarding  the  present  trouble 
in  Hayti  and  Santo  Domingo.  It  is  right  for  the 
departments  to  guard  State  secrets,  but  it  is  also 
their  duty  to  give  to  the  public,  through  the  news¬ 
papers,  proper  general  information.  That  is  a  much 
better  plan  than  denying  the  truth  obtained  and 
printed  by  an  enterprising  press.  I  am  in  touch, 
through  certain  West  Indian  channels,  with  valu¬ 
able  sources  of  news  concerning  Santo  Domingo 
and  Hayti.  I  would  like  to  know  how  Mr.  Bryan 
or  anyone  else  can  prevent  my  giving  that  news  to 
the  press.  I  do  not  obtain  it  from  government 
officials.  I  pay  to  get  it.  It  is  mine.  The  fact 
that  its  publication  may  interfere  with  Washington’s 
plans  does  not  concern  me.  Nor  does  official  denial 
of  my  stories  prove  me  to  be  a  liar.  Perhaps  the 
fact  that  I  am  not  a  diplomat  is  fairly  good  evidence 
that  I  am  telling  the  truth.  No,  Mr.  Bryan,  the 
“complete  suppression  of  all  news’’  about  the  situa¬ 
tion  in  the  Black  Republic  and  its  neighbor,  Santo 
Domingo,  is  not  the  best  possible  policy. 


If  the  picture  of  the  Freeport,  L.  I.,  murder  vic¬ 
tim,  published  on  July  11  in  numerous  afternoon 
papers  is  what  the  Evening  World  calls  it,  “the 
first  photograph  ever  printed  of  woman  slain  in 
Carman’s  office,’’  I  wonder  whose  photographs  were 
used  so  frequently,  as  pictures  of  Mrs.  Bailey,  be¬ 
tween  the  day  after  the  tragedy  and  July  11.  The 
Evening  Sun,  on  July  11,  also  printed  a  picture 
which  it  calls  the  “sole  authentic  portrait  from  the 
only  individual  photograph  in  existence.’’  It  is 
unfortunate  that  the  rush  in  these  days  to  use  pic¬ 
tures  often  leads  to  such  mistake  that  there  is  a 
discrediting  of  the  news  values  of  the  stories  which 
a  wrong  or  deliberately  faked  picture  illustrates. 
Only  a  few  days  ago  the  Emporia  (Kan.)  Gazette 
deemed  it  necessary  to  say :  “The  pictures  printed 
in  the  press  of  the  estimable  lady  who  sued  Governor 
Hodges  for  mayhem,  or  assault  with  intent  to  kill, 
or  whatever  it  is,  surely  indicate  that  she  has  a 
better  suit  against  the  newspapers  that  print  these 
pictures  than  she  has  against  the  Governor.  For 
these  pictures  would  prejudice  the  public  against 
an  angel.  It  was  bad  enough  when  the  Capital 
printed  a  picture  of  Dudley  Doolittle  and  called  it 
Lieutenant  Becker;  but  when  the  State  Journal 
printed  a  composite  picture  of  Mrs.  Guinness  and 
Kate  Bender  and  called  it  Mrs.  West,  the  time  has 
come  to  call  a  halt.’’ 


There’s  good  red  blood  in  the  articles  now  being 
printed  in  the  Caxton,  a  magazine  for  business  men, 
issued  by  the  Key  Publishing  Company,  New  York, 
and  edited  by  Harold  S.  Haines.  The  last  two  is¬ 
sues  teemed  with  good  things.  The  articles  are 
not  too  long  to  become  tedious  in  the  reading  or  too 
short  to  be  unsatisfactory.  ‘The  Education  of  a 
Salesman,’’  T.  H.  Bailey  Whipple,  in  the  June  issue, 
ought  to  be  helpful  to  the  big  manufacturing  and 
wholesale  concerns.  “How  Salesmen  Cash  in  on 
Advertising,’’  by  Charles  E.  Churchill,  contains  some 
excellent  suggestions  for  the  advertising  department. 

Jim  Dash. 


SMALL  PAPERS  ^HE  VICTIMS. 

The  Morning  Republican. 

Chester,  Pa.,  July  27,  1914. 
The  Editor  and  Publisher: 

In  a  recent  issue  of  The  Editor  and  Publisher 
you  published  an  account  of  the  wind-up  of  Carl 
Geyer’s  criminal  career. 

Under  the  name  of  the  Mercantile  Publicity  Com¬ 
pany  that  gentleman  sent  an  order  for  advertising 
to  this  paper  with  the  guarantee  of  the  Bankers’ 
Underwriters’  Association,  that  the  former  concern 
was  entitled  to  liberal  credit. 

The  whole  thing  appeared  “fishy”  to  the  writer, 
and  he  wrote  to  the  Dayton  News  for  information, 
which  was  promptly  forthcoming. 

Mr.  O.  Harrington,  advertising  manager  of  the 
News,  wrote  that  the  order  should  be  consigned  to 
the  waste-basket.  i 

It  was  an  easy  matter  to  get  this  information ;  yet, 
according  to  the  reported  success  of  this  fake  enter¬ 
prise,  many  publishers  blindly  accepted  the  business 
and  helped  the  fakers  reap  a  harvest. 

It  is  the  small-town  papers  that  usually  get  “burnt" 
in  this  way.  They  should  be  urged  to  scan  every 
contract  from  an  unknown  concern  with  a  most 
skeptical  eye  and  to  feel  free  to  call  on  publishers 
in  other  towns  for  information  whenever  the  request 
for  credit  comes  from  an  unknown  source. 

Robert  E.  Peifer, 

Advertising  Manager. 
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PERSONALS. 

Governor  Martin  H.  Glynn,  editor  of 
the  Albany  Times-Union,  has  been  ill 
in  bed  the  latter  part  of  this  week.  The 
attending  physician  says  there  is  noth¬ 
ing  serious  in  the  Governor’s  illness, 
which  is  due  to  overexertion  in  official 
duties  and  the  keeping  of  speaking  en¬ 
gagements. 

Charles  P.  Taft,  owner  of  the  Cin¬ 
cinnati  Tiines-Star,  will  probably  pre¬ 
sent  as  a  gift  to  the  art  museum  of 
that  city,  the  collection  of  paintings 
owned  by  him  and  his  wife,  and  valued 
at  from  .$1,500,000  to  $3,000,000.  In  mak¬ 
ing  his  personal  tax  return  Mr.  Taft 
listed  his  art .  collection  at  $2,500.  The 
low  estimate  is  indicative  of  the  pro¬ 
posed  gift  being  excluded.  The  Taft 
collection  is  said  to  be  the  finest  in  the 
West  and  embraces  paintings  by  Rem¬ 
brandt,  Frans  Hals  and  other  examples 
of  the  old  masters.  There  are  also  ex¬ 
ceedingly  rare  Chinese  porcelains. 

Edward  B.  McLean,  secretary  and 
treasurer  of  the  Washington  Post,  and 
Mrs.  McLean,  are  spending  the  sum¬ 
mer  at  Newport  and  recently  chartered 
the  steam  yacht  “Sovreign”  for  the  re¬ 
mainder  of  the  summer. 

Robert  J.  Collier,  publisher  of  Col¬ 
lier’s  Weekly,  returned  from  abroad  on 
the  Vaterland  Wednesday. 


t'.  W.  Brown,  editor  and  proprietor 
of  the  Troy  (N.  Y.)  Democrat,  and 
Charles  F.  Delano,  editor  of  the  .^mity- 
ville  (L.  1.)  Record,  have  been  desig¬ 
nated  by  Governor  Glynn  as  delegates  to 
represent  the  State  of  New  York'  at 
the  eighth  annual  conference  on  taxa¬ 
tion  to  be  held  in  Denver,  Colo.,  Sep¬ 
tember  8-11,  under  the  auspices  of  the 
National  Tax  Association. 

Bradford  Merrill,  publisher  of  the 
New  York  American,  is  spending  a 
few  weeks  in  touring  England  and 
France. 

Charles  Edward  Russell,  formerly 
city  editor  of  the  New  York  Herald, 
the  World  and  the  American,  and  Mrs. 
Russell  sailed  for  Europe  on  the  Ryn- 
dam  Tuesday.  He  is  the  Socialist  nom¬ 
inee  for  United  States  Senator  from 
New  York. 

George  W.  Ochs,  editor-in-chief  of 
the  Philadelphia  Public  Ledger,  and 
brother  of  Adolph  S.  Ochs,  owner  of 
the  New  York  Times,  was  in  Buffalo 
this  week,  renewing  newspaper  acquaint¬ 
ances. 

George  W.  Sowles,  editor  of  the  Hes¬ 
peria  (Mich.)  Union,  has  filed  his  pe¬ 
titions  for  State,  Representative  on  the 
National  Progressive  Party  ticket. 

Harry  W.  Smith,  editor  of  the  Mid- 
dlebourne  (W.  Va.)  Star,  is  a  candi- 


IN  NEW  YORK  TOWN. 

Walter  S.  Meriwether,  of  the  Morn¬ 
ing  World,  is  recuperating  on  the  Maine 
coast  from  the  strain  of  a  long  stay  in 
Mexican  waters. 

“Gus”  Roeder,  of  the  World,  has  re¬ 
turned  from  abroad,  being  accompanied 
home  by  his  wife  and  his  daughter. 
Miss  Frances  Roeder.  Miss  Roeder, 
after  seven  years’  study  of  music  in 
Europe,  has  acquired  a  singing  voice 
that  promises  to  bring  her  international 
fame  on  the  grand  opera  stage. 

Claire  Briggs,  cartoonist  of  the  Trib¬ 
une,  has  returned  from  a  motor  tour 
through  Maine. 

H.  B.  Paul  and  Joseph  F.  Dogherty, 
who  were  on  the  defunct  Philadelphia 
Times,  have  taken  posts  on  the  Press. 

David  A.  Morrissey  of  the  Evening 
Globe  is  vacationing  at  Little  Falls,  N.  J. 

Arthur  Ruhl,  war  correspondent  of 
the  Tribune,  has  returned  from  Mexico 
and  is  now  visiting  his  folks  at  Rock¬ 
ford,  Ill. 

Charles  A.  Logue  of  the  Tribune  is 
with  General  Gonzales,  somewhere  near 
Mexico  City. 


PUBLISHER’S  NOTICE. 


E^STEIBi  i^DLY 

and  job  business  in  very  attractive  location. 
Annual  volume  of  business,  $30,000.  Three 
Linotypes,  Cox  Duplex,  etc.  Owner  interested 
to  sell  yi  or  all.  Property  needs  aggressive 
management.  Not  more  than  $5,000  cash 
necessary,  balance  can  be  deferred.  Owner's 
return,  $3,700  annually.  Proposition  K.  C. 

m.  IFILilEI^ 

Newspaper  Properties 

225  Fifth  Ave.,  New  York 

iEW  YOI^CC 
STME  WEEIKLY 

in  publishing  which  the  owner  does  no  prac¬ 
tical  work  in  the  composing  or  printing  de¬ 
partments,  merely  looking  after  the  editing 
and  advertising  ends,  can  be  bought  for 
$10,500.  Cash  payment  required  $6,500.00.  Own¬ 
er's  profit  for  services  last  year  around  $3,500, 
can  be  easily  increased. 

HARWELL,  CANNON  A  McCARTHY 

Newspaper  and  Magazine  Properties, 
Suite  12S1-12S2 

Times  Building,  New  York  City 


SITUATIONS  WANTED 


W.  Y.  Morgan,  editor  of  the  Hutch¬ 
inson  (Kan.)  News,  author  and  pa¬ 
triot,  has  added  another  accomplish¬ 
ment  to  his  list,  that  of  German  orator. 
He  is  to  address  the  Germans  of  Mc¬ 
Pherson  and  Marion  Counties,  Kansas, 
on  the  baneful  effects  of  the  new  tariff 
law  on  the  agricultural  interests  of  that 
State. 

William  Winter,  the  famous  critic,  es¬ 
sayist,  dramatic  historian  and  poet,  was 
the  principal  speaker  at  the  laying  of 
the  cornerstone  of  the  new  building  of 
the  Staten  Islander,  at  Staten  Island, 
New  York. 

E.  T.  Malone,  K.  C.,  has  been  elected 
a  member  of  the  board  of  directors  of 
the  Toronto  Globe  Printing  Company. 

W.  H.  Johnson,  publisher  of  the  Bos¬ 
ton  American,  is  away  on  a  vacation. 
During  his  absence,  John  D.  Bogart,  of 
the  New  York  American,  will  fill  the 
position  of  publisher. 

Ernest_  A.  Scholz,  late  business  man¬ 
ager  of  the  Chicago  Herald,  is  spend¬ 
ing  the  summer  at  his  country  place 
at  Bangor,  Mich.,  and  not  at  Bangor, 
Me.,  as  was  reported  last  week. 

Mrs.  Alexander  P.  Moore,  (Lillian 
Russell),  wife  of  the  owner  of  the 
Pittsburgh  Leader,  is  ill  at  her  sum¬ 
mer  home  in  Atlantic  City.  Several 
physicians  are  in  attendance. 

H.  W.  Collingwood,  president  and 
editor  of  the  Rural  New  Yorker,  has 
declined  to  be  a  Progressive  party  can¬ 
didate  for  Congress,  in  Bergen  County, 
N.  J.,  stating  that  even  if  he  should 
become  elected  he  could  not  do  justice 
to  a  legislative  office  as  he  is  handi¬ 
capped  by  personal  and  business  rea¬ 
sons. 

LeRoy  L.  Smith,  editor  of  the  Long 
Island  (N.  Y.)  Star,  who  is  a  director 
of  the  publishing  company,  was  recently 
elected  treasurer  of  the  corporation, 
succeeding  T.  S.  Weeks.  George  B. 
Hanavan  was  made  vice-president  in 
the  place  of  A.  T.  Payne. 

W.  B.  Howland  of  the  Independent 
was  one  of  a  distinguished  party  of 
Easterners  at  Mackinac  Island  near  De¬ 
troit,  as  delegates  to  the  conference 
of  the  Canadian  and  American  com¬ 
mittees  arranging  for  the  celebration  of 
1(X)  years  of  peace  between  English 
speaking  nations.  He  represented  the 
State  of  New  Jersey. 


date  for  the  Republican  nomination  for 
Clerk  of  Tyler  County. 

Garrard  Harris,  associate  editor  of 
the  Mobile  (Ala.)  Register,  and  author 
of  several  books,  has  resigned  to  take 
the  appointment  of  commercial  agent 
of  the  Department  of  Commerce  of  the 
United  States.  He  will  be  connected 
with  the  Central  and  South  American 
departments  of  the  Commercial  Bureau. 
The  position  carries  a  lucrative  salary. 

Joseph  1 1.  Myers,  who  was  recently 
appointed  head  of  the  Ohio  State  Uni¬ 
versity’s  School  of  Journalism,  is  also 
the  editor  of  the  Ohio  State  University 
Monthly,  the  first  number  of  which,  is¬ 
sued  under  his  direction,  has  just  ap¬ 
peared.  _ 

GENERAL  STAFF  PERSONALS. 

There  is  one  man  in  Peoria  who  is 
mighty  happy  these  days.  He  is  Clar¬ 
ence  Eyster,  circulation  manager  of  the 
Star,  whose  wife  presented  him  a  fine 
baby  girl  on  Wednesday,  July  22.  He 
is  so  proud  of  the  gift  that  he  wants  to 
buy  for  everybody. 

W.  J.  McHale  has  resigned  as  ad¬ 
vertising  manager  of  the  Scranton  (Pa.) 
Tribune  Republican  and  Truth  to  take 
a  similar  position  on  the  Scranton  News. 

Frank  S.  Adams,  the  former  news¬ 
paper  promoter,  has  recently  sold  his 
Virginia  property,  Nockamellie  Or¬ 
chards,  to  Mrs.  Waldorf  Astor,  of  Eng¬ 
land.  Mr.  Adams  will  continue  to  re¬ 
side  in  Virginia  af  his  Ivy  Cliff  Or¬ 
chards,  situated  at  Greenwood,  Albe¬ 
marle  County. 

Fred  E.  J.  Dowling,  formerly  on  the 
Boston  Record  and  the  Traveler,  is  a 
candidate  for  the  Massachusetts  legis¬ 
lature.  _ 

E.  A.  Pettit  has  joined  the  advertising 
staff  of  the  New  Orleans  Item.  He  was 
formerly  advertising  manager  of  the 
Henry  F.  Michell  Company,  Philadel- 
pia  seed  merchants. 

Robert  J.  Hess  is  the  new  advertis¬ 
ing  manager  of  the  Richmond  (Va.) 
News- Leader. 

Carl  Gogel  has  been  made  advertis¬ 
ing  manager  of  the  St.  Louis  Times. 
He  was  formerly  in  the  real  estate  ad¬ 
vertising  department  of  the  paper. 

Robert  Smith  is  now  city  editor  of 
the  Conneaut  (O.)  News-Herald. 


Subscription :  Two  Dollars  a  year  In  the 
United  States  and  Colonial  Possessions,  $2.50 
a  year  in  Canada  and  $3.00  (oreign. 

It  is  suggested  that  the  publication  should 
be  mailed  to  the  home  address  to  Insure 
prompt  delivery. 

The  Editor  and  Publisher  page  contains 
672  agate  lines,  168  on  four. 

The  columns  are  13  picas. 

Advertising  will  not  be  accepted  for  the 
first  three  pages  of  the  paper. 

Advertising  Rates :  Transient  Display  25c. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either 
time  or  space  contracts. 

Small  advertisements  under  proper  classi¬ 
fication  will  be  charged  as  follows ;  For  Sale 
and  Help  Wanted  fifteen  cents  a  line;  Busi¬ 
ness  Opportunity  and  Miscellaneous  ten 
cents  a  line,  and  Situations  one  cent  a  wo^ ; 
see  classified  pages. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands : 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning's  (opposite  the  World  Building),  33 
Park  Row ;  The  Woolworth  Building,  Times 
Building,  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway  ;  Brentano's 
Book  Store,  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack's,  opposite  Macy's  on 
Thirty-fourth  street. 

Phlladelpbfa — L.  O.  Rau,  7th  and  Chest¬ 
nut  streets. 

Pittsburgh — Davis  Book  Shop,  416  Wood 
street. 

Washington,  D.  C. — Bert  E.  Trenls,  611 
Fourteenth  street,  N.  W. 

Chicago — Morris  Book  Shpp,  71  East  Adams 
street :  Post  OIBce  News  Co.,  Monroe  street. 

Cleveland — Schroeder's  News  Store.  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  68  Lamed 
street,  W. 

San  Francisco— R.  J.  Bldwell  Co.,  742 
Market  street. 


BUSINESS  OPPORTUNITY 

AdvertUements  under  tMa  cUusi/lcation  ten 
cents  per  line,  each  inaertion.  Count 
seven  words  to  the  line. 


ST.ART  NOW  in  the  Publishing  Business 
and  enjoy  the  boom  about  to  begin.  We 
have  several  good  propositions.  Harris-Dib- 
ble  Company,  71  West  23rd  Street,  New  York 
City. 


MISCELLANEOUS 


Advertisements  under  this  classiftcation  ten 
cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 


DAILY  NEWS  REPORTS. 

Special  and  Chicago  news.  YARD’S  NEWS 
BUREAU,  167  W.  Washington  St.,  Chicago, 
III. 

LINOTYPE  MACHINES 
All  models,  bought  and  sold.  Complete  line 
of  Printers’  macninery  and  supplies  on  hand 
for  Immediate  shipment. 

RICH  *  MoLBAN, 

SI  Cliff  8t ,  Now  York. 


Advertisements  under  this  classification  one 
cent  per  word  each  insertion. 


REPORTER,  eight  years’  experience  on 
daily  and  weekly  newspapers.  Sober,  reli¬ 
able,  energetic.  References.  REPORTER, 
Care  Editor  and  Publisher. 


ADVERTISING  SOLICITOR,  experienced 
on  daily  newspaper,  wants  job  on  live  town, 
progressive  daily.  References.  LIVE  WIRE, 
Editor  and  Publisher. 


I  am  making  good  in  charge  of  the  AD¬ 
VERTISERS’  SERVICE  WORK  on  large 
daily.  Holding  and  developing  old  adver¬ 
tisers.  Cooperating  with  the  solicitors  in 
creating  new  ones.  My  copy  gets  results. 
My  letters  bring  back  orders.  I  like  my 
work,  but  for  good  reasons  desire  a  change. 
I  want  another  position  similar  to  my  pres¬ 
ent  one.  Age  23.  ENTHUSIASM,  care  The 
Editor  and  Publisher. 


“Live  Wire,’’  28,  with  nine  years’  experi¬ 
ence  at  ail  ends  of  editorial  department, 
wants  position,  news,  city  or  telegraph  edi¬ 
tor.  Sober.  Plenty  ol  references.  Nothing 
less  than  $35.  Address  D  1272,  Editor  ana 
Publisher. 


FOR  SALE 


Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  words  to  the  line. 


For  Sale:  Model  1  Mergenthaler  and  Model 
2  Mergenthaler,  both  in  good  condition.  Also 
large  quantity  of  type  and  other  material  used 
in  publishing  daily  newspaper.  Address  Sun 
Publishing  Company,  Jackson,  Tenn. 


AiVEISTIilliflS  MEilA 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count 
seven  toords  to  the  lino. 


Chicago  —  New  York  —  Phila- 
THB  BLACK  delphta,  for  20  years  the  coal 
DIAMOND  trades’  leading  journal.  Write 
for  rates. 

WInlEIRIE  the  ©OLi 
©OlEi  IFBOli! 

THE  FAIRBANKS  (ALASKA)  DAILY 
NEWS-MINER,  the  oldest  paper  in  Interior 
Alaska,  where  the  gold  comes  from,  reaches 
the  highest-paid  class  of  workers  in  the 
world.  There  are  only  16,000  people  in  the 
News-Miner’s  district,  but  they  produce  and 
spend  from  $5,000,000  to  $10,0(n,OCiO  a  year.  The 
smallest  piece  of  money  there  is  25c.  piece — 
which  is  the  price  of  a  newspaper,  cigar  or 
drink.  One  million  was  sent  out  of  Fairbanks 
in  one  year  to  mail-order  houses.  The  aver¬ 
age  per  inhabitant  annually  is  $135  freight 
paid.  Everything  is  dear  except  advertising 
—advertising  agents  take  notice — and  the 
people  buy  whatever  they  want  when  they 
want  it. 
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reaches  more  of  the  better  class 
people  in  Greater  New  York  than 
any  other  Evening  paper. 

•Vrt  /)ai</  circulation  for  ytar 
tnding  June  30,  1914 

153,330 

Net  paid  circulation  for  June  30,  IQI4 

174,206 


THE  PITTSBURG 
PRESS 

Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
1.  A.  KLEIN.  Metropolitan  Tower.  N.  Y. 
JOHN  CLASS.  Peoples  Gas  Bldg..  Chicago 


There  is  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  lu  about  the  Pittsburgh  Terri- 
\jary  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE:  6  CONKLIN 

Forelan  Repreaentativea - 

Steger  Building,  Chicago 

BrunnwicK  Bldg.,  New  YorK 


We  are  ready  to  proVe 
that  only  through  these 
two  papers  can  you  reach 
their  readers. 

THE  PITTSBURGH  POST 

(Mot  nine) 

THE  PITTSBURGH  SUN 

(Afternoon) 

(X)NE.  LORENZEN  &  WOODMAN 
PoreiRn  RepreientaUves 
New  York,  Kanias  City.  Chicaso 


Get  the  Best  Always 


®l)e 

lOtttfiburs  IBitipatef) 

Greater  Pittsburg's  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 
Brunswick  Building.  New  York 
HORACE  M.  FORD, 

People *1  Gai  Building,  Chicago 
H  C.  ROOK. 

Real  Batate  Truit  Building,  Philadelphia 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 


THE  JOHN  BUDD  COMPANY 
Advertiaing  Repreaentativea 
New  York  Chingo  St.  Lonia 


PACIFIC  COAST  NEWS  PRESS  ASSOCIATIONS. 

(Continued  from  page  136.) 

the  lips  of  every  advertising  man  in  San  f  he  Georgia  Weekly  Press  .As^cia- 
Francisco.  His  address  at  the  big  To-  tion  held  its  annual  convention  at  Com- 
ronto  convention  and  his  all-round  tine  inerce  last  week.  The  by-laws  of  the 
work  struck  a  sympathetic  chord  in  lo-  organization  were  changed  so  as  to 
cal  circles  and  many  are  the  praises  that  embrace  editors  of  all  publications— 
have  been  accorded  him.  Of  course,  daily  and  monthly,  and  others.  The 
San  Franciscans  feel  deeply  honored  name  of  the  association  will  remain  the 
upon  having  a  native  fellowman  twice  same,  but  as  there  is  no  other  organ- 
elected  to  the  head  of  this  great  body,  ization  now  for  the  other  classes 
but  one  and  all  are  willing  to  give  full  of  papers  the  “corporate  limits”  are 
credit  to  Woodhead  himself  and  are  extended.  The  old  officers  of  the  asso- 
gratified  that  the  delegates  to  the  con-  ciation  were  all  re-elected,  P.  T.  Mc- 
vention  recognized  the  real  genius  of  Cutchen,  of  the  Franklin  News  and 
the  man — a  fact  that  has  long  been  ap-  Banner,  again  heading  the  association ; 
preciated  in  local  circles.  J.  C.  ^IcAuliffe,  vice-president;  Paul  T. 

John  Renfrew  of  Los  Angeles,  who  Harber,  vice-president,  Commerce;  C. 
was  elected  a  member  of  the  national  E.  Benns,  recording  secretary ;  Butler 
executive  committee  of  the  Associated  H.  Stanley,  corresponding  secretary; 
Advertising  (^lubs.  is  well  known  J.  j.  Howell,  treasurer.  Eastman  was 
throughout  California.  His  rnany  friends  selected  as  next  year  s  convention  city, 
will  wish  him  great  success  in  his  work  After  the  business  sessions  the  editors 
on  this  important  comniittee.  took  an  excursion  to  .\thens,  where 

Neil  W  ilson,  dramatic  critic  for  the  thev  w'ere  entertained. 

San  Francisco  Examiner,  is  a  young  '  - 

man  who  has  made  a  decided  success  71,^.  .Military  Tract  Press  Association 
within  a  very  short  time.  It  seems  held  its  semi-annual  meeting  at  Ma- 
hardly  more  than  a  few  weeks  ago  Ill.,  last  week.  The  program 

when  Wilson  left  'S  ale  College.  To  be  follows:  “Pleasing  the  W'oman  Reader,” 


sure  he  had  made  quite  a  name  for 
himself  at  college  as  a  writer,  but  when 


Mary  Davidson.  Carthage  Republican ; 
“Country  Newspaper  Advertising,”  El¬ 


be  took  up  actual  newspaper  work  it  j;  Selbv,  Camp  Point  Journal; 

. .  “  . .  ‘  “The  Old  Time  Editor,”  Rev.  J.  M.  D. 

Davidson,  who  was  raised  in  the  Car¬ 
thage  Republican  office;  “Reminis¬ 
cences,”  Geoi'.ge  W^.  Cvrus,  formerly  of 


was  not  expected  that  this  would  count 
for  much.  At  any  rate  you  know  that 
the  seasoned  reporter  will  tell  you  the 
college  man  is  really  handicapped  when 

lie  starts  to  “cub  it.”  Well  here’s  an  ^amp  Point  Journal;  “The  Educa- 
except.on  and  exemp  .ties  the  value  of  p  ;  ^  p 

a  college  education.  Wilson  d.dn  t  serve  president  Illinois  State  West- 

as  a  cub  for  more  than  three  or  fo^^^  Normal  School;  “From  the  Sub¬ 
weeks.  Right  on  the  reel  he  was  writ-  „  >  c.  i  ■  . »  r-  c  n'  i 

ing  signed-honest-to-goo(iness-stor,es.  S7.ber  s  S  andpouit.  C  S.  lownley. 
— -  -  ^  Macomb;  rorty-eight  lears  of  Jour- 


The  old  l)ovs  were  amazed.  That  job  ^u  v  ^  K*;’ 

didn’t  last  more  than  a  couple  of 

months,  when  he  was  turning  out  signed  L,  S.  H. 

and  illustrated  page  stories  on  the  front  ^^ego,  Biandinsville  Star-Gazette, 
page  of  the  Sunday  edition.  He  was —  .  .  ~ 

I  T ;  the  Dramatic  Critique,  if  you  please.  Uniform  net  minimum  advertising 
Pretty  big  job  for  a  youngster  but,  be-  rates,  based  on  circulation,  were 
lieve  me,  he  is  getting  away  with  it  in  adopted  last  week  by  the  South  Flor- 
great  style.  If  you  doubt  my  word  ida  Press  .Association,  organized  re¬ 
take  a  slant  at  the  sheet.  cently  in  Lakeland,  at  its  first  regular 

convention  at  .Arcadia.  A  resolution 
Retults  of  Baltimore  Sun  Canvass,  was  passed  in  which  members  of  the 
The  Baltimore  Sun  has  recently  can-  as.sociation  hound  themselves  to  abide 
vassed  in  a  most  thorough  manner  the  rates  (lecided  on.  .About  twenty 

residential  .section  of  the  city  with  a  editors  were  in  attendance  and  greatly 
view  of  ascertaining  the  exact  number  ynjoyed  tiieir  stay  in  addition  to  liav- 
of  homes  into  which  the  Sun  goes.  '"8  had  a  profitable  session.  .A^djourn- 
Tliere  were  52  streets  in  the  territory  'tieiit  was  taken  to  meet  at  Kissimee 
which  is  bound  on  the  west  by  Madison  second  hriday  in  October. 

avenue,  on  the  east  by  (iuilford  avenue,  - 

on  the  south  by  Centre  street  and  runs  The  .->11111131  meeting  and  outing  of 
as  far  north  as  the  Guilford  develop-  the  Long  Island  Press  Club  was  held 
ment.  The  census  shows  that  in  this  last  Saturday-  in  Steeplechase  Park, 
district  there  are  7,285  homes,  includ-  Coney  Island.  Following  a  business 
ing  lf)2  apartments.  For  the  purpose  meeting  in  the  morning  the  members 
of  a  fair  comparison  376  vacant  houses  were  entertained  by  Georgei'  C.  Tilyou, 
and  381  occupied  by  negroes  were  de-  president  of  the  Steeplchase  Park  Corn- 
ducted  from  the  grand  total,  leaving  a  panv.  At  the  annual  election  Henry 
balance  of  6,528.  I'lie  report  of  the  Reeves,  of  the  Greenport  Watch- 
canvassers  shows  that  the  Sun  goes  m-iii.  who  is  89  vears  old,  was  again 
into  4.531  of  these,  and  the  total  niim-  chosen  president ;  J.  Fred  Flugratli,  of 
Iter  of  individual  suhscriliers  including  the  Babylon  Signal,  vice-president: 

the  apartments  is  5.711.  Archer  B.  Wallace,  of  the  South  Side 

Observer,  secretary  (at  a  salary  not 
Oklahoma  Editor  a  Slayer  Acquitted,  to  exceed  $200.  by  his  own  request)  ; 

J.  C.  Lindsay,  who  killed  J.  Y.  Justice  L.  R.  Green,  of  the  Patchogiie 

Sclieiick,  editor  (»f  the  Sulphur  (Okla.)  Argus,  treasurer. 

Democrat,  was  found  not  guilty  of  the 

murder  by  a  jury  at  Norman,  (jkla.,  af-  I'lie  Tazewell  County  Newspaper 
ter  six  hours’  deliberation.  The  verdict  F’uhlisliers’  Association  held  its  last 
sustained  the  contention  of  the  defense  nicetinvr  of  the  year  at  Pekin.  Ill.,  last 
that  I.iiidsay  was  temporarily  insane  week.  Starr  Beatty,  of  the  ^ri-County 
when  he  met  Sclienck  on  the  streets  of  Times,  of  Delavan,  was  elected  presi- 
Sulphur  and  shot  him.  Judge  McMil-  <leitt :  George  Cramer,  of  the  Mackinaw 
Ian  instructed  the  jury  to  return  either  Enterprise-Gazette,  vice-president:  EI- 
a  first  degree  murder  verdict  or  one  of  wood  Garlick,  of  the  Hopedale  Times- 
.icquittal.  I.indsay’s  defense  was  that  Review-,  was  re-elected  secretary  and 
lie  was  made  temiiorarily  insane  as  a  treasurer;  Jacob  Sclimidl.  of  the  Pekin 
result  of  editorial  attacks  by  .Sclicnck.  I-'reie  Presse.  C.  S.  Darling,  editor  of 
Lindsay  was  liberated  immediately  af-  the  Green  Valley  Banner,  and  B.  C. 
ter  the  jury’s  verdict.  .Allensworth,  of  the  Times,  were  named 

as  an  executive  committee.  Various 
New  County  Pre*»  Association.  items  of  interest  to  the  members  were 
Publishers  of  the  Grand  Rapids  discussed  with  much  profit. 

(Minn.)  Herald-Review,  Itasca  County  - 

Independent,  Coleraine  News,  Deer  The  Western  New  A’'ork  Press  .Asso- 
River  New-s  and  Nashwauk  Herald  ciation  in  convention  at  Buffalo  last 
have  perfected  the  organization  of  the  w-eek  discussed  many  subjects  of  inter- 
Itasca  County  (Minn.)  Editorial  .As-  est  to  the  editors  and  publishers  of  the 
sociation,  with  Helmer  Haugen  of  the  State.  Charles  H.  Betts,  owner  of  the 
Nashwauk  Herald  as  president  and  L.  Lyons  Republican,  and  president  of  the 
.A.  Rossman  of  the  Grand  Rapids  Her-  association,  was  in  the  chair.  The  en- 
ald-Review,  secretary.  The  primary  ob-  tertainment  included  a  theater  party,  a 
ject  of  the  association  is  co-operation.  banquet,  and  trip  to  Crystal  Beach. 


Alew  Jer»ey*a 

Leading  7  Day  Paper 

Trenton  Times 


More  circulation  than  cor¬ 
responding  period  in  1913 

U.  S.  Report, _ 23,985  Paid 

and  2(X),(X)0  more  lines  of 
display  advertising 


Kelly -Smith  Co. 

CHIC  AGO  NEW  YORK 
Lyttoa  BUg.  220  Fifth  Ave. 


It  Pays 

to  advertise  in  a  paper  that  has 
the  confidence  of  its  readers  and 
one  that  plays  fair  with  its  adver¬ 
tisers. 

“The  sun  shines  on  four  sides”  of 

The  Evening  Mail 

New  York’s  Home  Newspaper. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  PubUaher 

‘The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


If  your  Product  or 
Proposition  is  Worthy, 
tell  about  it  in  the 

NEW  YORK 
TRIBUNE 

and  be  fully  assured  of 
Satisfactory  Response. 


The  Peoria  Journal 

“Guarantee*  a  larger  hona  fide  circulation 
than  any  other  Peoria  neaitpaper  an>t  alao 
guaranteea  as  much  city  circulation,  in  Peoria 
and  Pekin,  as  both  other  Peoria  newspapers 
combined  " 

H.  M.  Pindell,  Propriator 
Cha*.  H  Eddy.  Fifth  Ave.  Bldg..  New  York 
Chas  H.  B-ldy,  Old  South  Bldg.,  Button 
Eddy  ft  Virtue,  People's  Gat  Bldg.,  Chicago 
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The  Trenton  Times 

Recognized  as  one  of  the  strongest  papers 
in  the  country  in  cities  of  its  class 

{a  city  of  102,000;  a  paper  of  24,000) 

puts  the  finishing  touch  on  a  complete 
and  modern  mechanical  equipment  and 
orders  a 

Semi-Autoplate  Machine 

a  fitting  complement  and  the  necessary 
link  between  a  complete  Composing 
Room,  embracing  16  Linotypes  and  the 
latest  Keystone  furniture,  and  an  ideal 
Pressroom,  with  its  new  Sextuple  Goss 
Press. 

This  is  but  another  illustration  of  how 
necessary  is  the  AUTOPLATE  to  an 
otherwise  modern  plant. 

The  best  hand  methods  must  give  way 
when  a  publisher  desires  economy ,  greater 
speed,  and  mechanical  perfection. 

AUTOPLATE  COMPANY  OF  AMERICA 

HENRY  A.  WISE  WOOD,  President  BENJAMIN  WOOD,  Treasurer  and  General  Manager 

25  MADISON  AVENUE  NEW  YORK 


146 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


August  1,  1914 


Seven  strong  newspapers — 
each  wields  a  force  in  its 
community  that  honest  ad- 

▼ertiaers  can  employ  to  advantage. 


-The 

Star 

League 


THE  CHICAGO  EVENING  POST 

(Evening  Deilr) 

I  INDIANAPOUS  STAR 

I  (Morning  Deilj  end  Snndey) 

'  TERRE  HAUTE  STAR 

L  (Morning  Deilr  end  Sander) 

/  MUNCIE  STAR 

\  (Morning  Deilr  end  Sander) 

THE  ROCKY  MOUNTAIN  NEWS 

(Morning  Deilr  end  Sunder) 

THE  DENVER  TIMES 

(Evening  Deilr) 

THE  LOUISVILLE  HERALD 

(Morning  Deilr  and  Sunder) 

The  Shaffer  Group 


The  Seattle  Times 

"THE  BEST  THAT  MONEY  CAN  BUY" 


Circulation  for  June,  1914 — 

Daily.  69,152  Sunday.  89.318 
47,000 - In  Seattle - 50.000 

Largest  circulation  of  any  dally  or  Sun¬ 
day  paper  on  the  North  Pacific  Coast. 

During  June.  1814,  The  Times  gained  1,480 
inches,  leading  nearest  paper  by  23,400  inches 
—Total  space  64,138  inches.  The  foreign  ad¬ 
vertising  gained  364  inches  over  June,  1813. 

LARGEST  OCANTITY— 

BEST  OUAI ITY  CIRCULATION 

Buy  the  best  and  you  will  ba  content 


The  S. e. BECKWITH  SPECIAL  AGENCY 

Sola  Foreign  Repreaentatlvee 


NEW  YORK  CHICAGO  ST.  LOUIS 


^ait  JPranriBro  €xaminpr 


FIRST 


IN  INFLUENCE 
IN  CIRCULATION 
IN  ADVERTISING 


Covers  Greater  San  Francisco 
more  completely  than  any 
other  American  city  is  c»vered 
by  one  newspaper 

Sells  at  5c  per  copy,  or  $9.08  a  year 

Circulation!  226!oOO  ^^NDAY 

M.  D.  HUNTON  W.  H.  WILSON 
220  6th  Avenue  Hearst  Bldg. 

New  York  Chicago 


dTbe  Jflortba  illetropolts; 

FLORIDA'S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER- 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

FOREIGN  REPRESENTATIVES 

KELLY-SMITH  COMPANY 

New  York,  220  Fifth  Ave. 

Chicago,  Lytton  Building. 


YOU  MUST  USE  THE 

LOS  ANGELES 

ErXAMINErR 

to  cover  the  GREAT  SOUTHWEST 

MORy^Si** 150,000 


PHILADELPHIA  NOTES 

(ContiiiMcd  from  front  page.) 
is  rcpfjrted  that  the  owner  considers  it 
wortli  fiftj'  millions,  which  is,  of  course, 
prohibitive  to  the  park  plan.  And  there 
you  are!  The  Telegraph  must  soon 
move.  But  where  ? 

One  of  the  best-known  newspaper 
men  of  the  city,  Captain  Peter  Lyle 
Weaver,  military  editor  of  the  Inquirer 
for  twenty-two  years,  died  at  his  home 
in  Glenside  on  the  20th,  from  locomotor 
ataxia,  from  which  he  had  suffered  for 
eighteen  years,  though  it  was  not  until 
the  middle  of  last  June  that  his  condi¬ 
tion  was  regarded  as  beyond  the  control 
of  his  iron  will.  Captain  Weaver  was 
the  youngest  son  of  Major  David  P. 
Weaver,  a  veteran  of  the  Mexican  War, 
and  an  active  member  of  the  National 
Guard.  When  only  eleven  years  old  he 
joined  a  group  of  cadets,  which  later 
was  attached  to  the  Third  Regiment, 
N.  G.  Pa.  He  figured  with  his  regiment 
in  the  labor  riots  at  Pittsburgh  in  1877 
and  was  wounded  by  a  bullet.  He  gave 
up  active  duty  ten  years  later,  but  con¬ 
tinued,  steadfastly,  in  his  newspaper 
work,  to  devote  himself  heart  and  soul 
to  the  interests  of  the  military  profes¬ 
sion  and  in  the  pursuance  of  his  duty, 
rendered  signal  service  to  the  State 
Guard  of  Pennsylvania.  In  the  mis¬ 
fortune  which  befell  him  he  won  the 
high  regard  of  everyone  who  knew  him 
for  his  unparalleled  pluck,  “sticking” 
under  conditions  which  would  have 
made  an  ordinary  man  throw  up  his 
hands  and  quit. 

capt.  weaver's  career. 

He  was  temporarily  connected  with 
the  New  York  Herald  during  the  Span- 
ish-American  War,  and  was  war  cor¬ 
respondent  during  the  Porto  Rican 
campaign.  His  old  company  gave  him 
a  military  funeral,  and  it  is  certain  that 
taps  were  never  sounded  over  a  braver, 
more  loyal  or  more  high-minded  and 
chivalrous  man.  Only  the  real  news¬ 
paper  man  (who  is  a  soldier  in  his  own 
way)  can  fully  appreciate  the  fact  that 
during  the  two  decades  of  his  severe 
and  painful  illness  he  kept  up  his  work, 
save  for  comparatively  brief  periods. 

Here  is  a  characteristic  story:  A  few 
years  ago,  when  his  malady  had  brought 
him  to  such  a  crisis  that  his  death  was 
momentarily  expected,  a  Bulletin  writer 
took  a  chance  and  published  a  notice 
of  his  demise.  But  Captain  Weaver 
was  not  yet  dead.  He  was  terribly  ill, 
but  when  he  was  shown  the  notice  he 
sat  up — so  the  story  goes — swore  ter¬ 
ribly,  and  though  a  minute  before  he 
was  at  the  very  brink  he  at  once  began 
to  recuperate,  and  it  was  not  long  be¬ 
fore  he  was  back  in  his  beloved  office. 

Another  death  to  record  is  that  of 
Mrs.  Eugenie  C.  I.eamy,  wife  of  the 
associate  financial  editor  of  the  Public 
Ledger,  Frederick  A.  Leamy. 

Rose  Weston,  chief  woman  writer  on 
the  North  American,  has  gone  on  her 
vacation  to  the  Massachusetts  coast 
near  Boston. 

Fred  Whitney,  city  editor  of  the  Eve¬ 
ning  Telegraph,  has  returned  from 
Elmhurst,  Long  Island,  where  he  has 
been  visiting  his  brother  and  motoring 
to  his  heart’s  content. 

J.  D.  Ruff,  assistant  Sunday  editor 
of  the  Record,  has  returned  from 
Lavallette,  N.  J.,  where  he  has  his 
country  home.  He  has  brought  back 
with  him  his  usual  high  record  as  a 
champion  catcher  of  bluefish. 

COL.  Fitzgerald’s  estate. 

The  estate  of  Col.  Thomas  Fitzgerald, 
founder  of  the  Evening  Item,  which  dis¬ 
continued  publication  some  months  ago, 
was  recently  adjudicated,  by  a  distribu¬ 
tion  of  the  property  among  the  children 
of  the  decedent.  Harrington  Fitzgerald, 
the  surviving  executor,  produced  in  his 
account  $9,672.74,  the  sale  price  of  the 
Item  last  January. 

Andrew  Wallace  Barnes,  long  time 
financial  editor  of  the  Evening  Tele¬ 
graph,  found,  after  all,  that  he  did  not 
have  the  heart  to  leave  Philadelphia, 
and  has  connected  with  the  News  Dis¬ 
tribution  Company. 

Sincere  con^atulations  go  to  Sam 
Warneck,  political  writer  on  the  same 


paper,  on  nis  emoarking  on  the  great 
adventure.”  Like  most  newspaper  men, 
he  was  extremely  diffident  when  it  came 
to  taking  his  associates  into  his  confi¬ 
dence.  He  was  able,  heaven  only 
knows  through  what  guile,  to  suppress 
the  notice  of  the  license  and,  had  not 
the  men  in  the  local  room,  following 
custom,  .sent  their  gifts  to  the  bride, 
when  the  news  finally  leaked  out,  the 
public  would  still  be  none  the  wiser. 
The  lady’s  name  is  Catherine;  they  were 
married  at  St.  John’s  Episcopal  Church, 
where  the  bride  is  an  active  member, 
and  further  deponent  sayeth  not. 

The  action  of  President  Benjamin  F. 
Shibe,  of  the  Athletics,  in  refusing  to 
permit  local  newspapers  to  display  bul¬ 
letin  boards  showing  the  progress  of 
baseball  games  at  Shibe  Park  “play  by 
play”  will  be  fought  by  a  newspaper 
whose  representative  was  denied  admis¬ 
sion  to  the  park  last  week.  A  protest 
against  the  stand  of  the  Shibe  Park- 
management  has  been  filed  with  the 
Baseball  Writers’  Association,  and  the 
matter  has  been  brought  before  all  the 
local  newspapers,  with  a  request  that 
they  take  concerted  action  to  fight  any 
restrictions  upon  the  news  sent  out  by 
their  representatives  at  Shibe  Park. 


CHANGES  IN  INTEREST. 

Mingo  Junction,  O. — The  Weekly 
News,  edited  and  published  in  Mingo 
by  George  E.  Dempsey,  has  been  sold 
to  A.  S.  Barnes. 

Spirit  Lake,  Ia.— George  E.  Patter¬ 
son,  owner  of  the  Herald,  has  disposed 
of  his  interest  in  the  paper  to  W.  H. 
Hassing. 

Champaign,  III.— The  plant  of  the 
Times  was  purchased  last  week  by  Ver¬ 
million  County  Progressives  to  be  used 
in  publishing  the  Illinois  State  Pro¬ 
gressive. 

Schleswig,  Ia.— Fielding  McQuitty 
has  purchased  the  Leader  and  taken 
possession  of  the  plant  from  John 
Michaelsen.  Mr.  McQuitty  formerly 
worked  on  the  Montezuma  Palladium. 

Newton,  Ia. — Lewis  Johnson,  son  of 
W.  S.  Johnson,  editor  and  proprietor 
of  the  Newton  Record,  has  been  taken 
into  partnership  with  his  father.  The 
firm  will  be  known  as  Johnson  &  John¬ 
son. 

Frederick,  Md. — Fabian  Posey,  who 
for  the  past  seven  years  conducted  the 
Examiner,  a  weekly  Republican  news¬ 
paper  of  Frederick,  has  leased  the  paper 
and  equipment  to  William  T.  Dantz,  of 
West  Grove,  Pa.,  who  assumed  charge 
last  week.  Mr.  Dantz  was  for  ten  years 
postmaster  at  West  Grove,  and  recently 
.sold  a  paper  which  he  published  there. 
He  will  continue  the  paper  as  a  Republi¬ 
can  weekly. 

Whitesburg,  Ky. — W.  B.  Webb,  a 
newspaper  correspondent,  has  assumed 
the  managership  of  the  Whitesburg 
Mountain  I^agle,  one  of  the  two  news¬ 
papers  published  here.  Nehemiah  M. 
Webb  established  the  Eagle  about  eight 
years  ago,  and  the  paper  has  a  splendid 
reputation. 

Portville,  Pa. — W.  T.  Keller  has  sold 
the  Review  to  L.  C.  and  C.  E.  Mor¬ 
rison. 


Chicago  Daily  News’  New  Feature. 

The  Chicago  Daily  News  has  intro¬ 
duced  a  new  feature  that  promises  to 
become  popular  with  advertisers.  It  has 
established  a  department,  called  “The 
Daily  News  of  Business,  a  Bulletin  of 
Buyers.”  It  is  edited  by  John  B.  Wood¬ 
ward,  the  advertising  manager,  and  is 
designed  to  help  Daily  News  readers  to 
get  the  utmost  benefit  from  the  advertis¬ 
ing  appearing  in  that  newspaper.  The 
first  Bulletin  occupies  the  space  of  four 
columns,  the  large  type  used  being  ar¬ 
ranged  in  two  wide  columns.  An 
article  on  “Why  Some  Men  Leave 
Home  and  Others  Do  Not,”  which  fills 
the  most  of  the  space,  gives  a  woman’s 
views  on  the  subject.  One  of  the  points 
she  makes  is  that  if  the  home  is  made 
as  attractive  in  its  furnishings  as  his 
club,  he  will  prefer  it  to  any  other  place 
on  earth. 


R.J.BmWELLCO. 

Pudfle  CoMt  RapTMontativa 
at 

Cob  AngrUB  OltmrB 
Portland  ^rrgonian 
^raltlr  PoBt-Jntrlli^rnrrr 
^liokanr  i^tiokroman-Crotno 
(Siyr  editor  $c  PubliBl|rr  (n.  «-) 
Portland  Q^rUgram 
CHl^aQO  (Ilribnnr 

CouiB  C^lobr-fiemorrat  ” 
lianBaB  (Eitg  i^tar 
(^mat^a  Vrr 
Crnnrr  NmiB 

i^alt  Cakr  pfrald-Crpubliran 

742  Market  Street 
SAN  FRANCISCO 


The  Most  Powerful  Publicity  Force 
in  the  Northwest 

“The 

Prosperity  T  wins” 

MINNEAPOLIS  -  ST.  PAUL 

DAILY  NEWS  DAILY  NEWS 

M,M1  78,(44 

7c.  a  line  fc  a  line 

C,  D.  BERTOLET 

111*  Boyce  Bldg.,  Chicago 

New  York  Repreaentative : 

A.  K.  HAMMOND,  3M  Filth  Ave. 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 

C.  T.  BRAINARD,  President. 

Repieientati  ves : 

J.  C.  WILBERDING,  A.  R.  KEATOR. 
Bruniwick  Bldg.,  601  Hartford  Bldg., 

NEW  YORK.  CHICAGO. 


THE 

Detroit  Saturday  Night 

guarantees  the  reliability  of  every 
advertisement  appearing  in  its 
columns. 

Whiskey,  Beer,  Cigarette  and 
Patent  Medicine  advertising  is 
tabooed. 

The  publlahers  reserve  the  right  to 
reject  any  advertising  which  in  their 
opinion  la  undesirable  or  does  not  con¬ 
form  to  the  general  policy  of  the  paper. 

Foreign  Advertising  leprcsenlalivet 
CHAS,  SEESTED  F.  STANLEY  KELLEY 
41  Park  Row  Peoplet  Oas  Bldg. 

New  York  Ctt);  Chicago,  III. 


THE  NEW  HAVEN 

Times-Leader 

is  the  leading  one-cent  daily  newspaper  of 
0>nnecticut  and  the  only  one-cent  papCT  in 
the  State  which  has  Uie  full  Associated 
Press  leased  wire  service. 

The  S.  C.  BECKWITH  SFECIAL  AGENCY 
Sole  Foreign  KepreoenUtive* 

New  York  Chicago  St.  Louis 
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COMMENDS  THE  EXTRA. 

(Continued  from  page  134.) 
conceived  the  notion  that  if  you  were 
registered  to  transmit  it  through  the 
mails  you  were  obliged  to  publish  every¬ 
thing  that  was  not  against  the  law.” 

.^nd  then  Mr.  Young  goes  on — “Now 
ft  has  grown  up  to  be  a  belief  that  a 
publisher  is  going  to  see  what  is  to  go 
in  his  advertising  columns  even  though 
pay  is  offered.  What  does  this  mean? 
It  means  a  fuller  confidence  on  the  part 
of  the  public  in  all  kinds  of  newspapers ; 
and  public  confidence  to  a  great  news¬ 
paper  is  worth  more  than  all  buildings, 
type,  presses,  franchises  and  stock  on 
hand”  That  is  more  than  oratory — it 
is  the  truth,  and  better  still,  it  is  the 
truth  that  is  repeatedly  being  brought 
home,  not  only  to  newspaper  publish¬ 
ers  but  to  business  men  generally. 

Then  I  would  point  the  cynical  critic 
to  the  words  of  Mr.  Elbert  II.  Baker, 
former  president  of  the  A.  N.  P.  A., 
also  delivered  in  your  wonderful  de¬ 
partmental  meeting.  He  said: 

AGREES  WITH  MR.  BAKER. 

“As  with  the  publication  of  news, 
so  with  the  publication  of  advertising. 
It  is  my  firm  belief  that  it  is  just  as 
truly  the  function  of  the  newspaper  to 
print  the  legitimate  advertising  and  that 
only,  as  it  is  to  print  the  legitimate  news 
of  the  world  and  that  only.” 

And  that  is  the  way  publishers  and 
the  people  generally  are  beginning  to 
think,  and  they  are  beginning  to  think 
in  increased  numbers  and  soon  the 
other  fellow  will  be  in  the  minority.  But 
in  the  meantime,  because  we  want  them 
all  with  us  and  especially  because  we 
do  not  want  to  retard  the  movement, 
we  do  not  want  to  make  it  too  hard  or 
too  disagreeable  for  any  publisher  or 
any  other  man  who  wants  to  join  in 
this  movement.  As  you,  yourself,  put 
it  in  your  meeting,  “we  do  not  want  to 
exclude  from  this  general  movement  a 
single  publisher,  even  the  one  who  now 
opens  his  columns  to  everything  that 
comes  along.”  And  I  was  very  glad 
to  see  that  you  were,  and  others  were, 
able  to  steer  your  meeting  that  such 
Standards  of  Practice  were  adopted  as 
every  honest  publisher  can  not  only 
cheerfully  accept,  but  what  is  still  more 
important,  can  follow  without  com¬ 
pletely  revolutionizing  his  business.  And 
that  is  what  we  want — one  step  at  a 
time,  and  as  we  step  up  our  own  stand¬ 
ards  are  raised  and  we  find  it  much 
easier  to  take  the  next  step. 

THE  A.  N.  P.  A.  BULLETIN. 

I  was  very  much  interested  in  reading 
the  discussion  in  regard  to  getting  to¬ 
gether  in  a  permanent  organization  af¬ 
filiated  with  the  Associated  Advertising 
Clubs  and  glad  to  note  that  such  an 
organization,  or  rather  steps  to  form 
such  an  organization,  are  well  under 
way. 

In  this  connection  I  was  glad  to  note 
the  A.  N.  P.  A.  Advertising  Bulletin 
No.  50  issued  by  J.  F.  MacKay  at  the 
close  of  the  Toronto  Convention.  That 
bulletin  was  a  great  piece  of  work  and 
another  vantage  point  gained  by  the 
Associated  Advertising  Clubs,  because 
I  believe  it  is  the  first  official  recogni¬ 
tion  by  the  A.  N.  P.  A.  And  if  I  am 
correctly  informed,  Mr.  MacKay  him¬ 
self  and  the  publisher  of  his  paper  re¬ 
ceived  a  new  light  on  the  Associated 
Advertising  Clubs  at  this  convention. 
At  any  rate  it  is  splendid  to  have  a 
chairman  of  the  committee  of  the  A.  N. 
P.  A.  send  out  a  bulletin  containing 
these  words :  “I  have  no  hesitation  in 
making  the  assertion  that  the  movement 
has  gathered  a  momentum  that  few,  if 
any  of  us,  realize.  It  is  today  a  force 
that ^  challenges  the  immediate  consid¬ 
eration  of  every  publisher.  It  is  not 
in  the  interests  of  the  Associated  Ad¬ 
vertising  Clubs  that  I  write  this  note 
to  my  fellow  publishers.  It  is  solely 
in  the  interest  of  daily  newspapers.” 

Why  shouldn’t  it  be  a  splendid  thing 
to  follow  up  this  Advertising  Bulletin 
No.  50  of  the  A.  N.  P.  A.  and  request 
that  Bureau  of  Advertising  to  form  the 
nucleus  for  your  departmental  organi¬ 
zation.  Let  every  A.  N.  P.  A.  news¬ 
paper  make  its  advertising  manager  a 
member  of  the  sub-department  of  the 


A.  N.  P.  A. — the  Bureau  of  Advertis¬ 
ing;  and  then  let  this  Bureau  of  Ad¬ 
vertising,  consisting  of  these  advertis¬ 
ing  managers,  affiliate  with  the  Asso¬ 
ciated  Advertising  Clubs  on  such  basis 
as  may  be  determined  in  the  conference 
with  the  National  Commission  and  our 
Executive  Committee. 

This  is,  of  course,  only  a  suggestion 
and  may  not  be  practical.  It  may  be 
that  you  and  others  who  know  so  much 
more  about  the  newspaper  conditions 
have  thought  of  this  and  feel  that  an 
association  independent  of  the  A.  N. 
P.  A.  will  be  better,  but  if  it  could  be 
arranged  it  would  be  a  splendid  thing 
to  have  the  A.  N.  P.  A.  affiliated  with 
this  movement.  In  other  words,  have 
the  publishers  constituting  the  A.  N. 
P.  A.  back  of  us,  because  they  would 
have  to  be  back  of  the  actions  of  their 
own  Bureau  of  Advertising  composed  of 
their  own  advertising  representatives. 

You  certainly  helped  make  history  at 
Toronto  and  you  ought  to  be,  and  you 
undoubtedly  are,  proud  of  your  part 
in  the  proceedings.  You  summed  it  up 
well  when  you  said,  “let  us  take  into 
consideration  our  weakness  and  our 
strength  and  harmonize  all  the  human 
elements  in  us  .  .  .  the  point  about  it 
all  is  to  get  together  and  to  form  a 
permanent  organization  of  this  news¬ 
paper  division  which  will  be  a  credit  not 
only  to  the  newspaper  profession,  but 
not  only  to  th  newspaper  profession,  but 
will  be  a  big  factor  in  the  continuation 
of  the  splendid  work  of  the  Associated 
Clubs.”  William  Woodhead. 

New  York  Tribune  May  Move. 

The  New  York  Tribune,  which  has 
been  at  Spruce  and  Nassau  streets  since 
the  days  of  Horace  Greeley,  is  consid¬ 
ering  a  change  of  location.  The  matter 
is  now  under  advisement  and  will  be 
taken  up  by  the  officers  in  about  three 
weeks.  Several  parcels  are  being  con¬ 
sidered,  but  the  paper  will  not  move 
for  at  least  a  year  and  a  half.  The 
reason  for  the  change,  according  to 
General  Manager  Rogers,  is  that  the 
Tribune  has  outgrown  its  quarters  and 
is  unable  to  obtain  more  space  in  its 
building. 

New  Printing  Press  Concern. 

C.  B.  Cottrell  &  Sons  Co.  have  in¬ 
corporated  at  Wilmington,  Del.,  with 
a  capitalization  of  $1,600,000  to  manu¬ 
facture  printing  presses.  The  incor¬ 
porators  are  H.  E.  Latter,  H.  L.  Mullin 
and  N.  P.  Coffin. 


The  Watertown  (S.  D.)  Times  has 
suspended  publication. 


JOHN  H.  FERGUSON 


Qyick  Change  Model  8 


Three  Magazine  Linotype 


An  Operator 
on  the 

Baltimore  Record 

finds  the 

Quick  Change  Model  8 

Three  Magazine 
Linotype 

A  Speedy  Machine 


In  seven  hours  he  set  75,322  ems — an  average  of 
10,760  ems  an  hour. 

Copy  was  “Acts  of  Legislature” — typewritten — 6-point  solid, 
13  ems.  He  had  no  idea  he  was  making  a  record,  or  that  he  was 
being  timed. 


THE  MULTIPLE  LINOTYPE  WAY  IS  THE  MODERN  WAY 


Mergenthaler  Linotype  Company 


Tribune  Building,  New  York 


CHICAGO 

ilOO  South  Wabash  Avenue 


SAN  FRANCISCO 
638-646  Sacramento  Street 


NEW  ORLEANS 
549  Baronne  Street 


TORONTO  ;  CANADIAN  LINOTYPE,  LIMITED,  35  Lombard  Street 


The  Pinnacle  (O.)  News,  of  Middles- 
boro,  has  increased  its  capital  to  $5,000. 


Will  Probate  Reveals  Lost  Heir. 

James  H.  Ottley,  until  March,  1913, 
chief  owner  of  McCall’s  Magazine,  has 
filed  a  petition  in  the  Surrogate’s  Court, 
New  York,  to  have  the  will  of  his  moth¬ 
er,  Mrs.  Fanny  E.  Ottley.  who  died  at 
her  home  in  Glen  Cove,  L.  I.,  on  Oct. 
30,  admitted  to  probate.  The  petition 
revealed  that  Mr.  Ottley’s  brother,  Will¬ 
iam  W.  Ottley,  of  whose  whereabouts 
his  mother  was  in  ignorance,  was  living 
and  in  Berwyn,  Ill.  Mrs.  Ottley  di¬ 
rected  that  it  her  son  William  appeared 
within  the  next  ten  years  and  made  a 
written  demand  for  the  third  share  in 
the  estate  it  should  be  handed  over  to 
him.  James  H.  Ottley  was  chief  owner 
of  the  McCall  Company,  which  pub- 


lishetl  McCall’s  Magazine,  for  more  than 
twenty  years.  When  he  sold  his  inter¬ 
est  in  the  business  he  gave  $100,000  to 
his  oldest  employes  because  it  seemed 
to  him  unfair,  he  said,  that  he  should 
leave  the  business  and  give  no  share  in 
the  surplus  earnings  to  his  employes. 

Cuban  Editor  and  Official  in  Duel. 

.\  duel  was  fought  last  week  by  Leon 
Ichaso,  one  of  the  editors  of  El  Diario 
de  la  Marina,  of  Havana,  and  Raoul 
Nunez,  brother  of  the  Secretary  of  Sani¬ 
tation.  Nunez  was  wounded  in  one  arm. 
'I'he  duel  was  the  outcome  of  an  article 
published  by  the  paper,  censuring  the 
Sanitary  Department  in  connection  with 
the  bubonic  plague. 


The  Printer  as  a  Manufacturer  Should 
Look  Well  to  Production  Cost 

There  is  no  economy  possible  when  you  compel  your  compositors  to  be  Yankee  Whit- 
tlers,  your  stonemen  experts  in  driving  the  Dutchman  home  and  your  pressmen  Scotland 
Yard  graduates  in  ferreting  out  the  heiroglyphics  sent  in  from  the  composing  room. 

These  men  kick  on  the  lost  time  of  these  make-shift  methods,  and  YOU  pay  the  freight, 
and  will  continue  to  pay  it  until  you  install  a  Miller  Saw-Trimmer  equipment. 

The  Miller  will  standardize  every  piece  of  material  used  in  your  composing  room.  Re¬ 
duce  cuts  to  exact  points  and  plane  them  type  high  at  the  rate  of  one  a  minute.  It  will 
accomplish  anything  in  the  field  of  routing,  ji  sawing,  inside  or  outside  mortising,  reduce 
linotype  slugs  to  labor-saving  spacing  material,  make  32  low-slugs  per  minute  and  101  other 
operations  that  will  save  dollar  after  dollar — every  operation  being  controlled  by  micro¬ 
meter  gauges. 

Miller  Saw-Trimmer  Company  -  Pittsburgh,  Pa, 


501  Fisber  Building 
Chicago,  III. 


1125  World  Bldg. 
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CONVENTION  ECHOES. 

Two  English  Delegates,  Messrs.  Hig> 
ham  and  Ackerman,  Gire  Their  Im¬ 
pression  of  the  Great  Gathering  of 
the  A.  A.  C.  W.  Last  Month— Both 
Much  Impressed  By  the  Character 
and  Value  of  Work  Accomplished. 

The  Advertisers’  Weekly  of  London, 
in  its  issue  of  July  18  presents  the  news 
of  two  of  the  English  delegates,  Messrs. 
Charles  F.  Higham  and  J.  C.  .\ckerman 
on  the  Toronto  Convention.  Their  opin¬ 
ions  are  especially  valuable,  because  they 
are  those  of  two  of  England’s  foremost 
advertising  men,  who  saw  the  conven¬ 
tion  from  an  outside  viewpoint. 

“To  my  mind,”  said  Mr.  Higham,  “the 
Toronto  Convention  was  not  only  the 
most  successful  that  has  been  held  but 
will  prove  the  most  successful  that  ever 
will  be  held.  Of  course  I  do  not  mean 
that  greater  conventions  will  not  be  held 
in  the  future,  but  that  all  future  conven¬ 
tions  must,  perforce,  work  on  the  basis 
established  at  Toronto  last  month.  The 
formation  of  these  Standards  of  Prac¬ 
tice  is  the  greatest  achievement  in  adver¬ 
tising  history,  providing  as  it  does  for 
the  first  time  a  real  Working  code  for 
every  section  of  the  business. 

“I  was  greatly  impressed  by  the  gen¬ 
uine  enthusiasm  displayed  by  the  thou¬ 
sands  of  delegates.  Unlike  previous 
conventions,  there  was  practically  no 
fooling,  no  Barnum  and  Hailey  stunts. 
The  delegates  had  come  to  Toronto  for 
business,  and  they  settled  down  to  work 
with  a  will.  With  the  temperature  any¬ 
where  between  70“  and  100°  one  found 
every  hall  crowded  with  eager,  keen 
business  men.  listening  to  addresses,  or 
keenly  discussing  various  phases  of  their 
craft. 

THE  PKEV.MLING  NOTE. 


improve  the  business  in  which  they  were 
engaged. 

“Another  point  that  impressed  me 
greatly  was  the  enormous  amount  of 
publicity  which  advertising— advertisers, 
advertised  goods  and  advertising  men — 
received,  and  is  still  receiving  in  the 
press  as  a  result  of  the  convention  and 
the  speeches  delivered.  The  public  as  a 
natural  consequence  realize  that  adver¬ 
tisers  are  genuinely  anxious  to  make 
their  advertisements  truthful  and  more 
attractive,  to  eliminate  everything 
doubtful  and  fraudulent,  and  to  supply 
good  goods.  Their  faith  in  the  adver¬ 
tised  and  branded  article  is  increased 
thereby,  and  advertising  as  a  whole  must 
benefit.” 

j.  c.  Ackerman’s  views, 

“The  Toronto  Convention  was  un¬ 
doubtedly  the  biggest  thing  of  its  kind 
ever  held,”  writes  Mr.  J.  C.  Ackerman, 
“and  it  has  accomplished  more  in  one 
session  than  all  the  conventions  and 
gatherings  of  the  past  have  done  in  the 
course  of  years.  Two  things  stand  out 
in  my  mind — the  earnestness  of  the 
speakers  at  the  departmental  sessions, 
and  the  white  heat  of  enthusiasm  dis¬ 
played  concerning  the  Standards  of 
Practice.  The  standards  were  discussed 
with  an  earnestness  I  have  seldom  seen 
equalled  at  any  gathering  of  business 
men,  hammered  out  phrase  by  phrase  by 
the  men  chiefly  concerned,  discussed,  de¬ 
bated,  and  finally  adopted.  They  mean 
much  to  the  men  who  made  them,  and 
they  mean  much  to  all  advertising  men. 

“I  was  impressed  by  the  manner  in 
which  the  gathering  settled  down  to  bus¬ 
iness,  and  the  way  in  which  the  horse¬ 
play  in  which  some  sections  were  in¬ 
clined  to  indulge  was  discouraged.  It 
struck  me.  however,  that  there  was  still 
tf>o  much  of  the  fancy-dress  element, 
which  is  altogether  completely  out  of 
place  in  any  business  convention. 


“Enthusiasm  was  the  prevailing  note 
of  the  convention,”  Mr.  Higham  pro¬ 
ceeded,  “and  no  man  genuinely  inter¬ 
ested  in  his  business  could  fail  to  draw 
inspiration  from  the  speeches  delivered 
and  from  the  knowledge  that  the  three 
or  four  thousand  men  assembled  were 
drawn  together  by  a  genuine  desire  to 


Good 

Cuts 

For 

Newspapers 

We  make  plates  for  newspapers 
that  are  etched  deep  and  will 
print  well. 

Our  prices  are  right  and  as  we  op¬ 
erate  a  day  and  night  force,  we  are 
able  to  give  newspapers  a  highly 
satisfactory  service  at  all  times. 


Atlas  Engraving  Company 

205  West  40th  Street  New  York 


Send  for  samples  of  Half¬ 
tone  Diamond  Black.  This 
Ink  will  print  Jet  Black  on 
the  most  difficult  paper. 
40c.  net. 

Every  pound  guaranteed 

F.  E.  OKIE  CO. 

PHILADELPHIA,  PA. 


A  SOI  RCE  OF  INSPIRATION. 

“Still,  for  one  interested  in  the  Club 
movement,  and  a  strong  supporter  of 
the  principles  of  amalgamation,  it  was 
decidedly  heartening  to  note  the  prog¬ 
ress  already  made,  and  to  reflect  that 
what  has  been  possible  for  the  Associ¬ 
ated  .Advertising  Clubs  of  .America  is 
possible  for  the  newly  formed  British 
.Association  of  .Advertising  Clubs.  The 
Toronto  Convention  has  served  to  ad¬ 
vertise  advertising  very  effectually  in 
.America  and  Canada,  the  new  ‘Stand¬ 
ards  of  Practice’  should,  if  observed, 
serve  still  further  to  improve  advertis¬ 
ing  as  a  whole,  and  the  work  of  the 
-American  .Associated  Clubs  provides  a 
model  for  our  own  Association — a  source 
from  which  inspiration  may  be  drawn.” 


LIVE  AD  CLUB  NEWS. 

By  a  rising  and  unanimous  vote  the 
Birmingham  (.Ala.l  .Ad  Club  last  week 
named  Jerome  K.  Sterne  to  continue  in 
his  capacity  as  chairman  of  the  board 
of  directors.  Mr.  Sparrow  was  unani¬ 
mously  elected  president  of  the  club, 
this  being  his  fourth  time  to  be  elected 
to  that  office.  F.  J.  Holberg  was  named 
vice  president  and  H.  D.  Cullen  treas¬ 
urer.  .A  general  secretary  will  be  named 
by  the  board  of  directors  when  it  meets. 
The  newly  elected  board  of  directors 
is  as  follows :  Jerome  K.  Sterne,  chair¬ 
man  ;  J.  D.  Rosenberger,  Willard  J. 
Wheeler.  J.  A.  Martin.  Charles  B.  Marsh 
C.  L.  Chilton,  Jr.,  and  Joe  Saks. 

The  .Auburn  (N.  Y.)  .Advertising 

Club  has  been  incorporated.  Its  objects 
are  to  promote  business  interest,  estab¬ 
lish  friendly  relations  and  take  united 
action  in  work.  The  annual  meetings 
of  the  association  will  be  held  on  the 
last  Mondav  in  June.  The  directors 
named  are  S.  Russell.  E.  L.  Simons,  W. 
S.  Lynn.  Frank  H.  Shields.  Robert  D. 
Love  and  Harry  G.  Gamble. 


“Xoon  Meetin,”  a  burlesque  on  the 
meetings  of  the  Cleveland  .Advertising 
Club,  was  a  feature  of  the  twelfth  an¬ 
nual  picnic  of  the  club  at  Nela  Park 
last  week.  Steward  Johnson.  H.  C. 
Swartz,  William  J.  Raddatz  and  Ceylon 
B.  Dyer  composed  the  fast  of  charac¬ 
ters.  More  than  300  members  attended. 


Races,  baseball  games  and  water  sports 
composed  the  afternoon’s  program  and 
at  6 :30  o’clock  the  installation  of  officers 
took  place.  They  are  William  G.  Rose, 
president;  William  J.  Raddatz,  vice  pres¬ 
ident  ;  Wilbur  H.  Hyde,  second  vice 
president;  F.  Dwight  Conner,  treasurer; 
Thomas  W.  Garvin,  secretary. 


Fifteen  directors,  to  serve  during  the 
ensuing  year,  were  elected  by  the  Beau¬ 
mont  (Tex.)  .Ad  League  at  a  meeting 
last  week.  Those  elected  are  as  fol¬ 
lows  ;  J.  K.  Grist,  Marshal  Muse,  J.  L. 
Mapes,  E.  J.  Emerson,  F.  M.  Law,  J. 
W.  Mackey,  Samuel  Gray,  J.  C.  Clem¬ 
mons,  A.  R.  Kreischbaum,  Frank  Web¬ 
er,  Vivian  Fisher,  E.  S.  Goodcll,  J.  R. 
Nogueira,  J.  W.  Gribben,  Will  Shep¬ 
herd.  The  directors  will  elect  the  offi¬ 
cers  to  serve  for  the  year. 


The  members  of  the  Denver  Adver¬ 
tising  Club  are  going  to  celebrate  their 
growth  and  prosperity  with  a  real  old- 
fashioned  picnic  at  Pine  Crest,  near 
Palmer  Lake,  August  2.  A  baseball 
game  between  the  newspaper  advertising 
men  on  the  morning  and  afternoon  news¬ 
papers  will  be  played  in  the  afternoon. 
The  picnickers  will  have  use  of  the 
dancing  pavilion,  the  swimming  pool, 
billiard  rooms  and  bowling  alleys  as  well 
as  the  free  use  of  the  adjoining  moun¬ 
tains  for  exercise.  In  addition,  the  com¬ 
mittee  says,  shady  lanes  will  be  fur¬ 
nished  for  those  who  like  shady  lanes. 


.At  the  annual  meeting  of  the  Atlanta 
(Ga.)  Ad  Men’s  Club  last  week  the  fol¬ 
lowing  officers  were  elected :  St.  Elmo 
Massengale,  president;  Julian  Boehm, 
vice-president ;  W.  J.  Davis,  second 
vice-president ;  Charles  D.  .Atkinson, 
treasurer;  Howard  Geldert,  secretary. 
Prime  features  of  the  evening  were  talks 
on  Toronto  by  St.  Elmo  Massengale  and 
W.  F.  Parkhurst;  the  presentation  of 
a  gold  watch  to  E.  H.  (joodhart,  retir¬ 
ing  president,  and  the  singing  out  of 
Fred  Houser’s  convention  hymn  book. 
There  were  also  cabaret  features,  which 
were  greatly  enjoyed. 


The  annual  outing  of  the  Rochester 
(N.  Y.)  Ad  Club  on  the  Ontario,  Tues¬ 
day,  August  11,  was  discussed  by  Jo¬ 
seph  R.  Wilson,  chairman  of  the  Outing 
Committee,  at  the  weekly  luncheon  of  the 
club.  Arthur  P.  Kelly  has  charge  of  a 
series  of  entertainments.  Vice-Presi¬ 
dent  Henry  M.  Sperry  presided  at  the 
meeting  in  the  absence  of  President 
Harrv  C.  Goodwin,  William  H.  Campbell 
and  Ralph  M.  Barstow  reported  on  the 
preparations  being  made  to  hold  a 
“Fashion  Week”  Sept.  21  to  26.  All  fall 
store  openings  are  to  be  held  simulta¬ 
neously  and  are  to  be  preceded  by  a 
large  amount  of  newspaper  advertising. 


Phoenix  delegates  to  the  recent  con¬ 
vention  at  Toronto,  Canada,  of  the  As¬ 
sociated  .Advertising  Clubs  of  the  World, 
were  welcomed  home  at  a  luncheon  giv¬ 
en  by  the  Phoenix  (Ariz.)  Ad  Club  last 
week.  The  three  delegates  to  the  con¬ 
vention  were  Roy  Murray,  Charles  A. 
Stauffer  and  A.  G.  Dulmage.  At  the 
luncheon  the  happenings  of  the  conven¬ 
tion  were  discussed  ir  general.  The 
Phoenix  Club  was  recently  organized. 


.A  program  activities  for  next  sea¬ 
son  was  discussed  last  week  at  the  meet¬ 
ing  of  the  Trenton  (N.  J.)  Ad  Craft 
Club,  held  in  the  Chamber  of  Commerce. 
Nothing  of  a  definite  nature  was  done, 
however,  and  it  was  decided  to  place  the 
matter  of  the  arrangement  of  a  program 
in  the  hands  of  the  entertainment  com¬ 
mittee.  Paul  Hessler,  the  representative 
of  the  ,Ad-Craft  Club  at  the  recent  con¬ 
vention,  told  of  work  accomplished  bv 
the  A.  A.  C.  W. 


The  Houston  Ad  Club  at  its  weekly 
luncheon  heard  reports  by  the  commit¬ 
tee  appointed  to  arrange  for  a  business 
exhibit  at  the  track  and  industrial  expo¬ 
sition  of  the  NO-Tsu-deep  water  cele¬ 
bration.  President  E.  E.  Letchworth, 
who  recently  returned  from  his  trip  to 
Toronto,  gave  the  Club  the  benefit  of  a 
number  of  new  ideas  gathered  by  him  on 
his  trip. 
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A.  B.  C.’S  NEW  BLANKS. 

(Continued  Jrom  page  138.) 
agents,  exchanges,  complimentary, 
sample  copies,  total  free  copies  and  total 
distribution. 

Other  important  provisions  are ; 

Question  9— Show  variations  by  giv¬ 
ing  circulation  for  issues  of  last  week 
covered  by  this  statement — Sunday, 
Monday,  Tuesday,  Wednesday,  Thurs¬ 
day,  Friday  and  Saturday. 

Question  11 — Circulation  statement 
by  editions,  and  time  of  issue,  gross  or 
net.  This  table  provides  for  seven  edi¬ 
tions,  with  space  for  four  predated  edi¬ 
tions,  and  gives  the  hour  of  going  to 
press  and  copies  run  morning,  evening 
and  Sunday. 

Question  IS  is  as  follows;  What  cir¬ 
culation  was  shown  on  last  government 
report — morning,  evening  and  Sunday? 

“Question  lb — State  radius  of  area, 
and  name  eight  largest  towns  included 
in  trading  territory — radius  in  miles. 

Then  follows  an  “analysis  of  circula¬ 
tion  methods.”  The  publisher  is  asked 
under  Question  21  to  “list  all  your  sub¬ 
scription  prices  for  the  following  periods : 
By  mail  per  year,  by  mail  per  month, 
by  carrier  per  year,  by  carrier  per 
month,  by  carrier  per  week ;  morning 
only,  evening  only,  Sunday  only,  morn¬ 
ing  and  evening,  evening  and  Sunday, 
morning  and  Sunday,  morning  and  eve¬ 
ning  and  Sunday.  The  publisher  is 
asked  to  quote  all  special  and  trial  rates ; 
also  the  regular  rates. 

Question  22 — To  what  extent  is  your 
publication  returnable  in  your  city  and 
the  country?  Do  you  give  premiums 
(by  premium  is  meant  any  article  which 
the  subscriber  gets  as  an  inducement  to 
obtain  his  subscription)  ?  Do  you  em¬ 
ploy  canvassers  without  premiums?  Do 
you  obtain  subscriptions  from  club 
raisers  (paid  by  rewards  other  than 
cash)  ?  Do  you  club  with  other  publi¬ 
cations?  What  percentage  of  circula¬ 
tion  was  sold  in  bulk  other  than  to 
newsdealers,  t.  e.,  bank  subscriptions, 
etc.?  Do  you  run  circulation  contests? 
Label  contests?  Trademark  contests? 
Coupon  contests?  Voting  contests? 
What  other  circulation  contests?  Give 
details  and  general  nature  of  offdrs  and 
approximate  retail  market  value  of  pre¬ 
miums  and  prizes  used.  From  what 
source  other  than  the  preceding  (except 
direct  and  through  newsdealers)  do  you 
receive  subscribers? 


Question  23 — What  percentage  of 
your  papers  in  the  city  do  you  deliver 
through  your  own  carriers?  Through 
independent  carriers?  State  conditions 
by  per  cent  of  your  subscription  collec¬ 
tions.  City,  paid  in  advance?  C.  O.  D.? 
Arrears,  under  one  year?  Over  one 
year?  Country,  including  mail?  Paid 
in  advance?  Per  cent  C.  O.  D. ?  Per 
cent  arrears,  under  one  year?  Per  cent 
over  one  year?  Of  what  associations  is 
your  publication  an  official  organ  ? 
What  classes  or  character  of  advertising 
do  you  exclude?  To  what  publishers’ 
organization  do  you  belong?  What  tele¬ 
graph  or  other  news  service  do  you 
use? 

PLACE  FOR  REMARKS. 

On  the  last  page  of  the  four-page 
blank  form,  space  is  reserved  for  pub¬ 
lishers’  rerriarks,  limited  to  300  words, 
and,  under  Question  41,  the  following 
statement  is  made:  “We  suggest  that 
the  publisher  give  information  about  the 
ownership,  policy  and  purpose  of  his 
publication,  editorially,  and  anything 
else  tending  to  establish  its  quality  and 
character.  Also  amplify  any  answer  or 
explain  why  any  question  cannot  be 
answered  specifically.  Remarks  should 
be  confined  to  the  publication  covered 
by  this  report,  and  no  comparison  made 
with  competitors.” 

The  affidavit,  to  be  signed  by  either 
the  publisher  or  the  business  manager 
and  sworn  to  before  a  notary  public, 
reads : 

AFFIDAVIT  TO  BE  SIG.VEU. 

“1  hereby  make  oath  and  say  that  all 
statements  set  forth  in  the  four  pages 
of  the  quarterly  statement  are  true.” 

This  standard  form  is  the  result  of  a 
lot  of  hard  work  on  the  part  of  the 
standard  forms  and  audit  committee,  of 
which  George  H.  E.  Hawkins,  N.  K. 
Fairbanks  Company,  is  chairman.  It 
has  been  approved  by  the  Quoin  Club, 
N.  A.  M.  A.,  I.  C.  M.  A.  and  the  Board 
of  Control  of  the  A.  B.  C.  In  sending 
it  out,  Mr.  Whitman  asks  the  co-opera¬ 
tion  of  the  publisher  in  improving  the 
form.  He  states  that  this  is  just  a 
beginning.  He  believes,  and  the  Board 
of  Control  believes,  that  by  working 
together  publishers  and  advertisers  and 
advertising  agents  may  eventually  de¬ 
vise  a  form  that  will  be  much  superior 
to  anything  that  has  been  heretofore 
adopted,  and  he  asks  the  co-operation 
of  all  publishers  and  advertisers  to  that 
end. 


Novel  Circulation  Contest. 

Harold  Hough,  circulation  manager, 
of  the  Fort  Worth  (Tex.)  Star-Tele¬ 
gram,  and  secretary  of  the  Texas  Cir¬ 
culation  Managers’  Association,  has  de¬ 
vised  a  unique  contest  to  bring  out  the 
talent  of  scenario  writing  by  F'ort 
Worth  people.  The  contest  was  an¬ 
nounced  in  the  July  5  issue  of  the  Star- 
Telegram  and  a  prize  of  $25  was  of¬ 
fered  for  the  best  scenario  submitted. 


BUILD  YOUR  CLASSIFIED  MEDIUM  RIGHT 

Increased  volume,  improved  service  to  readers  and  advertisers, 
efficient  constructive  sales  organizations,  and  additional  increased 
revenue,  are  the  results  of  our  methods  for  several  of  the  largest 
classified  mediums  in  the  United  States. 

THE  BASIL  L.  SMITH  SYSTEM 

will  build  for  you  a  perfect  and  profitable 
classified  medium. 

Cost  of  our  service  entirely  dependent  on 
increased  business. 

PhUadelphia  Addreu,  BASIL  L.  SMITH.  Haverford,  Pa. 


LIFTING  THE  LID 

(By  Our  Veteran  Hickey  Carrier) 

No.  1 

_  ‘WHAT’RE  YER  GONNA  DO  WID  ’EM?" 
iJ®*'  rnink  yer  re  gettin’  away  wid  it  when  yer  think  yer  ain’t  payin’  nothin’  fer 
cerkulashun  and  distrebushun,  but  how  about  dem  returns  and  freight  bills  dey  run 
up  wid  der  magazeen  guy?  Yer  call  it  cirkulashun  and  distrebushun  and  yer  think 
yer  makin  money.  Yer  think  ’cause  the  junkie  gives  yer  money  fer  dcr  painted  stuff 
dat  yer  not  in  wrong. 

Don  t  fool  yerself.  The  junkie  don’t  pay  sixty  a  hundred  copies  or  six  cents  for  a 
'’\*8®**'D~“®vah— He’s  jest  payin’  yer  erbout  one-tenth  wat  yer  would  get 
T  oseked  up  yer  distrebushun  wid  a  canvass  dat  the  Duhan  staff  furnishes. 

newspaper  distrebushun  game  wid  a  live  wire  organizashun 
TOunts  if  yer  want  sales  insted  of  big  returns  fer  der  junkie.  Tell  the  boss 
yer  want  ter  talk  bizness  wid  him. 

DUHAN  BROTHERS 

NtwMpaper  dittributon  who  have 
made  good  alace  1892. 

TRIBUNE  BUILDING  Telephone:  3584  Beekman  NEW  YORK 


Harold  Hough. 

This  play  will  then  be  produced  in  Fort 
Worth  Theaters.  The  winner  will  have 
his  or  her  picture  in  the  film  as  the  au¬ 
thor.  Mr.  Hough  states  that  judging 
from  the  phone  calls,  95  per  cent,  of 
the  readers  of  the  F'ort  Worth  Star- 
Telegram  are  writers.  He  has  made 
arrangement  with  Miss  Bettie  Braun, 
formerly  of  the  Famous  Players  Film 
Company,  and  Ralph  Moody  of  the 
North  Stock  Company  to  play  in  the 
winning  play. 

AN  INDEPENDENT  NEWSPAPER. 

The  Chicago  Herald  Tells  What  It  is 
and  What  It  is  Not. 

.\n  indepenflent  newspaper,  says  the 
Chicago  Herald,  is  one  that  realizes  that 
no  party  or  other  combination  of  men 
has  a  monopoly  of  all  the  fruitful  ideas 
and  high  principles. 

It  is  a  newspaper  that  deliberately 
preserves  its  freedom  to  stand  for  what 
it  conceives  to  be  the  right  wherever  it 
finds  it — no  matter  what  label  it  may 
bear. 

It  is  a  newspaper  that  insists  on 
finding  its  opinions  in  the  mental  pro¬ 
cesses  of  its  makers,  in  contact  with 
the  realities  of  life,  instead  of  having 
them  cast  in  the  moulds  of  the  official 
pronouncements  of  partisan  chiefs. 

It  is  a  newspaper  that  makes  no  pre¬ 
tense  of  infallibility:  that  shirks  no 
issue  where  it  believes  a  vital  issue 
exists;  that  declines  to  be  drawn  into 
personal,  partisan,  or  -'olitical  contro¬ 
versy  on  the  mere  assertion  of  inter¬ 
ested  parties  that  a  great  issue  is  in¬ 
volved. 

But  over  and  above  all  this  the  in¬ 
dependent  newspaper  seeks  the  “higher 
ground”  of  agreement  between  opposing 
factions  that  are  sincerely  struggling 
for  the  public  good. 

A  good  French  priest  once  said  sub¬ 
stantially  this — we  quote  from  memory: 
“I  care  not  to  argue  with  my  opponents. 
I  care  only  to  be  united  with  them  in 
a  higher  synthesis.” 

.\lways  to  seek  the  “higher  synthesis” 
that  will  unite  all  those  who  stand  for 
the  public  good  in  a  common  effort : 

.\lways  to  try  to  perceive  amid  the 
fret  and  fury  and  inconsequentiality  of 
faction  some  higher  ground  that  em¬ 
braces  all  that  is  vital  and  patriotic  in 
the  views  of  all  parties; 


Always  to  proclaim  this  higher  ground 
when  once  it  is  clearly  perceived  and  to 
endeavor  to  rally  good  citizens  to  it 
by  all  the  means  within  its  power — 

That  is  the  really  independent  news¬ 
paper — the  only  newspaper  that  can 
make  the  title  a  true  badge  of  honor. 

Agents  Review,  a  New  Monthly. 

The  .Agents  Review,  published  by  tlie 
International  Agents  Protective  .Asso¬ 
ciation,  is  a  new  monthly  class  paper 
published  at  62  West  45th  street,  New 
York.  It  is  issued  for  the  benefit  of 
members  of  the  association  who  are 
engaged  in  the  agency  and  mail  order 
business.  It  contains  live  matter — the 
kind  that  ought  to  be  valuable  to  its 
readers. 

Escaped  Just  in  Time. 

Han.^  had  a  aniall  shop  In  the  city,  and  on 
leaving  It  to  go  home  one  evening  he  acci¬ 
dentally  turned  on  a  gas  jet.  FLirly  on  the 
following  morning  Hans  reappeared,  and  just 
as  he  opened  the  door  he  struck  a  match  to 
light  his  pipe. 

Among  the  things  that  happened  was  Hans, 
and  when  the  force  of  the  explosion  died  out. 
he  was  rolling  up  against  a  tree  along  the 
curbstone.  Instantly  several  people  rushed 
to  his  assistance. 

“Arc  you  hurt,  Hans?’’  they  solicitously 
crieil.  lifting  him  to  his  feet. 

■‘No.  1  haindt  hurt,"  answered  Hans,  "but 
It  looks  as  If  I  shoost  got  oudt  In  time.” — 
Philadelphia  Telegraph. 


WHY  THE  LEADER 

(irowth  in  action  is  the  best 
measure  of  supremacy.  The 
New  York  Times  leads  all  other 
New  York  morning  newspapers 
in  increasing  circulation  and 
general  advertising  patronage. 
The  most  remarkable  month- 
by-month  and  ycar-by-year  de¬ 
velopment  ever  shown  by  a 
newspaper.  Advertising  in  The 
New  York  Times  has  the  added 
value  of  presentation  before  a 
constantly  widening  audience 
of  intelligent,  thoughtful  peo¬ 
ple. 


246,118 


average  net  paid  daily  and  Sun¬ 
day  sale  for  six  months  ended 
April  1,  1914,  and 

GROWING 
The  Jewish  Morning  Journal 

NEW  YORK  CITY 
(The  Only  Jewish  Mornlnu  Paper) 

The  sworn  net  paid  average  daily  circulation  of 
The  Jewish  MornlnH  Journal  for  |  A|  |  cn 
six  months  ending  June  30,  19M,  1U1»I«)<5 
irhe  Jewish  Morning  Journal  enjoys  the  dis¬ 
tinction  of  having  the  largest  circulation  of  any 
Jewsh  paper  among  the  Americanized  Jews, 
which  means  among  the  best  purchasing  ele¬ 
ment  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 
HELP  WANTED  ADS. 
than  any  paper  in  the  city,  excepting 
the  New  York  World. 

I.  S,  WALLIS  &  SON,  West’n  Representatives 
1246  First  National  Bank  Bldg.,  Chicago 

IN  WESTERN  PENNSYLVANIA 

You  will  make  no  mistake  by  using 

The  Johnstown  Leader 

The  only  newspaper  between 
Philadelphia  and  Pittsbtirg  print¬ 
ing  an  eight-page  two  color  Satur¬ 
day  Feature  Magazine  Section. 

S.  G.  LINDENSTEIN.  INC. 

Special  Repreeentatlve 
118  East  28th  Street  New  York  City 
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TIPS  FOR  THE  AD  MANAGER. 

The  Federal  Advertising  Agency,  231 
West  39th  street,  New  York  City,  is 
planning  a  campaign  in  New  York  state 
newspapers  where  arrangements  are  be¬ 
ing  made  for  distribution  for  the  Falk 
Tobacco  Co.,  “’Taryton  Cigarettes,” 
Singer  Building,  New  York  City. 


Joseph  Weil  Company,  Jenkins  Arcade 
Building,  Pittsburgh,  Pa.,  is  sending  out 
2-inch  one-time  orders  to  weekly  news¬ 
papers  for  the  .\uto  Trading  Company. 


-N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia,  Pa.,  are  placing  8- 
inch  double-column  one-time  orders  in 
weekly  newspapers  in  Missouri  for  the 
American  Telephone  &  Telegraph  Com¬ 
pany.  ‘ 

Scott  &  Bowne,  “Scott's  Emulsions,” 
Watsessing  Station,  Bloomfield,  N.  J., 
are  making  new  contracts  for  1914  and 
1915.  _ 


Malcolm  Severance,  Asbury  Park,  N. 
J.,  is  contracting  with  Pennsylvani.1 
new.spapers  for  advertising  on  a  cash 
basis  for  West  End  Hotel,  Asbury 
Park,  N.  J.  _ 

V^an  Cleve  Company,  1790  Broadway, 
New  York  City,  is  issuing  double-page 
copy  to  a  general  list  for  tlie  Maxwell 
Motor  Car  Company,  Detroit,  Mich. 


Philo  Hay  Specialties  Company, 
“Hay’s  Hair  Health,”  Verona  and  Clif¬ 
ton  avenues,  Newark,  N.  J.,  is  renewing 
contracts.  _ 

F'rank  Seaman,  Inc.,  116  West  32d 
street.  New  York  City,  is  extending  the 
campaign  of  the  Bauer  Chemical  Com¬ 
pany,  “Sanatogen,”  30  Irving  Place,  New 
York  City,  through  New  York  state. 


The  Metropolitan  Advertising  Com¬ 
pany,  6  Wall  street.  New  York  City, 
is  renewing  contracts  for  George  P. 
Ide  Company. 


Cowen  Company,  50  Union  Square, 
New  York  City,  is  sending  orders  of 
140  lines  3  columns  16  times  (6,720  lines) 
to  Pacific  coast  newspapers  for  “Lon¬ 
don  Life  Cigarette.” 


Debevoise-Foster  Company,  15  West 
38th  street.  New  York  City,  is  placing 
90-line  to  120-line  triple  columns  in 
newspapers  east  of  the  Mississippi  and 
north  of  Virginia  for  “Bermuda  Com¬ 
bination.”  _ 

Ballard  Advertising  Company,  1328 
Broadway,  New  York  City,  is  forward¬ 
ing  56-line  one-time  orders  to  a  selected 
list  for  the  Thomas  Proprietary  Co. 


Bloomingdale-Weiler  Advertising 
Agency,  1420  Chestnut  street,  Philadel¬ 
phia.  Pa.,  is  issuing  10-inch  3-times-a- 
week  orders  in  newspapers  east  of  the 
Mississippi  on  a  trade  basis  for  the 
Flotel  Adelphia,  Philadelphia,  Pa.  This 
agency  will  also  shortly  place  on  a  cash 
basis  254-inch  2-times-a-week  till  forbid 
contracts  in  Pennsylvania  and  New  Jer¬ 
sey  newspapers  for  Green’s  Hotel,  8th 
and  Chestnut  streets,  Philadelphia,  Pa. 


H.  E.  Lesan  .Advertising  .Agency,  440 
Foruth  avenue.  New  York  City,  is  plac- 


New  Orleans  States 

Sworn  Net  Paid  Circulation  for  6  Nontha 
Ending  April  1,  1914 

28,427  DAILY 

Per  P.  O.  Stetement 

Carrier  circulation  averages  over  10,000 
per  issue.  We  guarantee  the  largest  car¬ 
rier  and  the  largest  white  home  circula¬ 
tion  in  New  Orleans.  It  is  leas  expensive 
and  easier  to  create  a  new  nuu'icet  in  a 
limited  territory  by  using  concentrated  cir¬ 
culation.  The  States  fills  that  position  in 
New  Orleans. 

The  S.  C.  BECEWITH  SPECIAL  AGENCY 
Sole  Foreign  RepreaentatiTes 
New  York  ChicaRo  St.  Lonia 


ing  “Excursion”  copy  in  the  East  for 
Boston  &  Albany  R.  R.  Co. 


F'.  A.  Wynne  Company,  Dallas,  Texas, 
is  placing  4-inch  13-time  orders  with  a 
few  selected  cities  for  Behrens  Drug 
Company,  Waco,  Texas. 


R.  Guenther,  Inc.,  115  Broadway, 
New  York  City,  is  issuing  20-|ine  104- 
time  orders  to  a  selected  list  of  papers 
for  Jones  &  Baker,  New  York  City. 


N.  W.  Ayer  &  Son,  3(Xi  Chestnut 
street,  Philadelphia,  Pa.,  are  placing 
6(X)  inches  in  Eastern  papers  for  the 
Diamond  Match. 


Gardner  .Advertising  Company,  Kin- 
loch  Building,  St.  Louis,  Mo.,  is  mak¬ 
ing  3.000-line  one-year  contracts  with 
Kentucky  papers  for  the  Warwick 
Hotel. 

RECEPTION  OF  SOLICITORS. 

Cl  RTlS-NtW  hall  CoMPA.Vy, 

Los  Anoeles,  Cal.,  July  23,  1914. 
riie  Editor  and  Plblisher: 

We  note  in  a  recent  issue  of  the 
Editor  and  Plblisher  that  a  Cleveland 
-Advertising  .Agency  has  set  aside  two 
hours  daily  for  the  reception  of  pub¬ 
lishers’  representatives  and  the  action 
is  heralded  as  something  new. 

For  several  years  past.  Curtis-New- 
hall  Company  have  had  a  special  hour 
for  interviewing  the  representatives  of 
publishers — in  fact  we  have  found  that 
to  lie  the  only  efficient  method.  Solic¬ 
itors  calling  on  this  agency  know  they 
can  count  on  a  reception  between  four 
and  five  P.  M.  any  day  except  Satur¬ 
day.  This  conserves  their  time  and 
also  ours.  It  means  that  we  are  not  in¬ 
terrupted  at  all  hours  of  the  day,  but  can 
concentrate  our  work  for  clients  and 
the  solicitor  is  assured  a  hearing  at  a 
time  when  we  are  in  a  mood  to  properly 
listen  to  his  “tale  of  woe.” 

Our  reason  for  fixing  the  hour  as 
from  four  to  five  is  because  we  feel  that 
the  morning  hours,  when  the  most 
effective  work  is  usually  done,  should 
be  devoted  to  our  clients.  The  last 
business  hour  of  the  day  (4  to  5  P.  M.) 
is  generally  conceded  to  be  the  least 
efficient  of  the  whole  dav  so  far  as  brain 
work  is  concerned,  and  can,  therefore, 
be  devoted  to  no  better  purpose  than 
the  interviewing  of  solicitors,  thus  re- 
iievin'T  the  tension  under  which  we 
have  been  laboring  and  with  the  experi¬ 
ences  of  the  dav  fresh  in  mind,  enables 
us  to  make  the  best  use  of  any  infor¬ 
mation  that  mav  be  dropped. 

H.  W.  L.  Gardiner. 

Vice-President. 


COVERING  WAR  ZONE 

(Continurd  from  front  pane.) 
itals.  He  is  considered  one  of  the  hest- 
eouinned  war  and  dinlomatic  cor- 
resnondents  on  the  continent.  News 
from  Berlin  is  under  the  watchful  eye 
of  .A.  C.  Wilkie  and  the  French  capital 
is  covered  by  C.  F.  Bertellv  formerly 
of  the  Paris  Temns.  Tn  Vienna.  Dr. 
A.  T-ipne  is  in  charw  and  at  .^t.  Peters¬ 
burg  Catherine  Ko'h.  the  onlv  woman 
on  the  foreign  staff,  is  sending  news 
from  the  Imnerial  Court. 

The  Sun  News  Rerviee,  which  ex¬ 
changes  news  with  the  T.ondon  Daily 
Chronicle  has  a«  i^«  corresnondent  in 
Vienna.  Dr.  F.  T  Dillon,  one  of  the 
best-known  ionrnalists  among  the  chan- 
cel’orins  of  Europe. 

Charles  Hodson.  who  served  as  cor- 
resnonden*-  for  the  Central  News,  both 
in  the  Balkan  War  and  in  the  war  be¬ 
tween  Ttalv  and  TnrWv.  left  T.ondon 
on  Saturday  for  Sen-la  where  he  will 
renresent  the  Cee^ral  News  of  America 
an'T  the  r entral  New*  T.H  .  of  T  ondon. 

Mr.  Hod'on  is  well  eoninned  for  the 
discharge  of  the  duties  devob-inor  upon 
him  as  a  war  corresnondent,  TTe  fough* 
thronssb  the  Roer  War  as  a  member  of 
the  Imnerial  Yeomanrv  and  received 
fcs-orahle  mention  several  times  for  his 
gallantry  in  the  Peld  T  r%ndon  and  other 
continental  corresnondent®  of  the  Cen¬ 
tral  News  will  cover  other  important 
points,  as  they  arise. 


BOLL  OIF  BOiOB  ' 

Publication*  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  record*  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures 
in  some  instimces  furnished  by  the  publisher. 


ARIZONA. 


GAZETTE — Av.  Gross  Cir.  Mar..  1914, 
Government  Statement,  Apr.  1, 

1914 . 6,544 

Gross  .  7,(X)1 


NEW  JERSEY. 


CALIFORNIA. 


THE  NEWS . SanU  Barbara 


BULLETIN  . San  Francisco 


GEORGIA. 


ATLANTA  tquRNAL  (Cir.  57,531) 

Atlanta 


CHRONICLE  . Augusta 

LEDGER  . Columbus 


ILLINOIS. 

POLISH  DAILY  ZGODA... 


.  Chicago 


PRESS  . Asbury  Park 

JOURNAL  . Elizabeth 

COURIER-NEWS  . Plainfield 


_ NEW  YORK.  _ 

BUFFALO  EVENING  NEWS. Buffalo 
BOLLETTINO  DELLA  SERA. 

New  York 

EVENING  MAIL . New  York 

_ OHIO. 

PLAIN  DEALER . Cleveland 

Circulation  for  June,  1914. 

Dally  . 12.5,84.'5 

Sunday  . 154,644 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 


SKANDINAVEN  . Chicago  _ _ 

HERALD . Joliet  TIMES  Chester 

HERALD-TRANSCRIPT  .....Peoria  DAILY  DEMOCRAT . Johnstown 

JOURNAL  . Peoria 

STAR  (Circulation  21,589)  . Peoria- 


INDIANA. 

THE  AVE  MARIA . 

.Notre  Dame 

IOWA. 

REGISTER  &  LEADER.. 

.Des  Moines 

THE  TIMES-JOURNAL. 

. . .  .Dubuque 

KANSAS. 

CAPITAL  . 

KENTUCKY. 

COURIER-JOURNAL  ... 

. .  .Louisville 

TIMES  . 

. .  .Louisville 

LOUISIANA. 

DAILY  STATES . 

New  Orleans 

ITEM  . 

New  Orleans 

TIMES-PICAYUNE  ....New  Orleans 

MARYLAND 

THE  SUN  . . 

, . .  .Baltimore 

DISPATCH . Pittsburgh 

PRESS  . Pittsburgh 


GERMAN  GAZETTE . Philadelphia 

TIMES-LEADER . Wilkes-Barre 

GAZETTE  . York 

_ _ SOUTH  CAROLINA. 

DAILY  MAIL . Anderson 


THE  STATE . Columbia 

(Sworn  Cir.  Mch,  1014.  D.  22,860;  S.  23,444) 

TENNESSEE. 


NEWS-SCIMITAR . 

BANNER  . 

TEXAS. 

STAR-TELEGRAM  .... 

.  .Fort  Worth 

Sworn  circulation  over  30,000  dally.  Only 
daily  In  Fort  Worth  that  permitted  1912  ex¬ 
amination  by  Association  of  American  Ad¬ 
vertisers. 


has  a  combined  net  paid  circulation  of 
127,000  copies  dally,  80,000  of  which 
are  served  In  Baltimore  homes. 

MICHIGAN. 


CHRONICLE  . Houston 

guarantees  s  circulation  of 
35,000  daily  and  45,<K)0  Snndsy. 


WASHINGTON. 


PATRIOT  (No  Monday  Issue). Jackson  POST-INTELLIGENCER  _ Seattle 

Average  let  qu.  1914 :  Daily  10,963 ;  Sunday 
12,.354.  Member  “American  Newspaper 
Pub.  Ass’n.”  “Gilt  Edge  News-  s  wt  s  rv  s 

papers.'’  and  Am.  Audit  Ass’n.  L-AINAL/A* 


MINNESOTA. 


BRITISH  COLUMBIA. 


TRIBUNE.  Mon.  &  Eve _ Minneapolis  WORLD . Vancouver 


MISSOURI. 

POST-DISPATCH  . 

.  .St.  Louis 

MONTANA. 

MINER  . 

NEBRASKA. 

ONTARIO. 


gREE  PRESS . London 

QUEBEC. 


LA  PRESSE . Montrnn] 

FREIE  PRESSE  (Cir.  128,384)  .Lincoln  Ave.  Or.  for  wis,  127,7^ 


Gas  Company  Advertising.  Commercial  Gas  Association.  The 

Ihe  Bureau  of  Advertising  of  the  advertising  campaign  of  the  latter  or- 
A.  N.  P.  A.  has  issued  a  circular  to,  ganization  is  already  under  way.  Both 
Its  members  urging  them  to  take  up  magazines  and  newspapers  are  being 
the  question  of  advertising  with  local  used,  but  effort  is  being  made  to  con¬ 
gas  companies,  particularly  with  those  centrate  on  newspaper  advertising  in 
that  are  supporters  of  the  National  the  various  cities 
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AD  FIELD  PERSONALS. 

Guy  C.  Brown,  who  for  the  past  four 
years  has  been  managing  editor  of  the 
Pontiac  (Mich.)  Press-Gazette,  has 
joined  the  staff  of  the  Campbell-Ewald 
Advertising  Service  in  Detroit.  Pre¬ 
vious  to  his  Pontiac  connection,  Mr. 
Brown  was  sporting  editor  and  munic¬ 
ipal  reporter  for  the  Flint  Daily  Journal 
for  two  years  and  for  one  year  city  edi¬ 
tor  of  the  Ypsilanti  Daily  Press.  Mr. 
Brown  is  a  graduate  of  the  Michigan 
State  Normal  College  and  Harvard  Uni¬ 
versity. 

Arden  Yinkey  has  joined  the  Detroit 
offices  of  the  Dunlap-Ward  Advertising 
Company,  at  Detroit.  In  talking  with 
a  reporter  of  the  Detroit  Saturday  Night, 
J.  H.  Baldwin,  the  vice  president  and 
Detroit  manager  of  the  Dunlap-Ward 
Company  said:  “The  acquisition  of  Mr. 
Yinkey  is  a  particularly  happy  one  in 
view  of  the  recent  affiliation  of  Theo¬ 
dore  F.  MacManus  with  our  company. 
Mr.  Yinkey  has  worked  with  and  for 
Mr.  MacManus  for  six  years,  during 
which  time  he  acted  as  his  chief  assist¬ 
ant  on  copy.  He  assisted  in  handling 
the  advertising  copy  of  the  Hupmobile 
and  will  continue  to  look  after  the  Hup¬ 
mobile  advertising  in  his  new  connec¬ 
tion.  Starting  as  a  newspaper  man  in 
Johnstown,  Pa.,  he  later  joined  the 
Pittsburgh  Dispatch  as  telegraph  and 
night  editor.  In  1908  he  took  up  agency 
work  in  Pittsburgh  and  has  followed 
this  line  exclusively,  since  that  time. 
Since  1909  he  has  been  associated  with 
Mr.  MacManus  in  the  Toledo  and  De¬ 
troit  advertising  fields. 

Robert  Burns,  who  is  neither  a  poet 
nor  a  Scot,  as  his  name  would  suggest, 
has  become  manager  of  advertising  of 
the  Caledonian  departmental  stores  at 
Edmonton,  Alberta.  He  has  success- 


Topeka 

Daily  Capital 

LEADS  IN  TOPEKA  AND  KANSAS 

ATerafte  Net  Dally  Total  Carculatlon 

In  June,  1914  -  -  34,178 

Net  Avetage  In  Topeka 
In  June,  1914  ...  9,595 


It  guarantees  adyertisers  a  larger  local 
circulation  than  any  other  Topeka  newspa¬ 
per,  and  -a  larger  Kansas  circulation  than 
any  other  Kansas  daily. 

Only  7-day-a-week  paper  in  Kansas 


TOPEKA,  KAN.  PublUlu 

W.  T.  Laing,  Flatiron  Bldg.,  New  York 
J.  C.  Peeley,  Mailers  Bldg.,  Chicago 


Circulation  is  the  circu¬ 
lation  that  pays  advertisers 

^artforb  ^imtsi 

HARTFORD,  CONN. 

Has  a  pmU  drcutatioa  that 
exceeds  the  gross  drcutm- 
tkm  of  may  other  Connecti¬ 
cut  daily  by  man^  thousands. 
THE  TlME^Tsa  3c.  paper 
—and  every  eeveath  ladlvU- 
umt  in  Hartford  bu^s  it. 
KELLY-SMITH  CO.,  RapnaaeimOvaa 
Ntw  Terk,  22S  rihh  Ays.  Chicage,  LyHea  BI4g. 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  Americans 

QreatestOcnnsn  Newspaper 


fully  managed  departments  in  several  of 
the  largest  stores  in  the  north  of  Ire¬ 
land,  and  visited  London,  Manchester 
and  other  large  cities  in  Europe  as  a 
buyer  during  the  last  14  years. 

Lewis  H.  Holliday,  who  has  been 
with  Cone,  Lorenzen  &  Wordman,  New 
York,  for  some  time,  has  resigned  and 
returned  to  Chicago,  where  he  formerly 
resided.  _ 

L.  S.  French,  who  has  been  connected 
with  the  Hinderson  Motor  Car  Com¬ 
pany  and  the  Cole  Motor  Company,  has 
been  made  advertising  manager  of  the 
National  Motor  Vehicle  Company,  In¬ 
dianapolis,  Ind.  He  succeeds  P.  P.  Wil¬ 
lis,  who  is  now  a  member  of  the  firm 
operating  the  Thompson,  Carroll,  Tripp 
.\gency  in  Cleveland,  Ohio. 

G.  H.  E.  Hawkins,  the  advertising 
director  of  the  N.  K.  Fairbank  Com¬ 
pany,  Chicago,  has  resigned.  No  def¬ 
inite  announcement  of  his  future  plans 
has  yet  been  made.  The  number  of 
Hawkin’s  successes  in  connection  with 
the  Gold  Dust  Twins  is  indicative  of 
what  will  l>e  in  the  broader  field  that 
he  intends  to  take  up  this  fall. 

R.  G.  Neighbors  has  resigned  as  sales 
manager  of  the  Hupp  Motor  Car  Com¬ 
pany,  Detroit.  His  successor  is  Frank 
J.  Clooney,  formerly  advertising  man¬ 
ager  of  the  Company.  Mr.  Mooney  will 
in  future  have  charge  of  both  sales  and 
advertising. 

A..  G.  Ruthman,  formerly  of  the  Cin¬ 
cinnati  Post,  and  later  for  three  years 
ir  the  Cleveland  foreign  office  of  the 
Scrippu  1  ublications,  is  now  assistant 
to  W.  W .  Pierce,  Eastern  manager  of 
the  .Scripp’s  newspapers.  Tribune  Build¬ 
ing,  New  York. 

AD  FIELD  NOTES. 

Hasbrook,  Story  &  Brooks,  of  New 
York,  Philadelphia  and  Chicago,  on 
August  1  will  become  foreign  represen¬ 
tatives,  in  both  the  east  and  west,  of 
the  Washington  (D.  C.)  Herald  and 
the  Elmira  (N.  Y.)  Herald. 

The  advertising  agency  of  Joseph  A. 
Richards  and  staff,  incorporated,  has 
moved  from  the  Tribune  Building,  where 
it  has  been  located  many  years,  to  the 
tenth  floor  of  the  Yale  Building,  9  East 
40th  street.  New  York  City. 

ADVERTISED  GOODS  DISPLAY. 

Hudson  Co.,  in  Double  Page  Spread 

in  Detroit  Saturday  Night,  Feat¬ 
ures  Nationally  Known  Products. 

The  J.  L.  Hudson  Company  of  Detroit 
carried  a  double  page  .spread  in  last 
week’s  Detroit  Saturday  Night,  adver¬ 
tising  “The  Hudson  Exposition  of  Na¬ 
tionally  .Advertised  Goods.”  Twenty 
window  displays  were  arranged.  The 
exposition  began  on  Monday.  The  store 
was  handsomely  decorated  with  the  na¬ 
tional  colors.  Goods  known  from  coast 
to  coast  through  magazine  and  news¬ 
paper  announcements  were  displayed  in 
windows,  aisles,  show  cases  and  on  ta¬ 
bles.  Special  demonstrations  from  some 
of  the  factories  showed  how  the  goods 
were  made,  what  they  are  made  of,  spe¬ 
cial  processes  peculiar  to  the  brand  feat¬ 
ured,  etc. 

The  Rogers  1847  Girl,  Martha  .Wash¬ 
ington  and  her  maid,  the  Indestructo 
Trunk  demonstrator,  were  all  on  hand. 
The  list  of  exhibits  was  a  revelation  of 
the  activity  of  the  great  store.  Loca¬ 
tions  6f  all  of  the  displays  were  not 
given  in  the  advertisement,  but  many 
were  designated,  as,  for  example,  win¬ 
dow  No.  4,  aisle  No.  6. 

A  full  list  of  exhibitors  follows: 

Acme  Drees  Forms,  American  Beauty 
Electric  Irons.  Stoves,  Percolators.  Ameri¬ 
can  Electric  Irons,  American  Lady  Cor¬ 
sets,  Angelus  Player  Plano,  Annette  Kel- 
lerman's  Knitted  Garments,  Arrow  Shirts 
and  Collars  (also  Solid  Silk  Cravats),  Bear 
Brand  Hosiery,  Bear  Brand  Yarns,  Bent- 
ley-Franklln  Co.  Art  Needlework,  Blen  Jo- 
lie  Corsets  and  Brassieres,  Belding's  Silks, 
Bissell  Carpet  Sweepers,  Butterlck  Patterns. 
ChickertnK  Pianos.  Colgate  Toilet  Goods, 


Plreotoiy  of  Advertlserg  Aids. 


Publishers’  Representatives  Advertising  Agents 

N-  YoA  AMIIUCAN  SPOR-TO  PUB.  CO 
AdvertUing  Bldg,  Chicago  21  Warren  -t.  New  York 

Tel.  Barclay  7095 

ANDERSON,  C.  J,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  lU.  - 

Tel  Cent  1112 

mHN  M.  BRANHAM  CO.  ARMSTRONG,  COLLIN  ADV.  CO. 

Brunswick  Bld^.,  N.  Y.,  MaUersBldg,  115  Broadway,  New  York 

Chic.;  Chenucal  Bldg,  St.  Louis.  4280  Rector 

BROOKE,  WALLACE  G.  &  SON, 

225  Fifth  Ave.,  New  York  City.  - 

Tel.  4955  Madison  Sq. 

BUDD,  THE  JOHN,  COMPANY  BRICKA,  GEORGE  W,  Adv.  Agenk. 
Brunswick  Bldg,  N.  Y.;  Tribune  Bldg,  114-116  East  28th  St,  New  York 
Chic.;  Chemical  Bldg.,  St.  Louis.  TeL  9101-9102  Mad.  Sq. 

CARPENTER-SCHEERER-SULLI- 

VAN  SP.  AGENCY  _ 

Fifth  Ave.  Bldg,  New  York. 

People’s  Gas  Bldg,  Chicago 


TeL  4280  Rector 


CONE,  LORENZEN  &  WOOD¬ 
MAN 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg. 
Chic.;  Gumbel  Bldg.,  Kansas  City. 

DE  CLERCDUE,  HENRY 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  V/.  34th  St. 

HENKEL,  F.  W. 

People’s  Gss  Bldg.,  Chicago 
Metropolitan  Bdg.,  New  Yo  k. 

KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  IlL 
TeL  Randolph  6065. 

171  Madison  Av.,  New  York. 

NORTHROP,  FRANK  R. 

225  Fifth  Ave,  New  York 
TeL  Madison  Sq.  2042. 

O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST 

22  North  William  St.,  New  York 
TeL  Beeknun  3636 

PAYNE,  G.  LOGAN,  CO. 

747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave,  New  York;  40  Brom- 
field  St,  Boston. 

VERREE  ft  CONKLIN,  Inc. 

225  Fifth  Avenue,  New  York 
TeL  Madison  Sq.  962 


Commercial  Stationery  and  Office  Supplies, 
Congress  Playing  Cards,  Corsets  (all  lead¬ 
ing  makes),  Dennison  Crepe  Papers. 

Eagle  Pencils,  "Elite"  Gloves,  Eureka 
Vacuum  Cleaner,  Fownes  Gloves,  Frantz- 
Premier  Vacuum  Cleaners,  Gillette  Safety 
Razors.  Guyot  and  Presi..ent  Suspenders, 
also  Boston  and  Paris  Garters,  Guernsey 
Fireproof  Earthenware,  Helsey  Diamond  H 
Glassware,  Hivhland  Linen  Writing  Papers, 
Holeproof  Hosiery,  Hudnut’s  Perfumes  and 
Toilets,  "Hotpoint”  'Electrics,  Ideal  Fireless 
Cookers,  Ingersol  Watches,  Indestructo  Lug¬ 
gage.  Kayser  Silk  Gloves,  Kayser  Silk  Un¬ 
derwear,  Kleanwell  Tooth  Brushes,  Klein- 
ert's  Shields  and  Rubber  Goods,  "Kob-i- 
Noor”  Fasteners,  Kreamer  Tinware,  Kre- 
mentz  Buttons. 

Lindsey  Lights  and  Mantles,  Lisk  Roast¬ 
ers  and  Boilers,  Marcella  Combinations  and 
Drawers,  Martha  Washington  Comfort  Shoes, 
McCallum's  Silk  Hosiery,  McKay  Table 
Pads,  Melba  Toilet  Preparations,  Paul  Jones 
Middy  Blouses,  Porosknit  Underwear.  Print- 
zess  Garments  for  Women,  R.  &  H.  Tortoise 
Shell  Goods.  Richardson  Silks,  Rogers  "1847" 
Silverware,  Royal  Enamelware.  Savory 
Roasters,  Scot  Paper  Products,  Scot  Tissue 
Towels,  Silver  Witch  Silver  Polish.  Skinner 
Satins,  Stafford  Inks,  Standard  Sewing  Ma¬ 
chines. 

Taylor  Pottery,  The  Detroit  Electric 
Washer,  Universal  Electric  Appliances,  Uni¬ 
versal  Goods,  Velvet  Grip  Hose  Supporters, 
Velvet  Lead  Pencils,  Victor  Talking  Ma¬ 
chines,  Wagner  Aluminumware,  Wall  pa¬ 
pers  and  Floor  Oils,  Waterman  Ideal  Foun¬ 
tain  Pens,  Welsbach  Lights  and  Mantles. 
West’s  Electric  Hair  Curler,  Westinghouse 
Electric  Curling  Irons.  Percolators,  Irons 
and  Electric  Frying  Pans,  Wizard  Oils  and 
Mops,  Yvette  Hair  Goods. 


Fire  at  Degraff,  O.,  last  week  de¬ 
stroyed  the  building  and  plant  of  the 
Journal,  owned  by  Fire  Chief  Perry 
Pond. 


PRANK,  ALBERT  ft  CO. 

26-28  Beaver  St,  New  York 
TeL  Broad  3831 


HOWLAND,  H.  S.  ADV.  AGCY., 
Inc. 

20  Broad  St,  New  York 
TeL  Rector  2573 


GJENTHER-BRADPORD  ft  CO., 
Chicago,  IlL 


THE  BEERS  ADV.  AGENCY, 
Latin-American  “Specialists.” 
Mcun  Offices,  Havana,  Club. 
N.  Y.  Office,  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 
Specialists  on  Expo.  ^  Advertising 
Chicago,  IlL 


Fined  $50  or  Jail  for  Fake  Ad. 

William  P.  Smith,  inspector  in  the 
Department  of  Water  Supply,  Gas  and 
Electricity,  New  York,  was  sentenced 
to  pay  a  fine  of  $50  or  to  spend  twenty 
days  in  jail  Wednesday  in  Special  Ses¬ 
sions  in  the  Bronx  after  he  pleaded 
guilty  to  a  charge  brought  by  the  New 
York  World  of  having  caused  mislead¬ 
ing  advertisements  to  be  printed  in  its 
columns.  Smith,  who  conducts  a  civil 
service  school,  advertised  for  engineers 
and  plumbers  at  high  wages,  with  the 
object  of  getting  the  names  and  ad¬ 
dresses  of  unemployed  men  to  be  used 
in  canvassing  for  the  school.  He  had 
no  means  of  obtaining  the  employment 
which  the  advertisement  seemed  to 
promise. 

The  New  York  Globe,  which  has  been 
strong  on  school  news,  giving  a  page 
daily  in  one  of  its  editions  to  education 
notes,  printed  on  July  24  a  complete 
list  of  the  teachers  nominated  to  serve 
in  the  New  York  evening  schools  during 
the  coming  season. 

James  E.  Lynch,  editor  and  former 
police  justice  of  Peekskill,  N.  Y..  is  dead 
at  his  home  in  that  village  in  his  fifty- 
first  year.  He  founded  the  Peekskill 
Review.  He  leaves  a  wife  and  three 
daughters. 

The  plant  of  the  Ossian  (Ind.)  Jour¬ 
nal  was  damaged  by  fire  la.st  week. 
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